HAPPY VICTORIA DAY - MAY 18 - OPEN 8AM - 5PM
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Sponge C k
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TO VIEW OUR FLYER ONLINE, GO TO WWW.GARDENFOODSMARKET.COM
HOURS: MON-FRI 7AM-9PM; SAT & SUN 7AM-8PM




HAPPY VICTORIA DAY - MAY 18 - OPEN 8AM - 5PM

THANK YOU REWARDS

MEMBER
PRICING

MEMBERS
SAVE OVER

See online flyer for more deals.

Longo's Beef Burgers
9049 pkg

1 299

NON-MEMBER
$1799

SAVE
$5.00

Fresh Canadian
Atlantic Salmon Side
900g tray
SKINLESS

NON-MEMBER
$35

SAVE
$5.00

Longo's Frozen
Debrezini Sausages
or All Beef Hot Dogs
940g-116kg pkg

15

NON MEMBER

Loop Fresh
Cold-Pressed
Juice or Super
Smoothies
300mL bottle
Individual $4.79

selected varieties

NON-MEMBER
2FOR $9.58

— i

SAVE
$2.00

Longo's Black
Peppercorn or
Himalayan

Pink Salt Grinder
100-210g pkg

SAVE
$2 98

Schneiders or
Greenfield Lunch
Kits

Individual $399
74-120g pkg

NON MEMBER
selected varieties

599

NON-MEMBER
$799

Meringue Pie
Tkg pkg

§
ol

Blueberries
Product

of Mexico
180z pkg

799

NON-MEMBER
$999

SAVE

NON-MEMBER
$1099

NON-MEMBER
$1499

SAVE

NON-MEMBER
$799

NON-MEMBER
$1999

Longo's Picnic
Red Skin
Potato Salad
908g pkg

Longo's Fully
Cooked Pork
Back Ribs
595g pkg

selected varieties

Mastro Genoa,
Calabrese Sopressata
or Sopressata

with Prosciutto Salami
125-150g pkg

selected varieties

49th Parallel Organic
Whole Coffee Beans
340g pkg

selected varieties

NOT A MEMBER?
NOT A PROBLEM!

Sign up to become a member and earn 500 Bonus Points
when you opt in to receive emails and exclusive offers.
Scan the QR code or visit Longos.com/thank-you-rewards

TO VIEW OUR FLYER ONLINE, GO TO WWW.GARDENFOODSMARKET.COM
HOURS: MON-FRI 7AM-9PM; SAT & SUN 7AM-8PM




GENESIS SIGNATURE EVENT

LEASE FROM

0.9%

FOR 39 MONTHS
ON SELECT MODELS'

e

GENESIS
BRAMPTON

WE'LL COME TO YOU.

FINANCE FROM

3.9%

FOR 84 MONTHS
ON SELECT MODELS'

IN PARTNERSHIP WITH

Forbes *;

TRAVEL GUIDE
2025

905-863-1158
genesisbrampton.ca

LEASE RATE INCLUDES 1% LOYALTY RATE REDUCTION

PLUS, ENJOY AT-HOME TEST DRIVE AND DELIVERY, COMPLIMENTARY SCHEDULED MAINTENANCE AND VALET SERVICE. 0_q .
Or visit our boutique showroom at:

70 Coachworks Crescent, Brampton

tLeasing offers available O.A.C. from Genesis Financial Services based on a new 2026 G70 3.3T Sport AWD with an annual lease rate of 0.9% for 39 months. Lease offer includes 1%
Genesis lease loyalty rate reduction. Monthly payments show the price including the rate reduction. Monthly lease payment of $678 for a 39-month walk-away lease. Down payment
of $5,900 and first monthly payment required. Trade-in value may be applied to down payment. Total lease obligation is $32,326. Lease offers include levies (air and tire tax). Lease
offers exclude registration, insurance, PPSA, and any licence fees and other applicable charges and taxes (HST). $0 security deposit on all models. 16,000 km allowance per year
applies. Additional charge of $0.15/km on all models. “Financing offers available O.A.C.from Genesis Financial Services based on a new 2026 G70 2.5T Advanced AWD with an an-
nual finance rate of 3.9% for up to 84 months. t*Offers available for a limited time and subject to change or cancellation without notice. See Genesis Brampton for complete details.
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Better Trained, Better Qualified,
Better Job.

416.565.0201

PLUMBER
416.565.0201

Combined Thursday Circulation: 36,816

1-888-557-6626 | www.caledoncitizen.com

owr Communily Hewspaper

Thursday, May 14, 2026

905-857-6626 |

Volume 46, Issue 20

II}G KOSTYNYK
O DENTURE CENTREC

DENTURIST | DENTURE CENTRE | SINCE 1995

Loose Dentures?
We can help
Emergency Repairs
while you wait. ")

To Schedule Your
Free Consultation
Please Call

A\

David Kostynyk, DD, BSc.
905-857-4464

30 Martha St., Suite 105

4 VALLEY HILL DR. $2,999,000 |

LUXURIOUS 4600+ SQ. FT. ONE-OF-A-KIND
HOME, COURT LOCATION, MINS TO TOWN,
APPROX. 2 ACRES, 4+2 BDRMS, 6 BATHS NEW
GOURMET KITCHEN, CUSTOM MOLDINGS,
HDWD THRU-OUT, FIN. WALKOUT LOWER
LEVEL, 4 OVERSIZED GARAGES. ROOM FOR
EVERYTHING & EVERYONE.

VERONA TESKEY

BROKER OF RECORD

905.857.2820

www. VeronaTeskey.com
verona@veronateskey.com

COLDWELL BANKER
SELECT REAL ESTATE,
BROKERAGE

Councillor Dave Sheen, Regional Councillor Christina Early, MP Ruby Sahota, Fire Chief Dave Pelayo, Mayor Annette Groves, Regional Councillor

Mario Russo, and Councillor Doug Maskell celebrate the official opening. PHOTO BY RILEY MURPHY

Firefighter safety front and centre
at new Caledon Station 310 opening

ECO Lawn Care

SERVING ORANGEVILLE & AREA
FOR 25 YEARS

USE ORGANICS - A NATURAL APPROACH

Fertilizing e Weed Management
Insect Control e Aeration e Overseeding
Soil Conditioner e Dethatching

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

The words “Everyone Goes Home” stand
tall on the bay doors at the brand new fire
station 310 in Caledon, a station designed
specifically with the safety of its firefight-
ers and efficiency in mind.

The opening was celebrated on May 11
with Caledon Fire and Emergency Services,
Caledon OPP, and local dignitaries.

Deputy Fire Chief with Caledon Fire and
Emergency Services, Jeff Fairbarn, opened

the celebration.

The new station, he says, was “thought-
fully designed to support both emergen-
cy response and the long-term health and
well-being of all firefighters and staff.”

Station 310 is equipped with various up-
grades to ensure the health and longevity of
its firefighters, including dedicated decon-
tamination zones.

Inside the designated decontamination
zones will be washing machines for bunker
gear and packs, as well as shower spaces.

These dedicated spaces now create a clear
divide between “clean” and “contaminated”

areas in the station.

Colours can also be seen on various doors
in the station — green, yellow, and red —
marking the potential contamination level
of the space, top of mind for all in the sta-
tion.

Fairbarn says the modern layout, integrat-
ed safety features, and every aspect of the
facility reflect a commitment to “creating a
clean, efficient, and more supportive work-
ing environment.”

Call for your FREE Quote

519-942-0202
or email: rdmajkot@sympatico.ca

PROUDLY A LOCAL, CANADIAN COMPANY

TIRE JUNCTION
ALL SEASON

Continued on Page A13

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

mental health.

May 12 marked the second annual Rise and Thrive
Meditation and Wellness event held by the Caledon
Chamber of Commerce, and the morning celebrated
those who truly took the time for themselves and their

Chamber’s Rise and Thrive event encourages Caledon to Recentre and Recharge il

[MIRE

P R
NEW & USED TIRES

SPECIAL PRICE FOR PICK-UPS & SUVS -
4 WHEEL 3D WHEEL ALIGNMENT |}
b
ALL MECHANICAL\WORK{DONE{HERE!

9053792564210 5-393-990

We have you covered. All under one roof.

ROOFING « WINDOWS & DOORS - EAVESTROUGH « SIDING

fﬁ'.'"*

With May as Mental Health Awareness Month in |
Canada, Chamber President Marion Upshall says
they really honed in on the mental health aspect at
their Chamber event this year.

“The uncertainty, the frustration that we’re hearing
from members, anxiety, which of course always re-
sults in a type of burnout or the effect of not being
able to work at your top peak, we thought what better
way to support our entrepreneurs and our members in
this way, to give them give them a morning to recen-
ter, to refocus and to calm down,” says Upshall.

Continued on Page A8

Ok “Tiﬁﬁr "m_-v."
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SUNERGY

o EXTERIORS
519-939-6007 | WWW.SYNERGYEXTERIORS.CA

Residents and Business Owners gathered at Mount Alverno Luxury Resorts for Rise and Thrive.
PHOTO BY RILEY MURPHY

The ALL-ELECTRIC 2027

2754 7

48 MONTH LEASE

5210

ré _______....-___,.!-_‘ @3 5% $1,500 DOWN

sl Together Let’s DRIVE

BI-WEEKLY
plus Tax

16,000 KM / YR
Mileage Allowance

This Vehicle Qualifys For:
ELECTRIC UP TO
VEHICLE s
AFFORDABILITY 5 ,000
PROGRAM IN REBATES

e 12420 HWY 50 South
www.boltongm.ca

Includes | ror et (Gl E coSTCO EXECUTIVE MEMBERS
$1,000 FOR NON- EXECUTIVE MEMBERS
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nCourage expansion brings coordinated
anti-trafficking support to Caledon

L -

i

Al

ton South, Mississauga Councillor Brad Butt.

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

nCourage, Peel’s Anti-Human Sex Traf-
ficking Integrated Service Hub, will be
expanding its anti-human sex trafficking
work in Peel Region into areas such as
Caledon.

nCourage delivers trauma-informed, cli-
ent-centred care by bringing together part-
ners across health, justice, housing, com-
munity services, and child welfare.

As of January 2026, they officially
moved into their dedicated space within
The Circle: Peel Centre of Child, Youth
and Family Well-Being in Mississauga.

Now, they’re expanding yet again to bet-
ter serve the areas of Caledon, Brampton,
and Mississauga.

Officially, nCourage will launch a new
hub at Toronto Pearson International Air-
port, along with service expansion into the
City of Brampton and the Town of Cale-
don.

In collaboration with various communi-
ty groups, and led by Peel Children’s Aid
Society (Peel CAS), a media release from
nCourage stated that the announcement
comes at a “critical time”, as incidents of
human sex trafficking “continue to rise
across the GTA.”

“Since last year, 202 children and youth
were identified by Peel CAS as being
involved in human sex trafficking, un-
derscoring the urgent need for earlier in-
tervention and stronger system coordina-
tion,” said Mary Beth Moellenkamp, CEO,
Peel CAS. “nCourage’s anti-human sex
trafficking work is now fully integrated
within the child welfare system, marking a
critical shift from crisis response to proac-
tive intervention.”

This expansion will add two new partner
organizations to nCourage’s sphere: Vic-
tim Services of Peel and Caledon\Dufferin
Victim Services.

.~ \WEBRING MORE “YES”
T0 YOUR PROJECT

When it comes to tackling any project, having the
right tools can make a huge difference. With more
than 14,000 types of equipment available for rent,
Sunbelt Rentals is here to help you Make It Happen.

Easily reserve what you need online or by phone.

Long weekend special, pick up on Friday and
return Tuesday for a one and a half day rental
charge. Some conditions may apply. Don’t know

exactly what you need? Let our team help.

800-667-9328 or sunbeltrentals.com

PICTURED: Gary Kent, CAO, Peel Region, Deborah Riddle, Executive Director, EFry Hope and
Help for Women, Christy Upshall, CEO, Our Place Peel, Julie Elsdon-Height, Executive Director,
Caledon\Dufferin Victim Services, Sarah Rogers, Executive Director, Victim Services of Peel, Mis-
sissauga Councillor Chris Fonseca, Mississauga Deputy Mayor Matt Mahoney, Hon. Charmaine
Williams, Associate Minister of Women’s Social & Economic Opportunity, Mary Beth Moellenkamp,
CEO, Peel Children’s Aid Society (Peel CAS), Hon. Graham McGregor, Minister of Citizenship &
Multiculturalism, Steve Jacques, Commissioner, Human Services, Peel Region, Mississauga Coun-
cillor Natalie Hart, Mississauga Councillor Martin Reid, Sonia Sidhu, Member of Parliament, Bramp-

CONTRIBUTED PHOTO

The release stated this partnership will
“further strengthen a coordinated, wrap-
around approach to service delivery.”

“Caledon\Dufferin Victim Services is
proud to be part of a coordinated, trau-
ma-informed response in Caledon, sup-
porting crisis intervention, safety plan-
ning, and pathways to care for individuals
at risk of human trafficking.” says Julie
Elsdon-Height, Executive Director, Cale-
don\Dufferin Victim Services.

It was stated that with 62 per cent of
Canadian human trafficking cases origi-
nating in the GTA, the new nCourage hub
at Toronto Pearson International Airport
will serve as a strategic site for disrupting
these incidents within a major transporta-
tion corridor.

With this week also marking Victims
and Survivors of Crime Week, nCourage
will also launch their new campaign, “If
you see something, say something,” which
aims to empower the community to recog-
nize signs of sex trafficking and take ac-
tion.

Raising awareness was said to be a crit-
ical tool in terms of prevention, as it was
stated that the average age of recruitment
into sex trafficking in Canada is 13-years-
old.

nCourage provides indicators that a per-
son may be at risk, such as isolation from
family and friends, someone speaking for
them, dictated or restricted movement, the
youth are always being monitored or con-
trolled, and more.

To learn more about their campaign or
visit nCourage, community members can
visit nCourage.ca or call 905-866-2831.

If you are a victim or survivor of human
sex trafficking or forced labour, or you
know someone who is, contact the Cana-
dian Human Trafficking Hotline at canadi-
anhumantraffickinghotline.ca or at 1-833-
900-1010.

REMEMBER TO SHOP LOCAL!

EST.1988

FARMS
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Wotk (Farden

x DREEMHOLUS

HANGING BASKETS, ROSE BUSHES, ANNUALS, PERENNIALS,
- . PATIO POTS, FERNS, PIES AND SO MUCH MORE.
- = ASPARAGUS, WILD LEEKS, FIDDLE HEADS, AND LOCAL RHUBARB.

LOCAL PRODUCE - GREENHOUSE PLANTS - GROCERY - BAKED TREATS - SEASONAL FLOWERS

Eat Locally Grown And Taste The Difference | Open Daily 8am to 7pm | 905-584-9461

16930 Airport Road « 2.5 km North of Caledon East » @rockgardenfarms
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PUBLIC NOTICE

Notice of Application
Proposed Draft Plan of Subdivision

FILE NUMBER: 21T-26005C PROPOSED CHANGES:

This is to inform you that the Town of Caledon has The applicant has submitted a Draft Plan of Subdivision
received an application for a Draft Plan of Subdivision. application to facilitate a residential development

Your input and insight will inform and shape plans that consisting of 128 single-detached dwelling units, 430
meet the needs of our community. semi-detached dwelling units and 227 townhouse
APPLICANT: dwelling units. The proposed development also includes

a neighbourhood park, a stormwater management
pond, environmental protection and an internal road
network.

KLM Planning Partners Inc.

Incumbent Councillor Mario Russo, left, and Jagdeep Sacha, right, are two of the latest candidates on behalf of Alcan Holdings Inc.
to enter the race for Caledon’s top job. CONTRIBUTED PHOTOS LOCATION:
12879 The Gore Road,

To Run or Not to Run:
Election nominations continue
rolling in

BY RILEY MURPHY WARD 4
LOCAL JOURNALISM e Heather French
INITIATIVE REPORTER
WARD 5
With May st officially marking the beginning e Anthony Caputo
of nominations for the upcoming 2026 munici- e Diana Mollicone

pal elections in Caledon, candidates have contin-
ued to put themselves forward in the following WARD 6
weeks. e Cosimo Napoli
A candidate’s campaign period officially be-
gins when the Municipal Clerk has received their REGIONAL COUNCILLORS
nomination, and candidates have until 2 p.m. on

August .21 t.O file their papers. ) WARDS 1! 2and3 *The illustration is a conceptual plan for information purposes and it is subject to change.
Nominations can be submitted for Caledon * Harpreet Grewal *The application is currently under review by the Town of Caledon.
Council or school board trustee positions. e Dave Sheen .
. LEAD PLANNER: www.caledon.ca/notices or ACCESSIBILITY:
As of Wednesday, May 13, confirmed candi- contact the Lead Planner at Town ) o
Sarah Mowder . . If you require an accessibility
dates are as follows: WARDS 4,5 and 6 Senior Planner, Development Hall from Monday to Friday, 8:30 accommodation to access any
° Tony Rosa Planning and Development a.m. to 4:30 p.m. materials related to this item in an
MAYOR Department HOW TO STAY INFORMED: alternate format please contact
- 905-584-2272 ext. 4177 If you wish to be notified of the Records and Information Services
o BalJ.lt Bawa SCHOOL BOARD TRUSTEES Sarah.Mowder@caledon.ca decision of the Town of Caledon by phon_(le att 905-584-2272 x.2366 or
e Christina Early ADDITIONAL INFORMATION: on the proposed Draft Plan of viaemarl a
: Subdivision, you must make a accessibility@caledon.ca.
e Mario Russo ENGLISH SEPARATE For more information about this ; 2 . )
. . matter, including appeal rights, a written request to the Clerk of the MuItl-T_enanF La_ndow_n_ers. Pleas_e
e Jagdeep Sacha *  Paula Dametto-Giovannozzi copy ofthe proposed Official Plan  Jownof Caledon, 6311 0Id Church  post this notice in a visible location
Amendment and for supporting Road, Caledon, Ontario L7C 1J6. to all residents of the land.
WARD 2 ENGLISH PUBLIC material, please visit Notice Date: May 14, 2026
*  Hunar Kahlon ¢ Rosey Kaur
e Rakesh Madhok Come election day on October 26, 2026,
Caledon voters will vote by paper ballot to 6311 0ld Church Road
WARD 3 elect the Mayor of the Town of Caledon, Caledon, ON L7C 1J6
e Stan Cameron Ward and Regional Councillors, and School caledon.ca
. TOWN OF CALEDON
*  Doug Maskell Board Trustees to serve during the 2026 to T.905.564.2272 | 1.888.225.3366 | F. 905.584.4325

2030 Council term of office.

' N EWS Subscribe to the Town's email newsletter
TOWN OF CALEDON at: caledon.ca/enews

NOW HIRING
Fitness Instructors & Trainers

3 i .-__l -

3 ,f’ NN |

Caledon Day

CONNECTING OUR COMMUNITIES

JUNE 20

CALEDON EAST COMMUNITY COMPLEX

RETT

-

=

Do you enjoy OPPORTUNITIES INCLUDE: REQUIREMENTS:
helping others e Personal Trainers Fitness certification and
reach their fitness e Group Fitness Instructors Standard First Aid &
goals? Join the CPR-C

Town of Caledon’s e Yoga, Pilates & Zumba

(Free first aid courses
available for staff.)

WHY JOIN OUR TEAM: Apply online today at
caledon.ca/careers

Fitness Team and Instructors
make a difference

in your community.
e Flexible schedules
For more information,

: ¢ Supportive, '
| Irlpgn - . professional team ;ontactourﬁtness
1 . rogrammer:
oy Bl ¥ . 905-584-2272 ext. 7561

L

el

OPENING ACT
Rikki Lee Wilson
"Love Story - A Tribute to Taylor Swift"

Visit caledon.ca/caledonday D fV'g’WEBERSH,P

for more details! TOWN OF CALEDON
FOR CALEDON RESIDENTS

Age and residency verification required. Sign up at any Town Recreation Centre.
Visit caledon.ca/65plus

6311 0ld Church Road To obtain this page in an n facebook.com/thetownofcaledon
A Caledon, ON L7C 1J6 alternative format please instagram.com/townofcaledon

caledon.ca contact x.2366 or £9 bsky.app/profile/townofcaledon.bsky.social
TOWN OF CALEDON 311 | 905.584.2272 | 1.888.225.3366 | F. 905.584.4325 legislative@caledon.ca « com/townofcaledon
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FIREPLACE

HOME COMFORT CENTRES

OUTDOOR WOOD
FIREPLACES

Create a meeting place
outdoors where you can
enjoy yourself when the
weather is cool, or
barbecue with family for
an evening outside.

SALES ¢ SERVICE * INSTALLATION gus

6048 HIGHWAY 9, SCHOMBERG

800-843-1732

FIREPLACESTOP.COM

SERIOUS COLLISIONS
UNDER INVESTIGATION

The Caledon OPP is investigating two serious
collisions that occurred on Highways 9 and 10 last
week.

“On May 6, 2026, at approximately 7:45 a.m.,
officers responded to a two-vehicle collision on
Highway 9, between Highway 50 and Duffy’s
Lane, in the Town of Caledon, involving a transport
truck and a sedan,” say Police. “As a result of the
collision, the driver of the sedan was transported to
hospital suffering from life-threatening injuries.

“Highway 9 between Highway 50 and Humber
Station Road was closed for several hours while the
OPP Traffic Incident Management & Enforcement
(TIME) Team assisted with the investigation.

“On Saturday, May 9, 2026, at approximately
6:00 a.m. officers were dispatched to a single vehi-
cle on Highway 10 north of Olde Base Line Road.
Upon arriving officers found the driver of the vehi-
cle had been ejected from the vehicle and sustained
life-threatening injuries. The driver of the vehicle
was transported to a trauma centre in serious con-
dition.

“Highway 10 between Olde Base Line Road and
The Grange Sideroad was closed for several hours
while the OPP Traffic Incident Management & En-
forcement (TIME) Team assisted with the investi-
gation.”

The investigations are ongoing.

Anyone who may have witnessed the collision
or has dashcam footage is asked to contact Caledon
OPP at 1-888-310-1122. You can also provide in-
formation anonymously by contacting Peel Crime
Stoppers at 1-800-222-TIPS (8477) or online at
www.peelcrimestoppers.ca. When you contact
Crime Stoppers, you stay anonymous, and you
never have to testify.

If you are affected by this incident or witnessed
the collision and wish to speak to victim services,
Caledon/Dufferin Victim Services can be reached
at 905-951-3838.

DRUG TRAFFICKING
INVESTIGATION

Members of the Community Street Crime Unit
(CSCU) from the Caledon Detachment of the On-
tario Provincial Police (OPP) have laid numerous
charges against an individual following a recent
warrant execution.

“In April 2026, the Caledon CSCU entered into
a drug trafficking investigation,” say Police. “With
the assistance of Collingwood and Orillia CSCU’s,
a search warrant was executed upon a residence
and a vehicle in the City of Brampton.

“Officers seized approximately 116 grams of
opium, Canadian currency, and items consistent

HEARING IS PRECIOUS

Don’t miss a single moment

FREE HEARING TEST

_.||| hear right canada

Quality Hearing Care for Less

H EAR conversations

stories
jokes
laughter
children
telephone
chats
gossip
giggles
discussions
announcements

RIGHT

Visit us today to take charge of your hearing!

North Dufferin Wellness Centre
712 Main Street East, Unit 101

Shelburne ¢ 519-925-1215

with the sale and trafficking of drugs, including cell
phones, digital scales, and packaging materials.”

As aresult of the investigation, Puneetpal Singh,
23, of Brampton, was charged with:

e Trafficking in a Schedule I substance - Opi-

oid - two counts;

e Possession of a Schedule I substance for the

purpose of trafficking — Opioid;

e Possession of proceeds of property obtained

by crime under $5000.

The accused is scheduled to appear at the Ontario
Court of Justice in Brampton at a later date to an-
swer to the charges.

The charges have not been proven.

If you suspect illegal activity in your neighbour-
hood, you can report it to Caledon OPP at 1-888-
310-1122. You can also provide information
anonymously by contacting Peel Crime Stoppers
at 1-800-222-TIPS (8477) or online at www.peel-
crimestoppers.ca. When you contact Crime Stop-
pers you stay anonymous, and you never have to
testify.

STOLEN VEHICLES
RECOVERED

Members of the Community Street Crime Unit
(CSCU) from the Caledon Detachment of the On-
tario Provincial Police (OPP) have recovered four
stolen vehicles following a search warrant.

“On April 29, 2026, officers from the Caledon
OPP received information regarding a stolen vehi-
cle being located at a residential property in Alton,
within the Town of Caledon,” say Police. “Later
that evening, a search warrant was executed by the
Caledon CSCU, which resulted in the seizure of
four stolen vehicles, with a total value of approx-
imately $235,000 (CAD). Vehicle master keys,
fraudulent vehicle identification number (VIN)
stickers, 9mm ammunition, and other forensic ev-
idence was also seized as a result.”

This investigation remains ongoing. For anyone
with information regarding high value stolen prop-
erty, please contact the Caledon OPP CSCU at (905)
584-2241. You can also provide information anony-
mously by contacting Peel Crime Stoppers at 1-800-
222-TIPS (8477) or online at www.peelcrimestop-
pers.ca. When you contact Crime Stoppers, you stay
anonymous, and you never have to testify.

VICTIMS & SURVIVORS
OF CRIME WEEK

During Victims and Survivors of Crime Week
(May 10-16, 2026), the Ontario Provincial Police
recognize the strength and resilience of victims and
survivors, while acknowledging the dedication of
individuals who work tirelessly to support those
impacted by crime.

“Across Ontario, the OPP works closely with
Victim Services personnel and communitybased

i B

rive o SPRING INTO
CMove? ACTION NOW!

EEF!EALT'\'IHI’,
416-200-9735

www.jasoncurrie.ca
Professional Real Estate Services
in Caledon & Surrounding Areas
*BROKER

partners to provide timely, traumainformed assis-
tance to individuals and families during some of
the most difficult moments of their lives. These
partnerships rely on committed professionals and
volunteers whose compassion and expertise help
bridge the gap between emergency response and
longterm recovery.

“On May 14, Central Region OPP, alongside
Victim Service community partners, will recognize
individuals whose contributions and commitment
have positively impacted communities throughout
the region. This event provides an opportunity to
recognize Victim Services workers, OPP members,
and dedicated community members and organiza-
tions who have gone above and beyond in support-
ing victims and strengthening our communities.”

OPP members are often the first point of contact
for victims and survivors. Through collaboration
with Victim Services professionals and volunteers,
the OPP helps ensure support extends beyond the
initial police response. This collective approach
reflects a shared commitment to victimcentred po-
licing, compassion and community safety. Victims
and Survivors of Crime Week also serves as an
opportunity to recognize the people who, through
their daily work, help victims navigate the after-
math of crime and access the support they need to
move forward.

For information about victim supports available
in your community, individuals are encouraged to
contact local Victim Services organizations or visit
Ontario.ca/VictimServices.

SEXUAL VIOLENCE
AWARENESS MONTH

Sexual assault centres and community part-
ners have dedicated decades of work to raising
awareness about sexual violence and support-
ing survivors.

This month, Caledon OPP, Caledon Duf-
ferin Victim Services, Sexual Assault Advi-
sory Committee Caledon/Dufferin, and Fam-
ily Transition Place, and other members of
the Ontario Coalition of Rape Crisis Centres
(OCRCC) are coming together to highlight
ongoing efforts and strengthen prevention ini-
tiatives.

This year’s focus emphasizes a #Survivors-
First approach, prioritizing survivor-centered
care, community education, and proactive vio-
lence prevention strategies.

The Town of Caledon’s proclamation rec-
ognizes the importance of collective action in
addressing sexual violence, amplifying survi-
vor voices, and fostering safer, more informed
communities.

Support is Available

If you or someone you know needs sup-
port, confidential services are available:
Call: 1-800-265-9178

If you are in immediate danger, call 911.
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Road Safety

Week kicks

off with OPP reminder
to Follow “Big 4" Rules

CAMADA ROAD SAFETY WEEK *
MAY 12 - 18 2026

ROAD SAFETY

EVERY ROAD
EVERY DAY
EVERYONE

R e e R

DON'T DRIVE :

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

This week marks the start of Road Safety
in Canada, and the OPP is alerting drivers to
dangers on the road today, and every day.

Observed from May 12 to 18, this year’s
campaign theme is “Road Safety — Every
Road. Every Day. Everyone.”

Provincial Constable Ian Michel says they
are treating this week “as we treat all weeks
in Caledon.”

“We expect every driver on every road, ev-
eryday to adhere to the laws and rules of safe
driving. Don’t speed, Use your seatbelt, stay
off your phone and drive sober. The message
and expectation remains the same for drivers.
The only way to ensure we have safe roads is
for all drivers to buy-in and follow the rules,”
says Michel, adding that they call these laws
the “Big 4.”

Unfortunately, he says, they are still see-
ing many drivers show “little regard” for safe
driving practices, and they continue to stop
and charge motorists across Caledon with

“Big-4 offences.”

Serving for 25 years, Michel says it still
“boggles his mind” how people haven’t re-
alized not only how dangerous these driving
behaviours are, but how they affect other peo-
ple’s lives.

Even with distracted driving and seatbelt
laws introduced decades ago, Michel says
they still see people using their phones regu-
larly and not wearing seatbelts.

“With all of the hand-free technology in
cars now there is no excuse to be holding your
phone for any reason while driving,” he adds.

“Caledon residents are seeing it too, and
they’re letting us know about it. Everyday we
receive numerous traffic complaints from res-
idents and drivers all over Caledon about bad
driving behaviour,” says Michel. “We can’t
keep up.”

Michel explains that they have amalgamat-
ed their Community Response Unit and Traf-
fic Unit into a new Community Mobilization
Unit and that officers are working every day
on traffic enforcement.

They have dedicated Commercial Motor
Vehicle inspectors attached to the unit, pro-
viding everyday coverage for commercial mo-
tor vehicle enforcement.

He says they continue to try to educate the
public about things such as passenger seat-
belt use and child restraints, conduct R.I.D.E.
checkpoints daily, and work with their com-
munity partners to educate the public about
the dangers of impaired driving.

Michel adds that speed enforcement is done
every day, and they still impound vehicles for
stunt driving on a regular basis.

“It is frustrating, but the vast majority of
drivers are safe and adhere to the rules. Now
we just need the others to follow suit and par-
ticipate,” says Michel. “We need the drivers
of Caledon to help us by doing their part.”

“We take road safety very seriously in Cale-
don. We are lucky to have some very dedi-
cated officers in our detachment that take it
seriously as well, and amazing residents that
participate in committees and attend our traf-
fic safety meetings to share their thoughts and
what they are seeing on the roads of Caledon
to help us plan enforcement and education ac-
tivities.”

PUBLIC NOTICE

Notice of Application
Proposed Draft Plan of

FILE NUMBER: 21T-26004C

This is to inform you that the Town of Caledon has
received an application for a Draft Plan of Subdivision.
Your input and insight will inform and shape plans that
meet the needs of our community.

APPLICANT:
KLM Planning Partners Inc.
on behalf of Tiffany Rox North Hill Ltd.

LOCATION:
14337 Highway 50,
East side of Hwy 50 north of Columbia Way.

! S

Subdivision

PROPOSED CHANGES:

The applicant has submitted a Draft Plan of Subdivision
application to facilitate a residential development
consisting of 180 single-detached dwelling units and
approximately 135 townhouse dwelling units. The
proposed development also includes a neighbourhood
park, a stormwater management pond and an internal
public road network.
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905-584-2272 ext. 4265
chris.bean@caledon.ca

ADDITIONAL INFORMATION:

For more information about this
matter, including appeal rights, a
copy of the proposed Official Plan
Amendment and for supporting

written request

Road, Caledon,
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If you wish to be notified of the
decision of the Town of Caledon
on the proposed Draft Plan of
Subdivision, you must make a

Town of Caledon, 6311 Old Church

T, ture I P I
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*The illustration is a conceptual plan for information purposes and it is subject to change.
*The application is currently under review by the Town of Caledon.

LEAD PLANNER: material, please visit ACCESSIBILITY:
. www.caledon.ca/notices or . i
gggsmi?]?tr\]/ Planner, Development contact the Lead PIann_er at Town ggl(?(;]n:emqoudlgiigrr:taoc:szzlsbs”:\rlly
: ! Hall from Monday to Friday, 8:30 : Ce
& Design t0.4:30 materials related to this item in an
Planning & Development a.m. o &30 p.m. alternate format please contact
Department HOW TO STAY INFORMED: Records and Information Services

by phone at 905-584-2272 x.2366 or
via email at
accessibility@caledon.ca.

Multi-Tenant Landowners: Please
post this notice in a visible location
to all residents of the land.

Notice Date: May 14, 2026

to the Clerk of the

Ontario L7C 1J6.

6311

TOWN OF CALEDON

0Id Church Road

Caledon, ON L7C 1J6
caledon.ca
T.905.584.2272 | 1.888.225.3366 | F. 905.584.4325
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great brands. great fit.

May 14 - 18, 2026

bt Du.

*with the purchase of select regular priced Skechers footwear. Does not include UNO.

BECOME A VIP!

JOIN FOR THE BENEFITS

R W Y

Guelph: 130 Silvercreek Parkwaoy North N1H 7¥5 519-766-1523

Kitchener; 589 Fairwoy Rood South N2C 1X4 519-T48+9333
1310 Fanshowe Park Rood West MN&6G 581 226289373

Orangeville: 78 First Sireet L9W 2E4 519-942-2460

ﬂﬁ'ﬂ. sarnia; 1430 Quinn Drive W75 6M8 519-542-0500

= 51.Thomas: 1063 Talbot Sireet NSP 1G4 519-631-5464

shoeper.com

Landon

CHECK OUT OUR SALE SECTION

20-757% OFF

*Does not include: Birkenstock, Blundstone, Glerups, Johnston & Murphy, Lowa, On or Ugg.
Aetrex, Asics, Bogs, Brooks, Clarks, Columbia, Crocs, Dr. Marten's, Dunham, Ecco, Fit Flop, Haflinger, HeyDude, Josef
Seibel, Kamik, Keen, Keen Utility, Kodiak, Merrell, Michael Kors, Naot, Nike, New Balance, Oboz, Olukai, Oofos, Pajar,
Papillio, Remonte, Rieker, Rockport / Cobb Hill, Salomon, Saucony, Sorel, Terra, Timberland / Pro, Vessi, Vionic & Vans
can be the first pair at regular price but not the second pair at 50% off. Styles vary by location. Cannot be combined with
any other offer. Promotions not valid on previously purchased merchandise. Second item must be of equal or lesser
value than the first. Valid on regular priced footwear. SHOE PER™ is a Trademark of East Lake Limited.
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BROCK WEIR

BROCK'S BANTER

Cell Phone Couples

Counselling

I didn’t see the point of it at first, but, for
reasons I couldn’t quite rationalize, I certainly
wanted to be a part of it. Maybe it was the ex-
clusivity of it all.

There are few things more intriguing than
what’s behind a closed door when you can see
shadows behind it milling about through some
frosted glass.

When that door opens, you’re inevitably go-
ing to have that rush of “FINALLY!” or that
gut-sinking feeling of, “That’s it? That’s what
all the fuss was about?”

It seems like a distant memory now, but, once
upon a time, such was the level of intrigue over
the new online platform known as Facebook.

When the platform itself first hit my radar as
a university student, it was almost exclusively
for that particular demographic. But it wasn’t
open to just any university student — much
like the early days of the also-now-ubiquitous
Gmail, one had to be invited to join by an exist-
ing user before you could see what was going
on behind the proverbial curtain.

It took a while to get that highly-anticipated
invitation to see what all the fuss was about,
and I'm afraid I was in the “That’s it?” crowd.

As it was a mostly student-driven platform at
the time, most of the people I’d even consider
connecting with were those I invariably saw in
person at some point every week. The impact
of almost pre-historic status updates like “Joe
Q. Public is...” and picking something like
“hungry” as the blank-filler from a drop-down
menu was minimal at best when you were sit-
ting across the cafeteria table form Joe himself.

My interest waned pretty quickly.

It took a couple of years for my interest to
become piqued again when the platform was
opened up wider and one could then stay in
much closer touch with further-flung friends
and family, find others with shared interest,
and see communities of these interests spring
up — and many of these communities gradually
became what their name suggests.

But, for every positive, there has been a neg-
ative, and this has proven true not just with
Facebook, but in just about every platform that
was emerged in the last couple of decades.

As connected as we have become virtually, it
seems some are becoming more and more dis-
connected from our common reality.

In recent months, I have watched with no
small degree of alarm as an acquaintance borne
out of those online communities introduced
their significant other to the group — only for it
to become clearer and clearer in time that this
“significant other” was the other side of their
preferred Al chatbot.

While I’m happy that this person has found a
way to stave off loneliness, if that is what they
were indeed feeling, it has become concerning
that the clear line between reality, fantasy, and
wherever something like this falls, has become
ever more blurred.

Maybe I was right in my first instinct to be-
come a committed social media luddite, but I
don’t discount the value these tools and plat-
forms bring to our society if they are used right
and with full knowledge of how they can im-
pact our lives.

I’m sure teachers, administrators and others
in our education system might be nostalgic for
the days when such platforms and outlets were
invite-only and their impact could be rather
contained — particularly when jurisdictions
here at home and abroad consider wider-rang-
ing social media and Al bans in the classroom.

Late last month, the Province of Manitoba
announced it would take their cell phone ban
in classrooms, first put in place in 2024, to the
next level in banning youth from using social
media and AI chatbots, citing the “harmful”

effects these platforms and programs have on
those who use them.

In a CBC report on Manitoba’s progression
on the file, they cite Premier Wab Kinew’s con-
cern with the “addiction to the infinite scroll”
and its impact on anxiety, depression, and other
mental health indicators, as a reason to move
forward.

Manitoba’s move comes as the Federal Gov-
ernment considers following Australia’s lead
in a country-wide ban on the same for users
aged 16 and under. This development follows
two non-binding motions passed at the Liberal
Party of Canada’s convention this past spring,
which has caught the attention of party mem-
bers in power — and amongst the opposition.

While some important questions have been
raised over enforcement of keeping youth from
finding ways around a ban, they have stressed
the importance of making sure legislation is
comprehensive and done right.

“The government’s response to companies
behind Al chatbots — tools that simulate human
conversation — is being closely monitored in the
wake of the Tumbler Ridge, B.C. mass shoot-
ing,” the CBC reported last month. “Open Al
decided against flagging concerning messag-
es the shooter had exchanged with ChatGBT
months earlier.

“[Minister of Canadian Culture and Identity
Marc] Miller says a moratorium on social me-
dia and AI chatbots ‘could be an important lay-
er’ as government looks to resurrect part of its
online harms legislation, ‘but has to be seen as
that and not as an answer to everything.’

“‘The politics...of it are convenient, but the
policy has to be right,” said Miller.”

But is an outright ban the right policy?

The devil will be in the details.

Early results from Australia seem promising,
and Ontario Education Minister Paul Calandra
said such measures are being explored in this
Province as well — building upon their ban on
cell phones in the classrooms issued in 2024.

“I think the evidence is becoming more and
more clear that cellphone use in our schools —
elementary and secondary schools — anywhere
on site has become a problem,” said Calandra
via the CBC.

It certainly has become a problem, there’s no
arguing that. And, in the case of these Al chat-
bots, it’s become far more than just a “prob-
lem,” but is a ban really the next logical step?

To my mind, a blanket ban represents an op-
portunity that is in danger of being missed.

Is cellphone use in schools, in and of itself,
the problem? Or, is the problem cellphone use
that is unfettered and unguided?

While I am not an educator myself, it appears
to me that a major issue at the heart of it all
is lack of instruction and education on how to
use these ubiquitous devices, and all the bells
and whistles they and app-makers offer, to their
best and safest advantage.

If used correctly, these devices have tremen-
dous power to enhance the learning experience,
point users in — and I can’t stress this enough
— the right direction to learn more and enhance
their lessons, and explore new horizons.

But it takes a collective effort — of teachers,
parents, caregivers, and guardians alike — to
equip youth with all-important critical thinking
skills to suss out good resources from bad, and
be able to separate the wheat from the chaff —
or, in the parlance of Artificial Intelligence, the
real from the “slop.”

A ban would certainly have its benefits, but,
before it’s put into place, all the good must be
weighed with the bad — and an outright ban,
to my mind, seems like a reactionary step that
avoids the heavy lifting that could reap bene-
fits.
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It’s Important to share
our life stories

“Sharing your story is a courageous step to-
wards healing your own heart.” — Lynda Chel-
delin Fell

If you’re a regular reader of my column, you
know all too well that I tend to share my life’s
journey — every sordid detail.

I’ve always felt that having lived into my
60s, I just might have a few tidbits to impart,
to share with my fellow human beings. I truly
believe that finding things in common helps us
realize we are not alone in this wild ride known
as life.

“Stories are a communal currency of human-
ity,” Tahir Shah once said.

Ain’t it the truth?

Really, what are we but a bunch of storytell-
ers, reading and willing to impart tales of wis-
dom, humorous anecdotes and stories of horror
and miracles?

Just get a few humans in a room together,
or gathering for an occasion and listen to the
stories fly — narratives, fables, adventures, even
folk tales. I think what makes us social creatures
is our ability to share and give up the goods, so
to speak. Offering tidbits of one’s life journey
is a very personal thing. Some are eager to spill
it all, while others are a bit more guarded and
would rather keep their cards close to the vest.

In my case, what you see is what you get,
Hawaiian shirts and all!

I’ll admit that my personal meanderings have
been clouded by my cancer journey. Sorry, but
it can be overwhelming and one of my coping
mechanisms is to share my own details, twists
and turns.

Kim McManus noted that our “heartache is
someone else’s hope. If you make it through,
somebody else is going to make it through. Tell
your story.”

And so I do, and shall continue.

My oldest daughter presented me with a cou-
ple of tasks recently — a sheet of questions to
answer and a small book entitled “I want to
have your story DAD.” It contains pages to be
filled in regarding family history, love, mar-
riage, family, etc. It’s all in the name of having
some written documents — in my own words
— for her to read, over and over during her life.

My body will not last, but perhaps my words
will ring immortal and offer some comfort or
guidance in the years ahead.

One of her questions asked for some of my
biggest “takeaways” in life. Wow. In terms of
lessons, or food for thought, I'd say approach

by Mark Pavilons

everything with an open mind and heart. It’s
okay to be skeptical or reticent, but try to listen,
hear and feel. Be open to new things — ideas,
experiences, sounds, tastes and smells. The
world is filled with wonder, so take a bite every
chance you get.

Forgive and forget — forgive yourself, forgive
others. We have enough burdens in our life, we
don’t need any self-imposed pain.

Travel. It’s one way to get an idea of just how
big the earth is. It’s also filled with some amaz-
ing people from all cultures and all walks of
life. Beautiful people, each and every one of
them.

Greet them, talk to them, ask questions.

Another question asked what brought me
great happiness. The answer would have to be
my wife and then our children. Finding love
isn’t always easy, but when you do, hold on to
it with all your might.

My wife has had to put up with a lot from
me over the years, but her loyalty and strength
have never waned. She’s a rock, our rock.

She’s also a great mom and has raised three
amazing children. She’s given them strength,
wisdom, compassion, self-esteem and direc-
tion. They embody all of Kim’s best qualities
and for that I am truly happy. I am also happy
that I had the chance to be a dad three times
over. While my parenting skills are far from
top-notch, I am there. I have their backs, al-
ways.

When asked about parenting tips, I’d have
to say be patient, guiding, present, supportive.
Show and give love always, unconditionally.
Hugs and kisses should always be in ample
supply. It’s okay to be firm, and chastise the
little ones when necessary. But be careful with
words, lest they leave some welts.

Be prepared for many, many late nights, wor-
rying constantly, and trying to figure out where
your kids are coming from.

Julie Andrews once sang about her favourite
things.

Some of mine would have to be experiences
rather than material things, although I have had
a couple of items that made me smile. One was
my 1970 Camaro RS I managed to get while in
high school. Nothing puts a spring in a young
man’s step like a cool muscle car.

Fast-forward to when my kids were young
and our best times were family vacations at the
Delawana Inn near Honey Harbour. For more
than a decade, we visited this special place and
made literally hundreds of memories. I know
our kids cherish those times.

Other faves include hearing my kids laugh,
so hard they can hardly breathe. I have joined
in from time to time, laughing so hard, tears
ran down my cheeks. This is what happiness
is, there’s no doubt about it. If we could only
bottle the stuff!

Continued on Page A7
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SHERALYN ROMAN

TALK CALEDON

A day in the life of Caledon

Birds, highways, pits, and a day in court.
What else is new for Caledon? Our town is
changing minute by minute and it can be hard
to keep up. Resident advocacy groups like
Democracy Caledon can help, as do a myriad
of other organizations linked to calling atten-
tion to developer overreach, the environment
(Forks of the Credit Preservation Group and
Caledon Swan Lake), trucking and safety is-
sues (the Caledon Community Road Safety
Advocacy Group), and others.

Who doesn’t keep up? The Town of Caledon
and its messaging.

“Read the room” is an expression represent-
ing one’s ability to understand the audience to
whom they are playing. The Town of Caledon
appears to have lost that ability. Residents are
struggling under the weight of rising costs of
food and gas, trying to get to work on unsafe
roads surrounded by trucks, and have genu-
ine concerns about the potential for rising tax
rates related to massive, and seemingly unre-
strained development. In the midst of all this,
recent exhortations about how the Town is
protecting birds and bragging about proximity
to trade corridors and growth potential are be-
ing received by the public as completely tone
deaf.

Considering the Town seems pretty intent
on allowing developers, gravel pit owners and
Doug Ford and his Highway 413 free reign
over Caledon, the messaging from the Town
portrays a false sense of reality.

Here are just two examples.

Recently, the Town boasted about birds,
for the second time I might add, announcing
Caledon has been “certified as a Bird friendly
City by Nature Canada” and recognized for
its “leadership in bird conservation, habitat
protection, and community engagement.” I'm
not entirely sure how massive land rezoning,
highway construction and a blasting quarry
are exactly bird friendly, but according to the
Town’s own messaging, staff were “direct-
ed to apply for Bird Friendly City status.” In
doing so, the Town committed to such initia-
tives as implementing bird-friendly building
design, “dark-sky lighting measures to reduce
light pollution”...and, I kid you not, “animal
control by-laws that limit free roaming cats.” I
note nothing specific however, about whether
filling in Swan Lake might disrupt the habitat
and home of a multitude of species —includ-
ing Trumpeter Swans, which, last I checked,
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NEW TECUMSETH - $2,999,000
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e Stunning Bungalow On 10 Acres
North Of King

e Fully Landscaped Backyard Oasis -
Inground Pool & Hot Tub

¢ Barn With Paddocks & 35ft X 60ft

h Mature Trees &
Expansive Views
* Spacious Walk-Out Bungalow - 5+1
Beds & 3 Baths
* Hip Roof Barn & Storage Shed Ideal
For Hobby Farming

e Calling Renovators, Investors, Or Those
Looking To Establish A Business In A Prime,
High-Visibility Location.

e Set On A Generous In-Town Lot, This
1.5 Storey Home Offers Incredible Potential

® Detached Garage/Workshop & Just Steps
Away From Downtown Alliston

Britton Ronan

Sales Representative

dir: 416.992.1024
0: 905.936.4216

britton@marcronan.com

I’m pretty certain are
BIRDS!

In the second an-
nouncement, the Town proclaims “Ontario
is Caledon.” Not content to just be a Town,
I guess we are now all of Ontario wrapped
up into one, tidy set of 12 legally contested
zoning approvals. The messaging brags that
Caledon is “set to become one of the fastest
- growing municipalities in Ontario (and) se-
cured $14M of federal accelerator funding to
support the supply of more housing.” Nothing
about affordability was mentioned, but it did
go on to note that “located along major GTA
trade corridors with connectivity through the
future Highway 413” makes us an ideal loca-
tion for businesses looking to relocate. The
accompanying graphics and photos included
a beautiful park and homes located next to a
pristine-looking body of water. Not pictured?
Any of the hundreds of illegal truck, trailer
and storage container yards currently dotting
the landscape as applications for truck and
trailer parking continue unabated and “zon-
ing into compliance” has become just another
sentence in the Caledon dictionary.

Meanwhile yet another application is coming
before Council on June 2, this one concerning a
sand and gravel aggregate extraction facility who
want to expand an existing site by having land
rezoned from Prime Agricultural to Extractive In-
dustrial. About the only “positive” thing we can
say about the applicant Amrize, formerly LaFarge
(and, of course, I'm being ironic) is that at least
it’s not a blasting below the water table proposal.

Finally, we’ll end by noting that Democracy
Caledon recently had their day in court.

On May 4, the force was with the citizen-led
group who are challenging the legality of a series
of 12 land rezoning applications, pushed through
in part via the use of provincially granted Strong
Mayor powers. At issue are a number of concerns
including the speed with which the rezoning took
place, the lack of any secondary plans, how infra-
structure like water and sewers and roads would
be developed and paid for and by whom? (Res-
ident tax dollars?) As well, did this rezoning vi-
olate municipal planning processes and both the
Town and the Region of Peel’s Official Plan?
Judgement has been reserved for announcement
at a future date, but could have a significant im-
pact not just on Caledon, but all of Ontario, which
- according to the Town - is Caledon.

Tone deaf indeed.

ALLISTON -

¢ Breathtaking Forest View Home
Crafted By Georgio Lolos Designs

e Over 4,000 Sq. Ft. Of Living Space
With Pool Size Lot

¢ All Bedrooms with Private Ensuite
Baths

e Picturesque 1.3-Acre Lot In Desirable
South Adjala

® 4-Level Backsplit With 4 Beds &
Multiple Living Spaces

¢ Enjoy Country Living With Mature
Landscaping & Move-In Ready Updates

ALLISTON - $679,900

* Beautiful Open-Concept
Semi-Detached Bungalow

e 5-Year-Old Home Features 2 Beds &
3 Baths

e Community Amenities Include Golf &
Recreation Centre

MARC

RONAN

www.marcronan.com

MAYOR ANNETTE GROVES

MAYOR GROVES’ COLUMN

BrightStart Caledon

Family Centre

I would like to highlight an outstanding
resource available to families in Caledon.

BrightStart Caledon Family Centre offers
free, high-quality programs and services for
children, parents, and caregivers in Caledon
and the surrounding communities.

Since 1987, BrightStart has supported
tens of thousands of families by providing
access to early learning programs, work-
shops, resources, and referrals. As the com-
munity has grown, so has the organization—
expanding its services to better meet the
evolving needs of the families it serves. In
2024, following a comprehensive rebrand-
ing initiative, the Caledon Parent-Child
Centre became BrightStart Caledon Family
Centre.

Today, BrightStart is recognized as a
trusted and valued community resource—a
welcoming environment where children,
parents, and caregivers can access support,
build confidence in their roles, and foster a
strong sense of belonging.
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BrightStart is guided by a vision of bring-
ing families together through enriching pro-
grams that support their overall well-being.
Its mission is to provide a strong foundation
for healthy family development, creating
positive outcomes for children that extend
throughout the broader community.

Over the years, BrightStart has remained
responsive to the unique needs of Caledon,
continually adapting its programs and ser-
vices to bridge gaps and deliver meaning-
ful impact. The organization is committed
to supporting the vital role of parents and
caregivers while fostering a connected and
supportive community.

BrightStart Caledon Family Centre is a
place where families can grow, connect,
and thrive. I encourage families to explore
this valuable resource and discover the wide
range of programs available for infants, tod-
dlers, and preschoolers. Learn more by vis-
iting brightstartcaledon.com

It’s Important to share
our life stories

Continued from Page A6

As far as food goes, I always have a soft
spot for KFC. I believe it goes back to
when my favourite uncle would visit us in
Bolton, and he always brought a bucket of
KFC (under $20 back then).

When asked what I would do differently,
I had to pause and reflect. The only things
that spring to mind are to be more frugal
with money and more giving with my time.

I would recommend, not to just to my
daughter but to everyone, to let go of guilt,
pain and sorrow. Life isn’t fair and you
have to become a really good card player to
win some hands. As Kenny said you have
to know when to hold, fold and walk away.

The real kicker is what I believe is the
meaning of life.

NEW TECUMSETH - $1,999,000

¢ Million-Dollar Views On 40 Acres

® Walkout Bungalow With 442 Beds &
4 Baths

e Features Two Paddocks, Barn
With Hayloft & Separate Workshop

TOTTENHAM - $799,999

e Beautifully Maintained 3-Bed 3-Bath Home
In Family Friendly Neighbourhood

* Open-Concept Layout With Soaring 9-Foot
Ceilings On Main Level

e Stylish Kitchen With Upgraded Quartz

Countertops & Tasteful Mosaic Backsplash

MONO - $699,000

.'Fn,--:i- i

¢ Rare Building Lot - Opportunity To Join
The Exclusive Mono Hills Country Club.

e Build Your Dream Home Overlooking
A Pristine Fairway

e Short Drive To Country Fine Dining
Restaurants, Wineries & Artisan Shops

© 2024 Coldwell Banker LLC. All rights reserved. Coldwell Banker® and the Coldwell Banker Logo are registered service marks owned by
Coldwell Banker LLC. Each Office is Independently Owned and Operated. Not intended to solicit properties currently under contract.

In a nutshell, life is about understand-
ing what’s all around you — the air, nature,
wind, birds, butterflies and puppies. It’s
about seeing what was created and gifted to
us humans to explore and experience. Life
is also about people — because it’s special
people who come into your life and help
shape you.

It’s been said that any experience, which
is not written, will be lost in time.

Maya Angelou reminded us that “there is
no greater agony than bearing an untold sto-
ry inside you.”

I would encourage every parent and
grandparent to jot down some of your fond-
est memories and best pieces of advice.

Lord knows the next generation is going
to need them!

LET US GUIDE YOU HOME

SCAN HERE TO
CONNECT WITH US

e Spacious Walk-Out Bungalow In
Beeton Creek Estates

¢ 3.38 Ac Pie Shaped Lot On A Quiet
Cul-De-Sac

e Large Attached 2 Car Garage, 25ft x 40ft
Shop With Lower Level & Inground Pool

BRADFORD - $799,900

® Move-In Ready Bungalow On A Quiet,
Family-Friendly Street

* Open-Concept Main Level Is Designed
For Everyday Living And Entertaining,

¢ Finished Basement Features Wet Bar,
Bedroom & Large Storage/Workshop Area

ADJALA - $489,900

1 Acre

® Prime Lot Backs Onto Picturesque
Rolling Farmland

* On Highway 50 For Easy Commuting —
Minutes To Hockley Valley

Marc Ronan

Sales Representative/Owner

dir: 905.960.1527
0: 905.936.4216

marc@marcronan.com
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ARTS & GULIURE

Chamber’s Rise and Thrive event encourages Caledon
to Recentre and Recharge

Continued from FRONT

She says that she turns to meditation her-
self to centre and refocus when working
in high-stress situations, adding that when
you take the time to clear your mind, your
thoughts become more positive and cre-
ative.

“I think it’s so important for all entrepre-
neurs to find the time to take care of them-
selves and that allows them to be there for
others, to be there for their business, to be
there for their family, because when they
are working from a very low cup, you can’t
function properly,” says Upshall.

The event, hosted at Mount Alverno
Luxury Resorts, had more than 30 attend-
ees who had registered to take part in a
morning of wellness that day, featuring
breakout sessions in Qi Gong, meditation,
and sound therapy.

Qi Gong practitioner Brigitte Li guid-
ed attendees in her breakout session that
morning. She has been practicing for al-
most nine years.

“Qi Gong is slow-moving, stretching,
breathing, and because it is so slow, it ac-
tually helps you to be mindful and aware,”
explained Li. “Because it is combined with
movement, you have to be present.”

Li also teaches Qi Gong for the Town of
Caledon, which is how she was introduced
to the Chamber event that morning.

Li added more and more companies are
looking to incorporate Qi Gong to ease
workplace stress and create a reset.

“Any company, no matter how big or
small they are, their assets are people, and
if they take care of the wellness of their
people, I think that’s the foundation,” said
Li.

“I’'m delighted to be here and it’s great

WE”RE TURNING

ONE/

Aspilla sets up her instruments for her sessions.

’:g‘

JULZZ HAIR SALON INVITES YOU TO CELEBRATE OUR

ONE YEAR ANNIVERSARY

SATURDAY, JUNE 13 FROM || AM -4 PM

HAIR

announcement published.

Men’s Lunch —Tuesday, May 19, 2026

The Caledon Seniors Centre is hosting their
Men’s Lunch on Tuesday, May 19,, 2026 at
Rotary Place in Bolton. Lunch menu is fish &
chips, coleslaw, & pineapple sunshine cake.
Topic is: There Is More Than 1 Way To Shoot
A Moose: Wildlife The Way | See It. Presenter
Gary Hall, Wildlife Photographer. Cost is $11.
Call the Centre at 905-951-6114 to purchase
your tickets by Friday, May 15 at 12 PM.

Monthly Dinner — Friday, May 29, 2026

The Caledon Seniors Centre at Rotary Place
in Bolton is having a Monthly Dinner on Friday,
May 29, 2026. The menu is Stuffed Chicken
Breast, Roasted Potatoes, Kale Salad & Ice-
Cream Sandwich Dessert. Cost is $16. Pick-
up at 5:15 pm, dine-in served at 5:30 pm, local
delivery available for $2.

Call the Centre at 905-951-6114 by Thurs. May
27 at 3:30 pm to buy your tickets!

16048 AIRPORT ROAD
DOWNTOWN CALEDON EAST

905-584-1102
SALON

This column is provided as a free public service to non-profit organizations to
announce up-coming events. Please contact the Caledon Citizen by calling
(905) 857-6626 or emailing admin@caledoncitizen.com if you wish to have an

The Caledon Breast Cancer Support Group
will be holding it's monthly meeting on June
17, 2026

Details as follows:

Date: June 17, 2026

Place: Kinsmen Club in Bolton

Address: 35 Chapel St, Bolton (Hwy 50 & King
Intersection)

Time: 7:00 pm-9:00 pm

Price: No Charge

The CBCF support group is for women who
have been newly diagnosed with breast
cancer, who are going through their journey or
who have had breast cancer. Female
caregivers are welcome!

Please contact Rosa Raso at rasodazzle@
outlook.com for any further information.

You don’t have to be alone in this Journey!

that the Chamber is open-minded like this
and has this kind of event, a morning fo-
cused on wellness.”

Business Owner Danielle Gomes with
Crown Commons Landscape Design said
the event was about taking the time and
making it a priority, especially during
Mental Health Awareness Month.

Even that morning, she noted it was
challenging to make time for the event, but
that’s why it’s important to make the time.

She also attended the event last year and
enjoyed it, leading her to sign up for the
second year.

Layla Roche, Meditation Practitioner,
also led a breakout session and said her
passion for yoga, meditation, wellness,
fitness, and nutrition brought her to the
event.

For more than five years, she has been
teaching yoga, fitness coaching, sound
healing, breathwork, and meditation, spe-
cifically for people who are in high-per-
forming positions or entrepreneurs, who
“have a lot on their shoulders and want
to not only de-stress, but also potentially
prevent things like Alzheimer’s, dementia,
health issues, and health concerns.”

“That’s why I'm so passionate about
it because I’ve seen my family members
go through health conditions, and yoga,
meditation, breathwork can be proven to
reduce stress, cortisol, and regulate our
nervous system, which helps with their
health,” said Roche.

That day, she led breathwork and mind-
ful meditation, which she said are accessi-
ble to everyone.

When looking at habits, health, and life-
style, Roche said to think about whether
it is optimal or short-term and will lead to
burnout, cortisol, and fatigue in the future.

“A lot of business owners, they have the
business covered, but they don’t have their
mental health, their physical well-being,
and even their emotional well-being cov-
ered,” she said.

“I am most looking forward to the con-
versations after our sessions, people bring-
ing up what the key takeaways were from
our sessions together, and how it’s impact-
ed them, and how they feel afterwards,”
she added. “Usually they feel blissful, just
absolutely amazing after, so I’'m excited to
hear that.”

Dr. Rupa Salwan, Naturopathic Doctor,
was the keynote speaker for the morning.

Salwan focused on talking to entrepre-
neurs and business owners about how they
can support their mental health in their

PHOTO BY RILEY MURPHY

own capacity and in her capacity as a na-
turopathic doctor.

“Mental health is very personal to ev-
eryone,” says Salwan. “We’re all going
to take away a little bit. What’s going to
help one person might not help the other
person.”

Salwan discussed the benefits of the Rise
and Thrive event’s layout that morning.

“I like how it’s not just about a talk and
gathering information, but it’s also a prac-
tice of what does it look like to actually
do those things, and what does it feel like
to actually experience those things? Hope-
fully something will resonate with peo-
ple, and then we can spark a light when it
comes to that,” said Salwan.

“Taking the time in the morning and giv-
ing a little piece of a slice of that cake for
yourself can really set us up for the rest of
the day,” she added. “I’ll be talking about
the various physiological aspects of why
that’s important. But even just human to
human, we know that taking a little bit of
time before our lives get busy and start
dedicating that to business, family, kids,
dogs, can really help to set us up in a more
mindful state. It doesn’t change stress or
change what’s going on, but it can help us
to stay more present.”

The final breakout session leader was
Sound Bath Practitioner Raizelle Aspilla,
who received her certifications in Nepal.

All of her instruments were made local-
ly in Nepal, and she shares that they hold
important meaning for her and her values,
both in supporting the community and in
honouring the practice and its roots.

For Aspilla, events like the Rise and
Thrive morning are important because
“you’re the foundation of everything in
your life.”

“Pouring into yourself, overfilling your
own cup allows you to be there for your
community, allows you to have enough en-
ergy for yourself and for others, and it’s
just good for everybody and yourself,”
said Aspilla. “It’s super important for
these wellness pockets to be available and
to finally have that conversation [that] it’s
not feasible to go into burnout until it’s too
late, and then you lose your passion, you
lose your spark. It doesn’t have to be that
way.”

“Wellness, with my personal practices,
with self-healing movement, that’s given
me my vitality, my life force energy to be
overflowing within myself to also flow
into and give to other people.”

REMEMBER TO SHOP LOCAL!



CALEDON CITIZEN | THURSDAY, MAY 14, 2026 Ag

Caledon deemed Bird Friendly City by Nature Canada

BIRD FRIENDLY

bird-friendly initiatives happening across
Caledon, which helped support the Town’s
successful certification application.”

The collaboration was said to create stron-
ger partnerships that will help guide future
bird conservation and education efforts.

“This designation reflects Caledon’s com-
mitment to protecting our natural environ-
ment and the wildlife that depend on it,” said
Mayor Annette Groves. “Becoming a Bird
Friendly City is the result of ongoing collab-
oration between Council, staff, community
partners and residents who care about pre-
serving the landscapes that make Caledon
unique.”

As the Bird Friendly City certification re-

quires continuous improvement, the Town
will continue advancing bird-friendly actions
through existing and emerging environmen-
tal strategies, including the Resilient Caledon
Community Climate Action Plan, the Natural
Heritage Strategy, and the Urban Forest Strat-
egy.

It was shared that they will also continue
working with conservation authorities and
community partners to promote existing
and future programs, expand education and
awareness initiatives, and encourage resi-
dents to adopt bird-friendly practices.

Residents can also expect to see more
Bird-Friendly Caledon events and outreach
campaigns in the future.

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

After more than a year since Council passed
a motion to apply for Bird Friendly City sta-
tus, Nature Canada has officially certified
Caledon as a Bird Friendly City.

This certification is awarded to munici-
palities that meet standards across three key
areas: threat reduction, habitat protection and
restoration, and community outreach and ed-
ucation.

In January of 2025, Council passed a Mo-
tion directing staff to apply for Bird Friendly
City status and committed to ongoing action,
including annual reporting, continued pro-
gram development, and support for a com-
munity-led Bird Team.

Since then, Caledon has implemented a
range of initiatives toward achieving certifi-
cation.

A Town of Caledon official stated that key
initiatives include Caledon’s Animal Care
and Control By-law, which requires pets to be

CERTIFIED BY NATURE CANADA

restrained and limits the number of cats per
household, as well as the Town’s Community
Cat Program, which helps manage feral cat
populations through humane trapping, spay-
ing/neutering and vaccination.

More recently, the Town launched an inter-
nal bird-window collision reporting tool for
staff to help identify and address collision
risks at Town facilities.

It was stated that since 2024, the Town has
also requested that eligible new development
applications consider bird-friendly building
design and dark-sky lighting measures to help
reduce bird-window collisions and light pol-
lution.

Part of Council’s January motion was to
support a community-led Bird Team, which
includes Town staff, representatives from
Toronto and Region Conservation Authority
(TRCA), Credit Valley Conservation (CVC),
local school boards, and residents with an in-
terest in conservation and nature.

A Town of Caledon official stated that the
Caledon Bird Team “played an important
role in identifying and coordinating existing

£ P

Sotheby’s International Realty Canada
1867 Yonge Street, Suite 100, Toronto ON M4S 1Y5

Beautifully updated 5+1 bedroom executive home surrounded by §
mature trees and sits on a half-acre lot. Over 5000 sq ft of living space.
Recently renovated. Sun-filled open concept with floor-to-ceiling
stone fireplace, skylights with many premium upgrades throughout.
Finished basement apartment with separate private entrance. Bonus
workshop with electrical—ideal for hobbyists. Huge driveway (up to
9 cars)-no sidewalk! 3 car garage with oversized bay for larger vehicles. $20K incentive + flexible closing.

Roberta Macri

Sales Representative
The Natasha Omrin Team

Sotheby’s

Canada

0:416.960.9995 | m : 416.894.6186

roberta.macri@sothebysrealty.ca
sothebysrealty.ca

Think twice
before you ignite
this Victoria Day

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

The sun is out this weekend for the Victoria Day holiday, and
the community is looking forward to celebrating, but it’s always
good to keep in mind that it should be done safely and legally.

As of April 26, 2022, with the implementation of Caledon’s
Fireworks By-law, the discharge of fireworks for personal use is
not allowed in Caledon, nor is the sale of home fireworks.

Form 2

related hereto.

Expropriations Act

Notice of Application for Approval to
Expropriate Land

In the matter of an application by the Ministry of Transportation for approval to expropriate land, pursuant
to s.11(2) and subsection 11.1(3) of the Public Transportation and Highway Improvement Act, being in the
Geographic Township of Chinguacousy, Town of Caledon, Regional Municipality of Peel, Province of Ontario.

For the purpose(s) of: Subject lands are required for the proposed ROW of Highway 413, Highway 410 extension
and freeway to freeway ramps, transitway, and interchange ramps from west of Kennedy to Dixie along the
Highway 413 alignment and from Mayfield to Highway 413 along the Highway 410 alignment and all works

Notice is hereby given that application has been made for approval to expropriate the land described in the
schedule attached hereto.

The approving authority is the Minister of Transportation with an address of:

Minister of Transportation
777 Bay Street, 5" Floor
Toronto, ON M7A 178

416-327-9200

Any owner of lands in respect of which notice is given, who desires to comment on the proposed expropriation
of the land for the described purpose(s) may do so by submitting the comment within the time stated herein
to the Assistant Deputy Minister, Transportation Infrastructure Management Division, Ministry of Transportation,
in writing.

Any person who violates the Fireworks By-law is guilty of an
offence and subject to a fine of up to $600, which may increase
progressively.

“As Victoria Day approaches, residents are reminded that per-
sonal use of fireworks is not permitted in Caledon and may result
in fines of up to $615,” says Judith D’Souza Soares, Commis-
sioner of Community Services for the Town of Caledon.

Fines for various fireworks-related activities are as follows:

e Discharge or possession of fireworks - $365-$615;

e Set off fireworks in a manner which causes a nuisance or

disturbance - $615;

* Hold a fireworks display on town land - $365;

e Obstruct an officer while performing their duty - $615.

The Town also has discretion to issue a summons requiring
someone to attend court, where fines range from a minimum of
$500 to a maximum of $100,000

Caledon residents can call 311 to report a violation.

For more information on the Fireworks By-law, visit caledon.
ca/fireworks.

The Ministry will review the comments for their technical/engineering information, having regard to the
need for the land for the purposes of the project.

The Assistant Deputy Minister must receive the comments within thirty days after the owner is served with
this notice, or within thirty days after the first publication of the notice.

The comments must be sent:

By e-mail to: Property.Process@ontario.ca

Or by mail to: Assistant Deputy Minister
Transportation and Infrastructure Management
Ministry of Transportation
4t Floor, Garden City Tower
301 St. Paul Street
St. Catharines, ON L2R 7R4

Please include the municipal address of the land in the comment.

The expropriating authority is the Minister of
Transportation with an address of:

777 Bay Street, 5™ Floor
Toronto, ON M7A 178
416-327-9200

Minister of Transportation

Per:

c/o Brigitha Thillainadarajah
Conveyancing Supervisor

159 Sir William Hearst Avenue
3 Floor, Bldg. D

Toronto, ON M3M OB7

Local DJ Services Available

SCHEDULE “A”

All right, title and interest in the following lands in Town of Caledon, Regional Municipality of Peel, Province
of Ontario, being:

1. ALL of PIN 14297-0098 (LT), being Part of Lot 24,
Concession 1 East of Hurontario Street,
Geographic Township of Chinguacousy, Town of
Caledon; shown as Parts 1 to 5, all inclusive, on a
plan filed with the Ministry of Transportation as
P-5152-0064 being a Reference Plan deposited
in the Land Registry Office for the Land Titles
Division of Peel as Plan 43R-42191.

2. PART of PIN 14297-0167 (LT), being Part of Lot 23,
Concession 3 East of Hurontario Street,
Geographic Township of Chinguacousy, Town of
Caledon; shown as Parts 3 and 4 on a plan filed
with the Ministry of Transportation as P-5152-0061
being a Reference Plan deposited in the Land
Registry Office for the Land Titles Division of Peel
as Plan 43R-42160.

3. PART of PIN 14297-0168 (LT), being Part of Lot
23, Concession 3 East of Hurontario Street,

Geographic Township of Chinguacousy, Town of
Caledon; shown as Part 2 on a plan filed with the
Ministry of Transportation as P-5152-0061 being
a Reference Plan deposited in the Land Registry
Office for the Land Titles Division of Peel as Plan
43R-42160; AND shown as Part 4 on a plan filed
with the Ministry of Transportation as P-5152-0063
being a Reference Plan deposited in the Land
Registry Office for the Land Titles Division of Peel
as Plan 43R-42169.

4. ALL of PIN 14235-0673 (LT), being Part of Lot 22,
Concession 3 East of Hurontario Street,
Geographic Township of Chinguacousy, Town of
Caledon; shown as Parts 3 and 4 on a plan filed
with the Ministry of Transportation as P-5152-0050
being a Reference Plan deposited in the Land
Registry Office for the Land Titles Division of Peel
as Plan 43R-41897.

In need of professional DJ services for your
party, wedding or event?

Look no further than Dufferin DJs!
We have everything you need to get the

dance floor movin’ & groovin’! THIS NOTICE WAS FIRST PUBLISHED ON MAY 7, 2026.

Contact us at DufferinDJs@gmail.com
or 289-404-4579 to learn more

and get a quote. Ontario @
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Chamber of Commerce presents local business
frustrations to Council

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

The Caledon Chamber of Commerce re-
cently appeared before Caledon Council, pre-
senting its findings from a member roundtable
event and a business challenges survey.

These were held to listen to the business
community, identify recurring barriers, and
present actionable insights.

During the presentation, Caledon Cham-
ber of Commerce President Marion Upshall
shared many of the frustrations faced were
not isolated to one industry but were systemic.

“We consistently heard similar concerns,
whether it is retail, service providers, hospi-
tality, or professional services,” says Upshall.

The Chamber consists of 223 members, of
whom 77 per cent are businesses with 1 to 10
employees.

In their presentation, the Chamber of Com-
merce revealed that the top three challenges
businesses reported to be facing were rising
costs, transportation/infrastructure issues, and
access to customers/market visibility.

Upshall noted “little transportation opportu-
nities in Caledon” affect the local labour pool
and customer access.

“Traffic congestion from the significant
volume of truck traffic moving through our
major corridors continues to be one of the
most pressing concerns for our community,”
she said. “Our key roads are increasingly
burdened, creating delays for residents, em-
ployees, customers, and goods movement
alike. This not only discourages people from
traveling across Caledon to shop, dine, or ac-
cess services, but also impacts workforce at-
traction and retention as potential employees
may be less inclined to commute to or seek
employment in our area due to ongoing trans-
portation challenges.”

She noted one of the most frequent sources
of frustration for businesses was navigating
government systems, which they described
as overly complicated, unclear, and often too
slow.

“They want to spend less time figuring
out bureaucracy and more time running and
growing their businesses,” said Upshall.

Based on the feedback, the Chamber pre-
sented four opportunities for action.

MMWINDOWGLEANERS

www.mmwindowcleaners.com

641.409.8144

EDON

CHAMBER
FCOMMERCE

The first was to improve navigation and
communication by creating a more central-
ized business resource, such as a Small Busi-
ness Enterprise Centre (SBEC).

The next step was to develop a visible, co-
ordinated shop local campaign through Town
and Chamber partnerships.

The third is to continue strong advocacy
for local businesses at the regional and pro-
vincial levels, and finally, to have ongoing
communication and transparency with the
business community.

“Our businesses are resilient, innovative,
and deeply invested in this community. With
stronger collaboration between the Town,
Chamber, and business community, we can
create an environment where businesses
don’t just survive but truly thrive,” said Up-
shall.

Councillors shared their thoughts on the
feedback received.

When it comes to the transportation frus-
trations voiced, Councillor Tony Rosa noted
the new Argo electric bus minibus service,
which will launch this September.

He added he feels more business profiling
should be done to educate the community on
local businesses, with a possible opportunity
for collaboration with the Town’s Economic
Development department.

Councillor Mario Russo echoed that point,
adding a synergistic partnership between the
two could create great strides.

Councillor Christina Early posed the possi-

Founder of M&M
Professional Window Cleaners

bility of operations training for businesses to
understand how to grow to the next level, and
Chair of the Board of the Caledon Chamber
of Commerce, Hazel Piacentini, responded
that they themselves have been considering
hosting business training for local owners.

“I want to be able to help them right from
the start to be able to do that with the help of
larger organizations to be able to come in and
mentor,” she said. “That’s what we’re work-
ing on, and that’s what we would like to be
able to roll out.”

Another issue raised during the meeting
was Caledon’s future growth and the wel-
coming of over 200,000 residents over the
coming decades.

Rosa says with these new residents, the
housing pledge also discusses the 125,000
new jobs that Caledon is expected to create.

“When you talk about mentorship, I think
we also need to work with the businesses that
exist here today, who have potential to bring
their business to the next level, who have
potential to grow their businesses and create
more work and more positions within organi-
cally, because that can also make a huge con-
tribution to that 125,000 jobs,” said Rosa.

Manager of Business Attraction and Invest-
ment with Planning and Development Ben
Roberts said as Caledon continues to grow,
they need the resources in place to support
new and existing businesses in the commu-
nity.

“We continue to advocate any chance that
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we have, speaking with our provincial repre-
sentatives, to have [a] Small Business Enter-
prise Centre, within our community to sup-
port our companies,” says Roberts. “We still
continue to work well with our current specs
that offer services to our community through
both Brampton and Orangeville. However,
ultimately having something within our com-
munity within a distance which is close by,
that would meet our needs best.”

Councillor Doug Maskell said it is “frus-
trating” to see smaller municipalities with
small business enterprise centres, while Cale-
don remains without one.

In the meantime, Roberts said they con-
tinue to look at expanding the services they
currently offer, such as the Growth Wheel
program offered at the Humber River Centre.

Growth Wheel is a cloud-based tool that
helps business owners set priorities and take
steps toward their goals.

As well as the Business Retention Expan-
sion Program, Roberts adds they currently
have a group of four students who will be
going out into the community to collect in-
formation on new businesses, which, in turn,
will create conversations where businesses
can voice their needs and possible frustra-
tions.

Their partnership with Toronto Metropol-
itan University’s DMZ incubator, the DMZ
Caledon Business Incubator for Caledon en-
trepreneurs, continues to be in place.

WEEKENDS
DESERVE
BETTER

STOP WASTING TIME

B ON LADDERS AND

STREAKY WINDOWS

Let M&M Professional Window Cleaners

handle the hard work!

Since 2008, we've been trusted by
homeowners and businesses to deliver
spotless, streak-free windows—inside
and out, including tracks and screens.
We're a small, family-owned business and
proud Readers' Choice Winners

for over 10 years.

N 647-409-8144
- www.mmwindowcleaners.com

PROFESSIONAL
WINDOW CLEANERS

mike@mmwindowcleaners.com

Relax, stay safe, and enjoy sparkling windows without the hassle!
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The Bottle Bay to celebrate with community

atgrand re-opening [TESETGR——

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

After holding its initial grand opening
on May 2, brand-new restaurant The Bot-
tle Bay is set to hold a grand re-opening
later this month.

Aaron Gawdi, Owner and CEQ, is the
vision behind The Bottle Bay.

After years of tribulations in his own
life, Gawdi saw a small space for rent
available in Downtown Bolton on a drive
through Caledon and knew it was meant
to be.

The landlord asked Gawdi what he
planned to do with the space, and Gawdi
answered laughing that he had no idea.

Now, months later, he has successfully
opened The Bottle Bay, a restaurant spe-
cializing in locally-crafted Ontario wines,
beers, and spirits, as well as a varied
menu.

Gawdi has over 20 years of bartending
experience and, after serving in numerous
venues, has finally created a place of his
own.

And, he wanted to make it proudly Ca-
nadian.

After moving to Canada from Amster-
dam decades ago as part of a student
exchange program, he always knew he
wanted to return.

Years later, he did, and now works with
local distilleries and various companies
to ensure everything is made here, locally
and in the country.

“I’'m proud to be part of this beauti-

adds Gawdi. “I drove around to Sudbury,
Welland, Niagara Falls, Perth, ON, Oran-
geville. I met up with breweries, spirits,
distilleries and wineries, I only want to
carry local products exclusive from the
LCBO and Ontario made.”

Seeing it all come together on his orig-
inal opening day in the first weekend in
May, he says, was a huge relief.

After working for months through reno-
vation and licensing issues, he was grate-
ful to see it in front of him that day.

He adds that with all the people helping
and supporting him through his opening,
he feels it was meant to be.

“It’s a hard task that I picked. But, at

the end of the day, I knew that this could #

happen. Nothing can stop me,” says Gaw-
di.

At The Bottle Bay, he says it’s about the
experience: they offer tasting experiences
and various pairings.

After working in the hotel industry for
numerous years, along with his restaurant
experience, he says he was able to build
a strong menu with something for every-
one.

One of his favourite parts, he says, is
that people have already begun booking
his restaurant for their special celebra-
tions, and he’s already gaining regulars,
making his space a “place to gather.”

Now, he’s set to hold a grand re-open-
ing on May 23 at 2 p.m. outside his store,
4 Queen St S, Bolton.

Already planning for the big day, he
notes he will set up a tasting booth inside
for everyone to enjoy and looks forward

ful community, Bolton and Caledon,” to celebrating with the whole community. Aaron Gawdi s pictured inside his restaurant. PHOTO BY RILEY MURPHY

Single Detached in Grand Valley
Starting in the High $600s

Grand Opening of Our New Models Saturday & Sunday from 1 to 4 PM
BRAND NEW FLANS AND PRICING, featuring a range of bungalow,
bungaloft and two-storey detached designs on 38’ & 42’ lofs.

m Thomasfield.com MAYB ERRY HILL
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Community-driven video sheds light on domestic
and sexual violence in Dufferin-Caledon

BY JOSHUA DRAKES

A new community-driven awareness vid-
eo is putting a spotlight on gender-based
violence in Dufferin County and Caledon,
using familiar settings and lived experi-
ences to challenge long-held assumptions
about safety in rural communities.

The video, part of the “It Happens Here”
campaign, was developed as an accessible
educational tool designed to reach view-
ers where they are, both physically and
emotionally. The project was conceived
as something that could be shared widely
online and revisited over time. The project
aims to create a lasting impact rather than
a one-time message.

Barbara Mason is the sexual violence
community engagement facilitator with
Family Transition Place and a member of

Dufferin-Caledon Domestic Assault Re-
view Team (DART). She said that by pre-
senting real stories in recognizable local
spaces, the video underscores a central
idea: violence is not confined to distant
places — it exists within the community
itself.

“We want people to understand that this
isn’t something that happens somewhere
else; it does happen here,” Mason said.
“When people watch it, you can tell that
it’s Orangeville... These are landmarks
in our community. This is a close-to-
home story. The video shares the reality
of gender-based violence throughout our
community through survivor voices and
through their lived experience.”

The video features multiple survivors
sharing their personal stories of experi-
encing violence and how it affected them.

a private viewing now.

mls X13058050 on realtor.ca

Maria Britto

LOCATED ON THE
HALTON ERIN TOWNLINE
ON EIGHTH LINE

Beautiful 1.7 acre wooded lot with trails, a spring-fed p
pond and a private cottage style setting. Full basement
apartment/suite with 2 bedrooms, a kitchen, a living/
dining area, and a bathroom, a walkout to a flagstone patio
with a full view of the pond. .. ideal for extended family,
parents, kids or tenants for supplementary income. Main S
house has vaulted ceilings in the great room and master [

bedroom. 2 bedrooms on second floor and a loft room on
3rd floor for kids or storage. Custom-built, original owner
and truly a beautiful home. Open concept main floor,
perfect for entertaining a large number of guests, featuring
a great room, family room, huge dining rm and kitchen with
island and many cupboards. There is a walkout to a raised
deck overlooking pond and a cabin/shed. Get out of the
City and enjoy a rural address on urban boundaries. Call for

Sales Representative

Re/Max Realty Specialists Inc., Brokerage

Dir: 416-523-8377

maria@mariabritto.com

The project emerged through the work
of the Dufferin-Caledon DART team,
which meets with and consults with a sur-
vivor engagement group known as “Voices
of Courage.” Formed in 2010, the group
includes individuals with lived experience
who actively contribute to education and
outreach efforts.

Members played a key role in shaping
the video, offering insight, feedback and
direction throughout the process. The re-
sult is a collaborative effort that reflects
both professional expertise and personal
experience.

“Survivors involved in this group con-
tributed their experiences, their feedback
and their insights, which helped shape the
video and its message,” Mason said. “They
were incredibly brave to share their stories
on camera, and they have done a remark-
able job to help make DART and our part-
ners more approachable and accessible for
survivors.”

At its core, the video is meant to reso-
nate on multiple levels.

For viewers, it delivers a clear message
that support exists and that those experi-
encing violence are not alone. For survi-
vors, it offers a sense of recognition and
possibility, showing that others have nav-
igated similar experiences and found a
path forward. The storytelling approach
— grounded in real voices rather than sta-
tistics — aims to create a deeper emotional
connection and encourage reflection.

The campaign also highlights the unique
challenges of addressing domestic and
sexual violence in rural communities.

Limited anonymity, transportation barri-
ers, and close social networks can make it
more difficult for individuals to seek help.

“For example, you go to the hospital be-
cause something’s happened and you need
support, but you know the nurse who’s
working at triage,” Mason said. “Or you
know the officer who might get dispatched
to your house might be friends with the
perpetrator... There are some significant
barriers around confidentiality... If you’re
in Toronto, you can drive a couple blocks
away, and nobody has a clue who you are.”

“There’s the other issues of transpor-

tation. How do folks who live in rural
communities access support if they don’t
have access to a vehicle or they don’t have
money for gas? If there is an emergency
and it’s a violent situation, how long is it
going to take for someone to get there to
help you?”

Concerns about confidentiality and the
visibility of accessing services can dis-
courage reporting, while geographic dis-
tance can delay access to support. These
factors contribute to underreporting and
complicate efforts to fully understand the
scope of the issue.

Compounding these challenges are per-
sistent misconceptions about small-town
safety. The campaign directly confronts the
belief that violence does not occur in close-
knit or seemingly secure communities.

By placing survivor stories against a
backdrop of recognizable local landmarks,
the video emphasizes that appearances can
be misleading and that harm often occurs
behind closed doors.

It’s those stories of survival that give
this campaign its strength, Mason says.

“As much as ‘It Happens Here’ is the
title, it happens everywhere,” she said.
“That’s what gives this campaign strength.
It’s universal, and it’s the women who
chose to speak when staying silent would
have been much easier for them, and their
willingness to share their lived experience
so openly, that’s what gives this message
the weight. That kind of courage doesn’t
just inform a campaign, it anchors it in
reality, and it gives others permission to
recognize their stories and feel less alone
than sharing them.”

Ultimately, organizers see the video as
a starting point. By raising awareness and
encouraging conversations, the campaign
is intended to break cycles of silence and
foster a more informed and responsive
community.

Through shared understanding and dia-
logue, it aims to lay the groundwork for
continued education, support, and mean-
ingful change.

To view the video, go to https:/www.
youtube.com/watch?v=z5_fSOv4_
Rwé&t=2s.
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Firefighter safety front and centre at new
Caledon Station 310 opening

CALEDODN FiR

Continued from FRONT

“It’s spaces that enable our crews to per-
form at their best while helping others to
reduce risk by supporting health over the
course of their careers.”

The new station, he adds, will improve
response times, enhance coordination, and
strengthen their ability to “keep residents
safe.”

One important addition to the station is
a brand-new bank for their air cylinders,
allowing their firefighters to refill clean
air into their cylinders, eight at a time, in-
stead of the previous six.

He estimates that, historically, it takes
approximately 10 minutes to fill each one,
which Fairbarn notes becomes crucial
when you’re possibly using hundreds on
one fire, with another potentially around
the corner.

With grant funding, they also secured

E& EMERGEN CY

the same model for Station 303.

“This is what saves us so much time and
allows us to actually go in and fight the
fire,” says Fairbarn. “When you talk about
not having the resources, like adequate air
supply for our staff to breathe, they then
have to fight that fire defensively, and
maybe not as aggressive as we possibly
could.”

Located at 12357 Chinguacousy Road,
the station is said to be positioned to serve
one of Caledon’s growing neighbour-
hoods.

“This fire station will serve one of Cale-
don’s fastest-growing corridors improving
coverage for those existing neighborhoods
and future development,” said Mayor
Annette Groves. “By improving emer-
gency services coverage, we’re ensuring
residents and businesses continue to re-
ceive the high standards of public safety
and service excellency they deserve. The

PHOTO BY RILEY MURPHY

new station reduces response times and
supports the Town’s commitment to high
standards of public safety as the commu-
nity continues to grow.”

Groves noted that Station 310 incorpo-
rates energy-efficient systems and envi-
ronmentally responsible building practic-
es.

Ruby Sahota, MP for Brampton
North-Caledon, also attended the event
and said the day was about more than just
the new building.

Sahota remarked the new station show-
cases investment in safety and communi-
ty, adding that not only does it represent
a commitment to protecting families and
first responders, but also ensuring that
Caledon continues to grow with the in-
frastructure and emergency services resi-
dents deserve.

Fire Chief Dave Pelayo said that the sta-
tion represents a lot of planning, collabo-

ration, and ensuring Caledon is getting the
level of emergency service the community
needs.

“Caledon is growing quickly, and as it
grows, our responsibility is to make sure
that emergency services grow with it. Sta-
tion 310 does exactly that, it improves re-
sponse times, it fills an important service

| gap, and allows us to better serve the res-

idents of South Caledon and right here in

| Mayfield West,” said Pelayo.

Pelayo said the station was built to be
prepared, with their apparatus bay, training
rooms, and living areas.

He added the station was designed to
keep their firefighters healthy over the
long term, with separate contaminated and
clean areas and building systems that re-
duce exposure risks.

The station, he noted, is a modern,
low-carbon facility with energy-efficient
systems and rooftop solar.

“It shows that you can build an essential
infrastructure that is smart, responsible,
and future-focused, all at the same time,”
said Pelayo.

The brand-new facility also serves as a
space for their regional training courses,
separate from the firefighters’ living quar-
ters.

Also in the brand-new building is a gym,
storage space, living space, and a kitchen
and dining area, each space thoughtfully
designed.

The living spaces have been designed to
address cross-contamination issues during
times such as the COVID-19 pandemic;
the rooms can be separated into platoons
without risk of exposure to one another.

Each detail has been thought through,
even down to their dining room, specifical-
ly designed to be big enough to fit every-
one in the station at once, creating a com-
mon area for them all to enjoy together.

“To our firefighters, this station is here
for you. It is here to support the work you
do every single day and to make sure you
have a safe, functional space to operate
from as you continue serving our commu-
nity professionally and with pride,” said
Pelayo.

FOR SMALL ANIMALS AND EQUINES

1-888-622-7345
1265 19th Sideroad

King City, ON, L7B 1K5
Kinganimalhospital.com
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Cut from éanag
AAA Grade Rib Steak
4187/kg
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HAPPY VICTORIA DAY - MAY 18 - OPEN 8AM - 5PM

PRODUCT
OF ITALY
LY

Fresh Rapini

° CANADA ° Product of U.S.A.

Cut from Canada AAA Grade Longo's
Certified Angus Beef Rib Steak 59.50/kg

$2699/LB

Fresh
Cantaloupe
Product of
Guatemala or
Costa Rica
each

Maple Leaf Prime Raised Without
Antibiotics Boneless, Skinless

Fresh Canadian Atlantic

99 Salmon Portion 99 Galbani 899 fqhsigl;in Breasts or Thighs 399
N3g Prosciutto 049

JEACH siion 100G ;.. Daricle /LB vaLUEPacK
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SAVE $20

MAY 20™

WHEN YOU SPEND $100 OR MORE IN-STORE AT GARDEN FOODS.

0007911

Terms and Conditions: Get $20 off with a minimum spend of $100 at Garden Foods

between May 14th and May 20th, 2026. One-time use coupon must be scanned and
relinquished at time of transaction. Only one coupon redeemable per purchase. Coupon
is not valid with other offers. Photocopies will not be accepted. $100 spend is before
taxes and fees and excludes gift cards, lottery, alcohol and pharmacy (where available).
Longo Brothers Fruit Markets reserves the right to add, remove or modify items on this

promotion without prior notice. Other restrictions may apply.

SAVE
ON2

Lay's Potato
Chips or
Smartfood
Popcorn
175-235¢g pkg
Individual $3.49

selected varieties

239

Nestlé Drumstick
4-6 pack,
Confectionary
Novelties 5 pack,
Del Monte Bars
10 pack

or Real Dairy Ice
Cream 1.5L tub

selected varieties

99

Longo's Frozen
Cooked Black
Tiger Shrimp
4549 pkg
16-20ct

14%

SAVE
UPTO
$3.00

Dr. Oetker Giuseppe
Thin or Rising Crust
Pizza 439-785¢ pkg
or Giuseppe

Rip'n Share Four
Cheese Pizza

480g pkg

selected varieties

499
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TIGER SHRIMP

Fresh Green or
Red Swiss Chard
Product of U.S.A.

2355 [

SAVE
ON2

Quaker
Rice Cakes or
Crispy Minis

selected varieties
2 LL

SAVE

$1.00
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399

Longo's Country
Sliced Bread
600-750g pkg

selected varieties

T | ——. -
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o Pepsi Beverages
: ! $ 12x355mL pkg

o 1 5 Individual $499

LL selected varieties

399

P

599

Gray Ridge Large Longo’s Essentials
White Eggs Country Churned Butter
12 pack 45449 pkg

= 229

Black Diamond
Cheese Slices
410g pkg

selected varieties

49

SAVE
$15.00

Lavazza Espresso
Beans Qualita Oro or
Gran Crema Whole
Bean Coffee
Tkg pkg
Product of ltaly

PRODUCT
OF ITALY

Fresh Sweet
Bi-Colour Corn
Product of U.S.A.
Individual 83¢

6334%°

Post Cereal
311-525g pkg

Longo’s
Essentials Bread
675g pkg

WE’VE LOCKED DOWN PRICES ON EVERYDAY ITEMS.

TO VIEW OUR FLYER ONLINE, GO TO WWW.GARDENFOODSMARKET.COM

The Little Potato
Company Little
Yellows, Reds, Trios
or Fingerlings

Mini Potatoes
Product of Canada
680g pkg

SAVE
$2.00

i f ]"}rsﬂfﬂ l'-t.ﬁfm&!
e )

o B il

RIO
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160g pkg = ¥

Product of Italy

299

Longo's Fresh
Seedless Mini
Cucumbers 6 pack
or Longo's Fresh
Seriously Sweet
Grape Tomatoes
Product of Ontario

Cashmere Bath
Tissue 12/24=48
rolls or

Sponge Towels
Paper Towels
6=12rolls

selected varieties

'I 299

FRESH, NEVER FROZEN,
AIR CHILLED, GRAIN FED.

Longo's Rotisserie Style
Barbecue Chicken
Tkg pkg

99

HOURS: MON-FRI 7AM-9PM; SAT & SUN 7AM-8PM




JUST LISTED - Highly desirable 3 bedroom bungalow in the
Hamlet of Glen Williams in Halton Hills. Estate subdivision,
situated on 1.4+ acres, this property offers a very large private
backyard with a pool. The interior is nicely appointed with an
open concept kitchen/living area, spacious bedrooms and a
finished basement. Call for more detail.

office: 905-857-0651
cell: 416-319-0737

bobmchardy@royallepage.ca
www.bobmchardy.com
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Bob McHardy

Royal LePage,
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Humeniuk announces RBC Canadian Open wiill
return to TPC Toronto at Osprey Valley in 2027

BY JIM STEWART

Media Day 2026 at TPC Toronto show-
cased the surging popularity of the RBC
Canadian Open and the beauty of Osprey
Valley during our complimentary round of
golf at The Hoot on a sunny Monday

It also brought great news for the Town
as Caledon Sports Hall of Famer Chris
Humeniuk declared that “We’re coming
back here in 2027!”

“May the 4th be with you: is often said,
but it certainly rang true for all attendees
on Monday at TPC Toronto. In addition to
the big announcement by Humeniuk, the
media were treated to ideal May condi-
tions on a very forgiving South Course 18-
hole layout. My partners and I piped out
drives most of the time and were reward-
ed for staying in the middle of The Hoot’s
spacious verdant fairways and sizeable,
subtle greens. The idyllic afternoon round
was a perfect punctuation mark to Media
Day.

The morning was equally enjoyable.

After registration and a delicious hot
breakfast served in the Main Clubhouse,
the press conference featured Canadian
golf royalty.

Presiding over the “presser” were RBC’s
Shannon Cole, Golf Canada’s Laurence
Applebaum, TPC Toronto’s Chris Hume-
niuk, and Golf Canada’s Ryan Paul.

The scrum was attended by more than
100 broadcasters, producers, and report-
ers.

Cole brought greetings from the Royal
Bank and noted that the Canadian Open is
“the third oldest tournament on the PGA.”
She cited “Canada’s famous hospitality” as
a key factor reinforcing the event’s “$100
M impact on the Canadian economy.”

Cole applauded “this generation of Ca-
nadian talent currently on the PGA tour”
and pointed to the “power of sustained in-
vestment in the game” that has produced
“current national stars like 2023 Cana-
dian Open champion Nick Taylor, Corey
Conners, Adam Hadwin, Taylor Pendrith,
Mackenzie Hughes, and a number of rising
stars committed to the tournament.”

In addition to the treasured national con-
tingent that will appear at the 2026 RBC
Canadian Open, Cole delineated an envi-
able septet of “top level players who have
already committed to this year’s event in
Caledon: Jacob Richmond, Max Homa,
Brooks Koepka, Tony Finau, Collin Mori-
kawa, Tommy Fleetwood, and Matt Fitz-
patrick. The world’s best players deserve a
world class course.”

Cole’s closing disclosure of the star
power in this year’s tournament segued
nicely into Applebaum’s humorous open-
ing remarks about the comparative caliber
of golfer gracing Osprey Valley on Mon-
day.

He described “Media Day as one of the
most fun days of the year—kind of like
Caddyshack when all the caddies get to
play on the course for a few hours. We’re
so excited to host our friends from the
media. For Canadian golfers, this is their
Major.”

“Tommy Fleetwood told us that it feels
like home when he plays in this part of
the world and it’s great to have him at our
115th Open.”

100,000 km

New Vehicle Limited Warranty*

S

Applebaum voiced his appreciation of
the government of Ontario and thanked
three representatives specifically for their
ongoing support.

“The Province of Ontario is one of our
partners that gets it. A special thank you to
Neil Lumsden, Stan Cho, and Doug Ford
— who are all amazing partners and drivers
of this event.”

He closed his address by lavishing praise
on the Caledon resident who heads up TPC
Toronto: “Chris Humeniuk has put this
property on the world platform. This is
the new home of Canadian golf including
our Hall of Fame and a new putting park
will be unveiled during the Open.”

Humeniuk, who was inducted into the
2026 Caledon Sport Hall of Fame in Jan-
uary, offered a good-natured jab at Apple-
baum as he took the microphone.

“I’ll be moving faster through my pre-
sentation than Lawrence plays golf.”

The President of TPC Toronto discussed
the process of tweaking and renovating the
North Course to prepare it for the level of
talent that will take on Osprey Valley in
mid-June.

“The north course was re-designed to
challenge the world’s best players to make
bold shots. Ryan Fox’s bold shot on 18
last year won the championship. Seeing
those dramatic shots, seeing the positive
$100 million impact, and the incredible
engagement of our 130,000 fans on the
course—over seven million Canadians
are playing the game and seventy million
rounds of golf were played in Canada in
2025

After delivering these good news items
about the dramatic finish by Fox and the
growth of golf in Canada, Humeniuk
thanked the Councillors from Caledon and
Orangeville for their attendance and saved
the best for last.

The Caledon Sport Hall of Famer ex-
tracted his buried lead in an ironic twist on
Media Day and presented the most import-
ant news item of the day as a triumphant
conclusion: “And we’re coming back here
in 2027!”

Humeniuk’s climactic announcement
about the RBC Canadian Open returning
to TPC Toronto at Osprey Valley in 2027
marked the third consecutive year that the
nation’s top golf tournament would be set
in the Town of Caledon.

Tournament Director Ryan Paul echoed
Humeniuk’s enthusiasm and described
TPC Toronto as “a true legacy venue for
the event.”

“We’re set up to create benefits for our
communities. This is an incredible moment
as the RBC Canadian Open has become a
premier stop on the PGA Tour. What sets
our course apart is its ability to challenge
so many players. 7,500 yards including
four Par 4s over 500 yards. Strategic bun-
kering and new tee decks. A return of ‘The
Rink’ which was home to 118 birdies. This
one will be the loudest yet. There have
been 3,100 attempts at ‘The Rink’ but so
far—no holes in one, yet.”

Sportsnet’s Adam Stanley asked Paul
what the planning team learned from the
2025 Open and the Tournament Director
observed, “The biggest thing we learned
was how fans moved through the venue.
We’re creating more pathways, building

down

Chris Humeniuk announces that the 2027 RBC Canadian Open will return to TPC Toronto at Osprey

Valley.
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RBC’s Shannon Cole announced an enviable slate of players committed to the 2026 Canadian

Open at TPC Toronto.

on the success of The Rink, and creating
more off-site parking so shuttle buses de-
liver the fans to the course.”

Defending champion Ryan Fox joined
the presser by telephone while travelling
between venues and echoed Humeniuk’s
remarks about the necessity of making
bold shots to win the Canadian Open.

“The 3-wood into 18 was the best shot
I’ve ever made. I'll be able to draw on
those good vibes this year. It’s always en-
joyable coming back to a course where I've
done well. It kick-starts things again.”

HYUNDAI
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2026 TUCSON
Lease” the Preferred AWD from:
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payment of $0 and first monthly payment required. Trade-in value may be applied to down payment amount. Lease offer includes Delivery and Destination charges of $2,050 levies, dealer administration fees of $799, and all applicable charges (excluding HST). Lease
offer excludes registration, insurance, PPSA, and license fees. $0 security deposit on all models. 16,000 km allowance per year applies. Additional charge of $0:12/km. “Lease offer includes a 1% Hyundai lease loyalty rate reduction. All current owners (@nd immediate
family members with proof of residence at owner’s address) of a Hyundai or Genesis vehicle who present active (not expired) proof of ownership at time of purchase or lease are entitled to a reduction of 1% on the applicable lease rate. The rate reduction and cash
rebate cannot be combined. Lease rate after1% rate reduction cannot be less than 0%. Loyalty Incentive can be claimed once in total from owner and immediate family member at same address. Cash price does notinclude freight, delivery and destination, registration,
insurance, license fees, PPSA and all applicable fees, levies, charges and taxes. Dealer may sell for less. Inventory is limited. Dealer order may be required. Loyalty Incentive is subject to change or cancellation without notice. Loyalty Incentive offer is valid until January 4,
2027,and is only available in Canada. Offer is non-transferable and cannot be assigned. See Bolton Hyundai for further details and applicable model inventory. tHyundai's New Vehicle Limited Warranty coverage covers most vehicle components against defects in

workmanship under normal use and maintenance conditions.

69 Pillsworth Rd -
BO'tOh, ON L7E 4E9 ! Simona Dr
905-457-5553 ?:; @ ?g
boltonhyundai.com 2
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Fox also complimented TPC Toronto’s
North Course, the fanbase, and the RBC
Canadian Open as a tour stop.

“It’s a really good golf course, the Cana-
dian fans are amazing, and it’s grown into
a well-respected event. When I rewind
‘The Shot’ in 2025, there was no doubt in
my mind when I saw they changed the pin
position for the playoff. 230 into the wind.
I had the shot that I wanted to hit and I had
no thoughts about laying up.”

Bold shots, indeed.

& Bolton Hyundai

Driven by Performance Auto Group

@& HYUNDAI
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Must-have features when outfitting an outdoor living space
Outdoor living spaces
are wildly popular.

A 2024 poll of more

than 1,000 homeowners
conducted by Thumbtack
found that 29 percent

of respondents intended
to spend as much as
$5,000 Improving their
outdoor spaces in the
coming months.

THERE’S MUCH TO GAIN from upgrading outdoor
living spaces. In addition to the improved function-
ality and additional usage residents get to enjoy when
upgrading these spaces, such projects can help to
improve resale value. In fact, a 2021 survey of real
estate agents conducted by HomeLight found that a
new patio provided an average return on investment
of 109 percent.

There’s much to gain in both the short- and long-term
when upgrading an outdoor living space. The follow-
ing are a handful of must-have features to make such
spaces an even better addition to a home’s existing
layout and landscape.

The home renovation experts at This Old House
note versatility in an outdoor living space can set a
stage for relaxation, entertaining and family activ-
ities. Outdoor living spaces tend to be most useful

when theyre multifunctional, providing a space
where residents can relax on weekend mornings and

CALEDON CITIZEN | SPRING HOME & GARDEN | THURSDAY, MAY 14, 2026 B3

|

evenings throughout the week while also offering
the potential to entertain crowds during backyard
barbecue season. Homeowners can keep this in mind
and prioritize multifunctionality when designing
outdoor living spaces.

Though outdoor living areas were long viewed as
areas wholly separate from home interiors, that
traditional outlook has changed in recent years.
In a 2024 survey conducted by Fixr, 78 percent of
industry experts noted a coherent indoor-outdoor
design was the most popular outdoor living space
trend that year. This design choice suggests an
outdoor living space is an extension of the home
as opposed to a wholly separate area.

The days of stackable plastic lawn chairs are largely
a thing of the past. Modern outdoor living spaces

offer comfortable, all-weather seating where residents
and guests can gather to relax and engage in conver-
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sation. Accent tables to place drinks and other items
is another nice touch that can add to the comfort-first
feel of an outdoor space. Modular furniture mer-
its homeowners’ consideration, as such furnishings
can be customized and rearranged for each gather-
ing and might prove easier to store for homeowners
who will be taking the seating in over the winter.
CiZfiZ summer gatherings in outdoor living
spaces have a tendency to continue past sundown.
Proper lighting can ensure spaces are safely navi-
gated when the sun goes down. Sufficient lighting
also enhances the visual appeal of the space while
facilitating conversation when natural light is no
longer enough to illuminate a space.

There’s no shortage of ways to create an awe-inspir-
ing outdoor living space. Homeowners can start
with some must-have features and then build on the
spaces as they see fit.

We have you covered. All under one roof.
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The basics
of 3 popular

ew home renovation projects can change
thelook of a home as significantly as new siding.
New siding can make a home look brand new,

and a new color can dramatically change the percep-
tion of a home.

As homeowners begin to consider siding replace-
ment projects, they might be surprised to learn their
options in relation to materials are so numerous.
Though it’s great to have options, it also can be diffi-
cult to pick a material when there are so many prod-
ucts to choose from. Vinyl, fiber cement and wood
are three popular siding materials, and understand-
ing the characteristics of each can help homeowners
make more informed decisions.

Vgl

Vinyl siding has long been among the most popular
siding materials. The National Association of Home
Builders notes that popularity has declined in recent
years, with the market share of vinyl siding dropping
5 percent over the last decade and nearly 13 percent

over the last 20 years. Despite that declining pop-
ularity, vinyl remains a strong option for many
homeowners due to its affordability and minimal
maintenance requirements. Consumer Reports also
notes that vinyl siding is impervious to insects and
water, an attribute that’s highly appealing to many
homeowners.

Filer vemert

Consumer Reports notes that fiber cement siding
blends cement, sand and cellulose. Many homeown-
ers like fiber cement siding because of its aesthetic
appeal, as it looks like real wood without the vulner-
abilities associated with wood (see below). The home
renovation experts at This Old House report that
fiber cement siding has exceptional durability and
offers great resistance to environmental factors like
harsh weather, UV rays and moisture. Fiber cement
siding also is a low-maintenance, insect-resistant
option that won't warp or rot. Fiber cement siding
is not easily installed, which contributes to a higher
overall cost.

(ot

Siding materials don't get much more tradition-
al than wood. It shouldn’t surprise homeowners to
learn that wood siding can warp or rot, and anything
made from wood can be vulnerable to insects. How-
ever, well-maintained wood siding can be very dura-
ble and certain types are less vulnerable to rot than
others. Local climate will affect which wood siding

Why hiring a painter is the right choice

Few home improvements can change the
look of a room faster and more affordably
than a painting makeover. In fact, homeown-
ers often turn to paint before they make any
other renovations. Home Light, a real estate
technology company, says painting a home’s
interior can net a return on investment as
high as 107 percent.

Although painting is a project that can be
tackled by do-it-yourselfers, there are var-
ious advantages to calling in a professional
to handle painting projects. Here is a look at
some of the benefits to working with a pro-
fessional painter.

CUT DOWN ON THE JOB TIME

A professional painter can reduce the project
timeline. Painters have the skill set and expe-
rience to complete a project in a timely man-
ner. This means the job will be streamlined
from preparation to clean-up.

PAY ATTENTION TO DETAILS

Professional painters are likely to do a job
that is nearly flawless, especially after home-
owners exercise their due diligence and vet
painters carefully. Professionals will pay at-
tention to the small details that less experi-
enced painters wouldn’t think about.

REDUCE YOUR WORKLOAD

Painting can be a time-consuming job, and
most of it occurs even before you pick up a
brush. It can take hours to prep walls, patch
holes, remove moldings, and apply painter’s
tape. Homeowners who do not have much
time are better off leaving trusting the proj-
ect to a professional.

PAINTERS ALREADY HAVE EQUIPMENT

Do-it-yourselfers may need to buy new tools
before beginning the job. This means brush-
es, rollers, tape, tarps, trays, and much more.
Unless you plan to paint multiple times, this

SERVICING THE
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NEW TECUMSETH,

| MEADOWOOD
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Call for your FREE Quote
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PROUDLY A LOCAL, CANADIAN COMPANY

can make stocking up a considerable invest-
ment. Professionals already have all the right
gear and tools of the trade.

LASTING RESULTS

Professional painters understand which
products will produce the desired results, de-
pending on the wear and tear of the space.
Paints are not all created equal, and certain
walls, floors and trim may require unique
priming and preparation that novices are not
familiar with. Professional painters can help
ensure durability and save homeowners from
having to do the job again in a few months
or years.

A SAFER EXPERIENCE

Painting can be a challenging job when it in-
volves painting hard-to-reach spaces and/or
climbing and balancing on tall ladders. Home-
owners are not at risk of injury when hiring a
professional painter. In addition, professional

DAVIS FEED &

FARM SUPPLY

A Nice Country Garden

. 2 g

SERVING THE
COMMUNITY FOR
OVER 30 YEARS!

SIN CON

Construction & Concrete

CALL TODAY
FOR A FREE ESTIMATE!

options are best for a given area. Many see wood sid-
ing as characteristic of a high-end home, making the
somewhat higher price tag compared to vinyl siding
easier to justify.

There’s no right or wrong decision when choosing sid-
ing materials for a home. Homeowners are urged to do
their homework, including studying cost and the local
climate, before choosing a material for their home.

GARDEN
CENTRE

Centre

painters should be licensed and insured. This
means if an injury or incident occurs, the home-
owner will not be on the hook for the cost.

A fresh coat of paint can produce amazing re-
sults. Leaving the work to a professional can
ensure a job is done correctly and beautifully
and completed on time.

NOW
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Why
Customers
Choose

The Flooring
Mart Inc.
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hile many companies compete pri-
marily on pricing, at The Flooring
Mart Inc. we believe that profes-

sionalism, workmanship, transparency, and
customer experience are what truly define a
successful project.

Based in Bolton, Ontario, The Flooring Mart
Inc. has built a strong reputation by consis-
tently delivering high-quality flooring and
renovation services to homeowners across
the GTA. From engineered hardwood, vinyl,
laminate, and tile installations to staircase re-
finishing, kitchens, bathrooms, painting, and
complete interior renovations, our focus has
always been on providing reliable service and
long-lasting results.

What distinguishes our company is the level of
care and attention we bring to every project.

CALEDON CITIZEN | SPRING HOME & GARDEN | THURSDAY, MAY 14, 2026 Bs

Choosing the right renovation company Is
an important decision for any homeowner.

We understand that renovations are a signif-
icant investment, which is why we take the
time to properly guide our customers through
the process. Product selection is not simply
about appearance; factors such as durability,
subfloor preparation, moisture resistance,
veneer thickness, installation methods, and
long-term performance all play an important
role in the overall success of the renovation.
We ensure that our customers are informed
and confident in the decisions they make for
their homes.

Communication and project coordination are
also key elements of our approach. Renova-
tion projects often involve multiple stages and
trades, and maintaining clear communication
throughout the process helps create a smooth-
er experience for everyone involved. From the

gL

HARDWOOD

LAMINATE

THE FLOOR NG MART

initial consultation and quotation stage through
to project completion, we aim to keep our cus-
tomers informed, organized, and comfortable
throughout the renovation journey.

At The Flooring Mart Inc,, we also place a
strong emphasis on workmanship and finish-
ing details. Proper floor preparation, accurate
installation techniques, staircase finishing, trim
work, and clean transitions are all essential to
achieving a professional result. We believe that
quality craftsmanship is what ultimately deter-
mines the appearance, durability, and value of
the finished project.

Another advantage for homeowners is our
ability to provide multiple renovation services
under one roof. Rather than coordinating with
several different contractors, customers can
work with one experienced team for flooring,

we po BATHROOM
& KITCHEN RENOS

stairs, kitchens, bathrooms, painting, and relat-
ed interior work. This helps simplify the reno-
vation process while maintaining consistency
throughout the project.

Most importantly, we believe in conducting
business with honesty and professionalism.
Our goal has never been simply to offer the
lowest price in the market, but rather to pro-
vide fair pricing supported by quality materials,
experienced workmanship, and dependable
service. Over the years, much of our growth
has come through referrals and repeat cus-
tomers, which reflects the trust our clients
place in our company.

At The Flooring Mart Inc., every project is ap-
proached with the understanding that we are
working inside someone’s home, and that re-
sponsibility is something we value deeply.
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ROOFING PROJECT

No two home renovation
projects are the same.

Some projects are highly detailed undertakings that
take months if not years from start to finish, while
others can be tackled by skilled do-it-yourselfers
over the course of a single weekend. Though each
project is different, categorizing renovations as needs
or wants can help homeowners determine when the
time is right to go forward.

Roof replacement projects typically fall into the
“need” category. A decaying roof can jeopardize the
safety and security of a home and lead to addition-
al issues, like water damage. It’s unwise to delay roof
replacement projects when signs of a decaying roof
start to appear. Homeowners who are starting to see
such indicators can look to this rundown of roof re-
placement projects as they begin the process of re-
placing their roof.

Cost

Roof replacement costs vary considerably depending
on a host of variables. Materials, location and the cost
of labor, dimensions of the roof, and even choice of
contractor all affect the cost of the project. The home
renovation experts at Angi indicate the average roof
replacement project costs $9,500. Asphalt is among
the more affordable roofing materials, costing an
average of $1 to $1.20 per square foot, according to
Nerdwallet. Slate roofs will be more expensive, cost-
ing anywhere from $10 to $30 per square foot.

Lo otpaciny

Homeowners may blanch at the cost of a roof re-
placement project, particularly if they choose a
more expensive material. However, it’s important to
keep life expectancy in mind when receiving roof
estimates. Many homeowners never replace a roof
twice, making this a potentially costly but ultimately
one-time expense. Though slate roofs are expensive,

homeowners may find it reassuring that estimates
from various roofing resources indicate slate roofs
come with a life expectancy ranging from 50 to 200
years. By contrast, Nerdwallet estimates an asphalt
roof lasts around 10 to 20 years, while others suggest
such roofs can last as long as 30 years.

(il

Choice of materials is arguably the most significant
decision homeowners will make when replacing a
roof. The experts at This Old House report that ma-
terials typically account for 55 to 65 percent of the
overall cost of a roof replacement project. Decisions

regarding roof materials will be affected by budget,
local climate (certain materials are better suited to
particular climates than others), aesthetic appeal, and
required maintenance. It’s also important that home-
owners consider the material warranty of each roof-
ing product. Some materials offer longer warranties
than others, which can provide a measure of security
to homeowners investing so much in the project.

A roof replacement project is not a renovation that
can be delayed when signs the roof is fading start to
appear. Homeowners are urged to consider a wide
range of variables before committing to a project.

SIGNS IT’S TIME TO REPLACE GUTTERS

HOME IMPROVEMENT PROJECTS run the
gamut from complex undertakings like room addi-
tions to simpler renovations like a new front door.
Some home renovations excite homeowners more
than others, but all improvements are a way to make a
home safer, more comfortable and/or more functional.

A gutter replacement might not inspire the same lev-
el of excitement as a room addition or an overhaul of
an outdoor living space, but new gutters can help to
prevent roof damage and make properties safer by
ensuring rain water is directed away from walkways.
Homeowners who suspect it might be time for a gutter
replacement can look for these signs of fading gutters.

CRACKS OR SPLITS: Cracks or splits at the seams
of the gutters where two pieces connect is a telltale
sign they need to be replaced. Cracks or splits are can
slowly lead to separation of gutter pieces, which will
lead to leaks. But not all cracks or splits are found at
the seams. In fact, some homes feature seamless gut-
ters, which also can crack or split. Regardless of where

WAVE ALANDSCAPE PROJECT IN MIND?

|
they’re found, cracks or splits are a warning signs of
fading gutters.

RUST: Rust is rarely a good sign whether you're look-
ing at a vehicle or even garden tools. Rust also is a bad
sign in relation to gutters. Gutters are painted, and
not only for aesthetic purposes. Paint on gutter also
serves to protect them from water. When paint begins

to flake, gutters will begin to rust and may even pro-
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Liftec Slabjacking Inc.

“We raise sunken concrete”

DO NOT REPLACE
WE RAISE SUNKEN CONCRETE

At A Fraction Of The Cost
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Call Today For A

www.liftec.ca ~ 1-866-280-7770

Free Estimate!

duce noticeable rust flakes on the ground below. Rust
on gutters and rust flakes beneath them are indicative
of gutters that need to be replaced.

GUTTERS PULLING AWAY FROM THE HOME:
Gutters that appear to be pulling away from the home is
a sign that they need to be replaced. Gutters are fastened
to a home during installation, which ensures they can
withstand rain and water. Over time, those fasteners can

wear down, ultimately leading to gutters that appear to
be pulling away from the home. Though gutters can be
refastened, eventually they will need to be replaced.

POOLING WATER: Pooling water in a gutter may
just be a sign that gutters need to be cleaned. However,
pooling water on the ground directly beneath gutters
indicates they’re not effectively directing water away
from the home.

WATER DAMAGE INSIDE: A homes interior
might not be the first place homeowners look when
inspecting for damaged gutters, but a flooded base-
ment or crawl space could indicate a gutter problem.
Gutters and downspouts are designed to direct water
away from a home when functioning properly. When
that isn’t happening, water can pool beneath the foun-
dation, leading to pooling water and other water dam-
age in basements and crawl spaces.

Gutter replacement projects may not be exciting, but
new gutters can make a home safer and prolong the
life of a roof and other features on a property.
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The Fireplace Stop

taking care of you
every step of the way.

BY RILEY MURPHY

t The Fireplace Stop, a customer’s expe-
A rience is truly second to none.
Run by Andy Leonard, his family,
and team, he says that their people are
what make the store the comforting and
welcoming space it is.

They’ll take care of you every step of the
way, whether it’s picking out a product in
their up-to-date showroom, right down to
the recommendation on installation.

The Fireplace Stop will have everything
covered, so all you have to worry about is
enjoying.

Leonard prides himself on his businesses,
bringing good people, high-quality products,
and fair prices to the table.

“Everything, and a little bit more,” he adds.
But don't just take their word for it, 90%
of the jobs they do, the customer will phone
back to thank them for their exceptional

service, and quality team members.

The Fireplace Stop, founded by Leonard in

The heart of your'-‘
backyard, where

stories
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1987, opened its location at Highway 9 and
27 in Schomberg in 1990, where it stands to
this day.

Now, Leonard and his family are coming
full circle, as they have taken over the
Fireplace and Leisure Centre in Seguin,
Ontario, 1km from Parry Sound, where he
grew up.

At The Fireplace Stop, not only does
Leonard work with his three kids, but the
team is like one big family, with many of its
employees having been there for decades,
the business is Canadian, family-owned and
operated and always has been.

They bring their team to both locations,
ensuring best treatment will never be a
second thought.

At The Fireplace Stop, they understand the
struggles you face every day and work hard
to adapt to them. They know that you work
hard too!

If you can’t come in during their

ignite.

Napoleon products are a beautiful
way to truly enhance your outdoor
living space and extend the length
of your seasonal enjoyment!

THE

FIREPLAGE

HOME COMFORT CENTRES

6048 HIGHWAY 9, SCHOMBERG
800-843-1732 « FIREPLACESTOP.COM

D@D

90 OASTLER PARK DRIVE, SEGUIN
705-746-6800 « FPLC.CA

operating hours, they invite you to make an
appointment to visit, see their products, and
meet their team in person.

Leonard makes sure his people are the
best, in turn giving you the best experience
possible.

His team knows exactly which product
you'll need after hearing your concerns, and
the exact technical aspects needed for the
job.

They also receive frequent recertifications,
ensuring their technique remains up to date.

“You're going to be taken care of the right
way, says Leonard.

Continuing to advance their business by
meeting their customers where they are, The
Fireplace Stop is renovating their showroom
with the newest products and introducing
financing for all jobs.

Leonard believes that, like all high-ticket
items in your life, you should be able to
do the same with your jobs through The

\|

FIREPLACE

& LEISURE CENTRE

Fireplace Stop.

Financing is done directly online,
ensuring customers can keep their personal
information private and making it quick and
easy for consumers.

At The Fireplace Stop, they can do a wide
variety of jobs, including those on properties
with snowmobile or boat access only.

They sell and service top-brand-name
fireplaces at both locations, and also offer hot
tubs at their northern location.

At The Fireplace Stop, both staff and
customers are treated like lifelong friends.
Many actually are, as Leonard says he knows
almost everyone who comes through his
doors.

Leonard and his team encourage you to
stop by their stores, and understand for
yourself what makes them your neighbours’
go-to business for decades.

APOLE

T

Free
Delivery
and Free

Assembly!

WE HAVE FINANCING THAT MAKES ‘CENTS’




B8 CALEDON CITIZEN | THURSDAY, MAY 14, 2026

DECADES OF DEDICATION: FOCUS ON DECORATING
ATTRIBUTES NEARLY 30 YEARS OF SUCCESS TO
LOYAL CUSTOMERS AND UNWAVERING SERVICE
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FOCUS ON DECORATING - BENJAMIN
MOORE HAS PROUDLY SERVED THE COM-
MUNITY WITH QUALITY PAINTS, STAINS,
WALLPAPER AND WINDOW COVERINGS
FOR NEARLY 30 YEARS.

The family-owned, independent premium paint store
offers colour consultations, custom colour matching,
jobsite delivery and expert advice on projects of any
kind.

Business owner Ken Eppenberger said Focus on Deco-
rating is built upon a long-standing customer-first phi-
losophy passed down from his mother, who opened the
store in 1997.

He attributes the company’s long-standing success to
its loyal customer base and word-of-mouth reputation
within the community.

“We really want to express our thanks and appreciation
to the customers who have stuck with us for the past 29
years that we've been here. That loyalty means every-
thing to us,” said Eppenberger, who has been involved
with the family business since it opened and took over
management about 15 years ago.

“A big part of what we do is build relationships. We still
have customers today who my mother knew decades
ago, and they continue to come back because that sense
of trust and rapport has carried through over time”
Beyond paint, Focus on Decorating carries Hunter
Douglas Blinds, Alta Window Fashions, Maxxmar Win-
dow Fashions, Hickory Hardware products, wallpaper
ordering through supplier books, and a wide selection of
decorative home-finishing solutions.

Personalized service and product quality are what define
Focus on Decorating, according to Eppenberger.
“People who have tried our brand are generally im-
pressed with the quality; the lasting finish, and the cover-
age they get compared to other products on the market,”
he said.

“Our staff is very knowledgeable, and when people come
in with an issue or a problem, we take the time to work
through it with them and try to resolve it properly, not
just send them away with a quick answer”

Benjamin Moore products are known for their high
solids content, which results in better coverage because
there is a higher percentage of actual pigment-binding
material in their paints rather than solvent. This means

fewer coats of paint are needed, improving durability
and providing a thicker, longer-lasting finish.

What sets Focus on Decorating apart from other retail-
ers is its independent-store atmosphere and its emphasis
on greeting customers and providing immediate assis-
tance with a personal touch.

Eppenberger said he has a small but highly dedicated
team of seven employees who ensure customers walk
out the door with everything they need.

“Most of our staff have five to seven years of experience
here, so customers are dealing with people who really
know the products,” he said. “My philosophy is that it
shouldn’t matter who you're talking to — you should be
getting the same answers and the same advice from ev-
eryone here”

Focus on Decorating is very active in the community,
supporting service clubs and church groups through-
out the year. The business recently donated paint to the
Orangeville Curling Club for facility improvements and
has donated gift cards to support its fundraising efforts
through annual bonspiels.

“We try to assist where we can;” Eppenberger said.
Monthly specials are always available, and there is pric-

ing flexibility for whole-home projects. Staff work with
customers to help manage project costs where possible.
Focus on Decorating is located at 88 First St., Oran-
geville, and is open seven days a week. Its hours of oper-
ation are from 7 a.m. to 7 p.m. Monday to Friday, 9 a.m.
to 5 p.m. on Saturdays, and 10 a.m. to 4 p.m. on Sundays.
The weekday hours serve contractors by opening early
at 7 a.m. and the general public by keeping it open until
7 p-m.

Eppenberger says he’s always happy to help customers,
no matter when they come through the door.

“The consumer coming in is never an inconvenience to
us — they are the reason we are in business. If you lose
sight of that, you lose what makes a small business work
in the first place;” Eppenberger explained.

“We try to go out of our way to provide a level of service
where the customer doesn’t have to figure everything out
themself. We guide them through it, we help them make
decisions”

To learn more about Focus on Decorating, visit focu-
sondecorating.ca or call (519) 942-8171 during regular
business hours.

0% Oft

FOCUS ON DECORATING
88 First St. Unit #4A
® Orangeville, ON L9W 3J6

519-942-8171

focusondecorating.ca

FAMILY OWNED & OPERATED FOR OVER 29 YEARS!

Celebrate Outdoor Living Premium Exterior Paints & Stains

May 13 - 25

WOODLUXE

L' L LTET

u_l!'!:_n- HIGH l.:l-..l."'n

Low Lunmei

Discount based on MSRP. Subject to availability.

Embrace your home’s exterior spaces with beautiful, long-lasting colour.

*Discount offer valid for 20% off up to three 3.78 L cans of Aura® Exterior, Regal® Select Exterior High Build, Element Guard®, or Woodluxe®.

Availability of eligible products may vary by retailer location. Offer valid from 5/13/26 to 5/25/26. No other purchases necessary.
Offer cannot be combined with other offers, discounts, or promotions, or applied toward prior purchases. Retailer reserves the right to cancel or modify this
offer at any time without notice. Void where prohibited. ©2026 Benjamin Moore & Co., Limited. Aura, Benjamin Moore, Element Guard, Regal, the triangle “M” symbol,
and Woodluxe are registered trademarks of Benjamin Moore & Co., Limited. All other marks are the property of their respective owner. 5/26
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Upgrades to ensure a home

A home can never
be too safe or secure,

hen residents of a home leave or go to bed
at night, a wide range of safety and security
features can protect them and their belong-

ings. In-home amenities also can make homes safer for
residents with mobility issues or other limitations.

Homeowners indeed have no shortage of options
when seeking to make their homes safer and more se-
cure. An assortment of safety and security features can
help homeowners plan for nearly every situation that
could put residents in jeopardy.

—eltd 70«4;15«7

Various features can help seniors age in place. The Na-
tional Institute on Aging recommends installing grab
bars in showers and bathtubs to reduce the risk of falls
when bathing. Such features also can help seniors bal-
ance themselves while they bathe and get in and out
of showers and tubs. Nonslip strips can be installed
on bathroom and kitchen floors in areas that might

CALEDON CITIZEN | SPRING HOME & GARDEN | THURSDAY, MAY 14, 2026 Bg

be vulnerable to spills or puddling. The NIA also rec-
ommends fixing all carpets firmly on the floors, which
may necessitate the removal of all area rugs. Adding
handrails on staircases so there’s something to grab
onto on each side the staircase also can enhance the
safety of these potentially risky spaces in a home.
Lty pouatcund

Deadbolts, security cameras and/or smart doorbells
make it easier to keep strangers out and monitor en-
tryways. Smart doorbells may deter criminals from
approaching a property. Locks and sensors also can be
installed on all windows, and especially those on the
first floor that can be accessed from the ground. Locks
on sliding doors can be reinforced with secondary

locks that further prevent the door from being opened
from the outside once the locks are engaged.

st s

The National
the death rate in home structure fires is approximately

ire Protection Association notes that

60 percent lower in homes with working smoke alarms
than in homes with no alarms or in homes where
alarms are not working. The NFPA adds that smoke

g

alarms monitor for smoke and control the speaker that
emits the sounds that notify occupants of the presence
of smoke. The NFPA recommends both ionization
smoke alarms and photoelectric smoke alarms, as each
employs a different type of sensor. The combination of
both in a home ensures people are alerted in the case
of both flaming fires (ionization alarms) and smoking,
smoldering fires (photoelectric alarms). A functioning
fire extinguisher also is a must (disposable extinguish-
ers typically last between 10 and 12 years), as is a car-
bon monoxide detector.

% lighting in a home and around the exterior

of a home and even the property can be another im-
portant safety and security measure. Exterior lighting
deters intruders because it makes them more visible
to residents while they’re awake and makes them eas-
ier to see on overnight security cameras, which can be
enough to keep them away. Interior lighting makes it
easier to navigate a home at twilight and at night. Hall-
way night lights can make trips to the bathroom safer,
and lighting alongside stairways can make these spac-
es easier to navigate when the rest of the home is dark.

There’s no shortage of ways to make homes safer and
more secure, which should be a priority for homeown-

ers of all ages.

Things to know when replacing windows

WINDOWS ARE DURABLE, but they do not last
forever. The experts at This Old House say the life
span of home windows is between 15 and 50 years,
with most reaching the upper limits of their life ex-
pectancy at around 20 years. Once they reach this
age, the seals begin to weaken or fail, and windows
become susceptible to drafts and water seepage.

Replacing windows can be a good investment. Such
a project is one of the more effective ways to elevate
a home’s curb appeal and value. New windows are
energy efficient and make homes more secure. They
also tend to look better than old, fading windows.
When pondering a window replacement project, it’s
important to consider these factors.

KNOW THE WINDOW TYPES

Double hung windows are classic and have operable
upper and lower sashes. Lowering the upper sash al-
lows warm air near the ceiling to escape and cooler air
can to flow in through the bottom. Single hung win-
dows only have an operable lower sash. Sliding win-
dows have one or more panels that move horizontally,
and picture windows are fixed models designed to of-

fer wide, unobstructed views and lots of light.

REPAIR OR REPLACE WINDOWS

Existing windows might just need to be repaired, sav-
ing homeowners thousands of dollars. It’s best to con-
sult with a professional to see if certain components
can be repaired rather than replaced. Typically, rot-
ten framing, wet or weeping windows or significant
drafts require replacement.

IDENTIFY THE DIFFERENCES

BETWEEN REPLACEMENT WINDOWS

AND CONSTRUCTION WINDOWS

Traditional replacement windows are sometimes
called pocket windows, says Consumer Reports.
They fit inside an existing window frame. Construc-
tion windows require the removal of the entire old
window, including the frame, sill and trim. The latter
cost more to install.

FAMILIARIZE YOURSELF WITH WINDOW
FRAME MATERIALS

Various window frame materials are available for pur-
chase, and variables such as heat transfer, maintenance

e Tree Removal

e Stump Grinding

e Tree, Shrub and
Hedge Pruning

e Full Clean Up
and Disposal

* Free Wood and
Free Wood Chips

e Fully Insured

OPEN

YEAR ROUND

No shrub

J'

and durability differ with each product. Vinyl is a com-
mon material that’s low-maintenance and affordable.
Aluminum and aluminum clad windows can be eco-
nomical options, and they are corrosion-resistant and
require little maintenance. Wood also is popular for
the interior parts of a window, and offer a traditional
look. Wood is available on new construction windows.
Fiberglass windows also are available in new construc-
tion windows. They won't crack, warp, rust, corrode,
or peel, and the frames will not expand and contract as
much as other materials.

KEEP COSTS IN MIND
According to Fixr, an online marketplace for local
remodeling services, the average national price for a
professional to replace a window is around $800. For
a one-story house, a window replacement project of

multiple windows may cost around $8,000.

When selecting replacement windows, look for The
National Fenestration Rating Council label to get
a snapshot of the window’s energy performance to
compare with others. The Energy Star logo indicates
that the window meets Energy Star standards.

0 tall* =
t00 swall

FREE QUOTES 519-878-4761

godontreecare@gmail.com
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FIRE UP Caledon

Fireplace

Caledon Fireplace is
welcoming the new season

with exciting news for homeowners:

they are now carrying the
premium Valor fireplace brand.

his addition expands their already im-
‘ pressive lineup of Canadian made heat-
ing products and gives customers even
more choice when upgrading their indoor liv-
ing spaces.
A new fireplace remains one of the most ef-
fective ways to add charm, warmth, and value
to a home. Whether you’re looking for a styl-
ish focal point or a dependable heat source,
the experts at Caledon Fireplace can install
gas, electric, or wood burning units tailored
to your needs. With the addition of Valor’s ad-

BARBARA JEAN FIRE PIT

vanced, efficient designs, homeowners now
have even more options for creating a cozy,
inviting atmosphere indoors.

As the weather warms, many homeowners
turn their attention outdoors. Caledon Fire-
place offers a wide range of outdoor fire fea-
tures, including fire pits, fire tables, burners,
log sets, and dramatic tempest torches. For
those dreaming of a fully equipped outdoor
cooking space, they also provide components
for complete outdoor kitchens.

A standout favourite this spring is the Cana-

VALOR FIREPLACE

Highlights Smart
Napoleon Wi Fi

BBQs and New
Valor Fireplaces

sl pri

dian made line of Napoleon BBQs, especially
models featuring built in Wi Fi technology.
These smart grills allow you to monitor and
control your barbecue directly from your
smartphone—adjusting temperatures, check-
ing cooking progress, and managing your meal
without ever needing to walk over to the
grill. It's a perfect blend of convenience, preci-
sion, and modern outdoor living.

Inside the home, Caledon Fireplace also car-
ries the popular Jgtul wood stoves, known for
exceptional craftsmanship and efficient heat

distribution. To complement any setup, they
offer a full range of accessories, from wood
burning essentials to barbecue add ons like
smokers, chips, pizza stones, rotisserie bas-
kets, and digital temperature probes.

Friendly, knowledgeable, and passionate about
their craft, the team at Caledon Fireplace
makes this your one stop destination for all in-
door and outdoor fire needs.

Visit them at 2999 King St., Caledon, call 905-
838-1114, or explore more at www.caledon-
fireplace.ca.

NAPOLEON BBQ

PROUD TO SELL CANADIAN PRODUCTS

Amanti, Arch Guard, Continental, Dimplex, Kingsman, Marquis,

Modern Flame, Montigo, Napoleon, Pacific Energy,
Pitmasters Choice, Regency & Supreme

Natural Gas or Propane, Napoleon Grills & Accessories,
Outdoor Patio Fire Products, Pitmasters Choice Pellets,

B Fireplace Ltd. )

Gas, Wood & Electric Fireplaces, Chimney Systems,

Licensed Gas & WETT Certificate Installations

-
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2999 King St. at Hwy 10 - 905.838.1114 - www.caledonfireplace.ca
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Breezewood Pools Celebrates
50 Years Serving Bolton,
Caledon and surrounding areas

“STILL HERE, STILL THE BEST, AND
WE'RE JUST GETTING STARTED”

Breezewood Pools Inc., a beloved
institution at 274 Queen St. South in Bolton,
is proudly marking 50 years of keeping pools
clean, safe, and enjoyable for families across
Bolton, Caledon and the surrounding areas.
ince 1976, Breezewood’s dedicated team  son-long series of customer appreciation
Shave provided expert pool service, main-  events including:
tenance, repairs and retail supplies with

a commitment to fair prices, reliability, and
old-fashioned customer care.

A customer appreciation day in early May
o A community BBQ later in the summer

As noted by Breezewood’s management, “This
milestone is about more than just years in
business - it's about the thousands of fami-
lies we've helped enjoy their pools season af-
ter season. In a time when value matter more
than ever, were reminding our community that
Breezewood is still here, locally owned, and
focused on making pool ownership affordable
and stress-free.”

To celebrate, Breezewood is hosting a sea-

274 Queen Street South, Bolton

» Monthly value deals, contest, raffles and
maintenance packages designed to help
families save

» Throwback pricing — inflation doesn’t exist
this summer

The public is invited to join the celebrations
throughout the 2026 pool season (April-Octo-
ber). Visit the store, follow us on social media
or call 905-857-3830 for details!

NOW BOOKING CLIENTS FOR
LAWN & GARDEN MAINTENANCE

Fertilization * Aeration * Mulching ¢« Snow Plowing
Call Thomas Barger for your FREE quote: 705-716-4925

@breezewoodpools elementslawngardensolutions@gmail.com

www.breezewoodpools.ca
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WE ARE YOUR LOCAL POOL AND SPA EXPERTS OFFERING: Swimming pool service, repair and maintenance, a wide variety of pool pumps, filters,
heaters, cleaners, liners, covers and much more. We are Caledon’s best source for swimming pool accessories, supplies and service.
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preezewood

Join us in Celebrating 50 Years in Caledon! 1°COIS

COME VISIT OUR STORE: 274 Queen St. South Bolton
905-857-3830 ¢ Info@hreezewoodpools.ca *« www.breezewoodpools.ca
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The benefits of wc;rl;ing wi’&h

INTERIOR

omes are undoubtedly a point of pride for
|—| millions of homeowners, and that sense of

fulfillment is even greater when inte-
riors are up-to-date and welcoming. Home
trends come and go, and busy homeowners
can be forgiven if they’re not able to keep up
with the latest interior design styles. That’s
the job of a skilled interior designer. Work-
ing with such professionals when redoing a
home’s interior can make all the difference and
increase the already profound sense of pride
many homeowners have in their homes.

« Interior designers can help narrow down the possi-
bilities. A simple internet search prior to beginning
a home renovation project will turn up millions of
results. That can leave homeowners’ heads spinning
as they try to identify their own style and plan a
project that coordinates with their preferences.
Experienced interior designers can help homeowners
identify their style and offer practical insight as they
work with clients to choose elements to incorporate
into spaces they aspire to renovate.

« Interior designers can ensure a room doesn’t stick
out like a sore thumb. Just because a design looks
good on the internet does not mean it will work
well in every home, particularly if only one room is
being renovated. Interior designers recognize that
and can steer homeowners in the direction of designs

dn

DESIGNER

that will fit the larger theme of the home while still
offering a fresh look and feel.

« Interior designers can save homeowners money and
headaches. Renovation projects can be pricey, and
that price tag only goes up when mistakes are made.
Interior designers advise clients on furnishings and
other design components, and that advice can save
homeowners money in the long run. Furnishings
may be returnable, but such returns typically come
with sizable fees. By directing clients toward furnish-
ings and other components that fit the overall design
scheme, interior designers are saving homeowners
the cost and headaches associated with fixable yet
expensive mistakes.

« Interior designs are up-to-date on the latest trends.
Real estate and design trends come and go, and
dated designs can adversely affect what homeowners
recoup at resale. Homeowners who want to update
their home interiors with the ultimate goal of selling
their homes can work with experienced interior
designers who know which trends are in and which
are out. That knowledge can make it easier and more
lucrative to sell a home.

Homes are a significant investment, and investing
in the services of an experienced interior design-
er can ensure homeowners maximize the value of
their homes.

YOU CAN

Keeping your home comfortable -
in every season,

FULLY LICENSED,
INSURED, BONDED

Your peaca of ming
i5 OUF priarity.

T.5.5.A. W.5.1.B.

OPA, HRAI
We meeat the highest
industry standards.

OVER 30 YEARS
EXPERIENCE

Decades of frusted

INSTALLATION REPAIRS

5 5TAR SERVICE
FROM OUR CUSTOMERS!

% aaheating.ca

A& A HEATING AND
AIR CONDITIONING INC.

COMFORT

ALL SEASONS
SERVICE

MAINTENANCE

P Ty :
| \») Reliable Service, | \») Quality You Can Trust,

How to decide between a deck or
pavers in an outdoor remodel

Outdoor living spaces have become
sought-after commodities among home-
owners. A 2022 survey of homeowners
conducted by the New Home Trends Insti-
tute found that open yards are less appeal-
ing to home buyers than they once were.
The survey noted that just 28 percent of re-
spondents chose open yards, while 65 per-
cent preferred patios and 55 percent chose
decks. Green spaces remain popular, but the
survey indicates that many would-be home
buyers also want an outdoor living area to
make the most of their home exteriors.
Homeowners aspiring to transform their
home exterior spaces typically must decide
between a deck or pavers when the time
comes to plan such areas. That’s a personal
choice homeowners must make, but those
without strong feelings on either option can
consider these tips as they try to decide if a
deck or pavers are for them.

DETERMINE YOUR BUDGET

Budget is a notable variable with any home
renovation project, and the addition of an
outdoor living space is no exception. The ma-
terials homeowners choose will ultimately
determine the cost of each project. For ex-
ample, composite decking materials tend to
cost significantly more than wood decks, but
that higher price tag also comes with less
maintenance and typically a longer life span.
Pavers may prove less expensive than com-
posite decking, but those cost savings may
be negligible if a yard requires extensive ex-
cavation to prepare an area for a new patio.
It requires patience, but gathering estimates
of the various materials can serve as a good
starting point when planning an outdoor liv-
ing space. In addition, homeowners must rec-
ognize that material costs can fluctuate con-
siderably over time, as such prices are often
contingent on a range of variables, including
supply chain issues. So it’s best to gather es-
timates in a short period of time to make the
most accurate price comparisons.

IDENTIFY YOUR VISION FOR THE SPACE
Homeowners who have a vision for their
outdoor living space, even if they are not

sure about which material they prefer, may
find the process goes more quickly and
even more smoothly than those who are
unsure about what they want. Those who
prefer a flexible multi-use space may be
best going with pavers, as the spaces can
be easily converted and areas simply des-
ignated as one might differentiate between
rooms inside the home. For example, an
outdoor living room can be separated with
the installation of a pavillion and fireplace,
while kitchen and dining areas can be sep-
arate spaces on the same patio. Decks
tend to be less flexible, which might make
them ideal for homeowners who prefer an
outdoor dining area but don’t need a more
expansive entertaining space. Of course,
decks can be as big as homeowners choose,
which can make the spaces more multi-func-
tional.

RECOGNIZE BOTH MAY BE IN

YOUR BEST INTEREST

Homeowners also should know that many
outdoor living spaces feature both a deck
and a paver patio. Homeowners may like an
elevated deck that steps down to a patio,
which can easily distinguish between the
spaces and establish the area as a multifunc-
tional space.

Homeowners planning outdoor living space
projects may find themselves choosing be-
tween a deck and pavers. Each option can
work, and homeowners may even want to
combine the two.

QUALITY WORKMANSHIP
FROM THE GROUND UP!

INTERLOCK e RETAINING WALLS e FLAGSTONE e NATURAL & STONE STEPS
POOL RESTORATION e CUSTOM FENCING e PROPERTY MAINTENANCE
GRADING & SODDING e COMPLETE IN-GROUND e POOL INSTALLATIONS

OBBLESTONE

LANDSCAPING & CONSTRUCTION INC.

Residential & Commercial

Serving Caledon/King
& areas since 1994!

® 905-880-4988 CALEDON @ cobblestonepools @gmail.com
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Sales - Parts - Service - Rentals

Stewart’'s Equipment

Erin Location:
9410 Wellington Rd 124,
Erin,

Corner of 124 & 24
ON, NOB ITO
519-833-9616

Cookstown Location: Stayner Location:
4321 Line 13, 6837 ON-26, Stayner,
Cookstown, Corner of 26 &

Corner of 27 & line 13 center line rd
ON, LOL ILO ON, LOM 1S0
705-458-0871 705-428-3132

Grnowgthelganden,
Glgyouigdreams
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ife on Earth wouldn't exist without the sun. The
|_ sun is essential for plant growth and keeps tem-
peratures warm enough to sustain life. Although
people covet spending time in the sun, particularly af-
ter a dark, cold winter, it’s important to realize that the

sun needs to be enjoyed in moderation.

The Skin Cancer Foundation reports one in five Amer-
icans will develop skin cancer in their lifetimes, and
more than 90 percent of melanoma cases are attrib-
utable to UV exposure. The National Cancer Institute
says more than 33,000 sunburns require emergency
room visits, and these affect people from all racial and
ethnic groups.

Sun exposure damages skin and also can prematurely

. BX80 Series

: SUb-ComH.aCt TI’(JCTOI’ age outdoor fabrics and furniture. Spending time in
direct sunlight also can make outdoor activities hot
Engineered by Kubota with a focus on quality, this sub-compact tractor features
a spacious operator station for superior comfort and user-friendly controls. The
available 2 lever loader quick coupler and K-Connect system allow seamless
attachment changes, while the reliable diesel engine powers through every Canadian
season, whether for mowing, snowblowing, or chores around your property.

STEWARTSEQUIPCOM
Erin 519-833-9616 n X

Cookstown 705-458-0871
Stayner 705-428-3132 Foliow Us

and uncomfortable for guests. Each of these variables
make some sort of shelter an asset to a backyard living
design. Shelters come in different types, and these are
some of the more popular.

W‘M (aar(rl!?

Turning a deck or a patio into a protected room
may be accomplished by converting the space into a
screened-in porch. By installing vertical screens and a
roof or overhang, everyone is protected from the sun
and insects. Retailers also sell freestanding screened-in
structures that can be left up for the season and then
dismantled and stored for the winter.

HOME @ GARDEN

Oitloor shicines

offer aesthetic appeal and protection

A pergola has vertical columns upon which sits a slat-
ted roof. A pergola can be designed to cover an entire
deck or small enough to create a slightly sheltered spot
in a nook of the yard. While a pergola doesn’t keep out
rain, the slatted roof is enough to filter out sunlight to
make the area underneath more comfortable.

Aikor

While they seem similar, an arbor is not the same
thing as a pergola. An arbor is designed with sides
formed from lattice and often has an arched top, says
Penn Dutch Structures. Arbors add shade and a dec-
orative element typically to designate the entry point
into a backyard or garden.

(ot

A gazebo is a roofed, freestanding structure that is
typically round, hexagonal or octagonal in shape. It is
used for shade, relaxation, and often serves as a dec-
orative element in an outdoor space. Gazebos often
become the centerpiece in a yard.

Fttion

A pavillion is like a gazebo, only it doesn’t have en-
closed walls, nor a built-in floor. Pavillions commonly
are attached to decks, paver patios and concrete bas-
es. Most pavillions are styled as long and rectangular,
serving mainly to provide a covered area for a patio or
seating area.

We have a large selection of Vegetable Plants & Herbs, Patio Planters,
Hanging Baskets, Annuals & Perennials, Shrubs, Soil & Mulch, Seeds and More.

WATCH OUR WEEKLY AD FOR SPECIALS.

VISIT US TODAY TO EXPERIENCE THE
GARDEN FOODS DIFFERENCE

501 Queen St S, Bolton

gardenfoodsmarket.com Open 7 Days a Week
Monday-Friday 7am-9pm

Saturday and Sunday 7am-8pm

Subscribe to our weekly newsletter
to stay up-to-date on savings & more!
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Bolton Brewers open 2026 NDBL
season with tidy 4-0 win over
Midland Mariners

BY JIM STEWART

Bolton Player-Coach Mike Wallace hit
a two-run double and starter Jack Per-
ry threw four hitless innings to lead the
Brewers to a 4-0 win over the Midland
Mariners at chilly Taylor Fields on Mon-
day night.

Coach Wallace offered self-deprecating
humor about his game-winning hit at the
bottom of the first inning: “The old guy
got it done. It was great for the team to get
out of the gate so well. It was a good start
all around.”

The Brewers’ balanced attacked churned
out eight hits up and down the lineup and
Coach Wallace complimented his hitters
for coming through in cold conditions.

“The wind was howling, but we had
good at-bats and everyone was making
good contact.”

Catcher Carter Burnside and shortstop
Brett Chater provided pop at the top of
the Brewers’ lineup by driving in one run

Edward Jones

#1 Wealth
Management
Firm Among
Advised Investors

Best-in-class:

People

Rob Payne
Financial Advisor

22 Simona Dr

Unit 8

Bolton, ON L7E 4E9
905-857-0874

e

r.payne @ edwardjones.com
edwardjones.ca/r-payne

each.

Chater, Burnside, Reid Deibert, and
Chris Fafalios each crossed the plate and
helped pace the Brewers’ 8-hit attack.

In addition to praising the Brewers’ of-
fense, Coach Wallace expressed his satis-
faction with the two pitchers who stymied
Midland, starter Jack Perry and closer
Victor Moguel.

“It was a colder night and it took a lit-
tle while for Jack to warm up, but when
he did, his fastball looked really good. We
couldn’t have drawn it up better—Jack did
his job. Victor came in and gave us a much
different look. His change- up was work-
ing well.”

Perry picked up the W by striking out
eight Mariners over four hitless innings of
work.

Moguel earned a three-inning save, scat-
tered three hits, and struck out six.

Unfortunately, Perry’s time with the
Brewers is coming to an end.

Coach Wallace explained: “It was a good

l}

Ease of
doing
business

Trust

news/bad news night for us regarding Jack
because he had such a great start, but we
learned he’ll be gone June 1st to join the
NCAA DI Michigan Wolverines. We’re
excited about his prospects in Michigan,
but it will be tough to see him go. Hope-
fully, we’ll get two more starts from Jack
before he goes to pitch for the Wolver-
ines.”

Monday’s game was historic.

The Brewers took the field in their new
navy blue jerseys and it was the Bolton
Senior squad’s first game at brand new
Taylor Fields on Emil Kolb Parkway.

A 4-0 win is a fine way to christen a new
ballpark and new uniforms.

The Brewers’ next home game at Tay-
lor Fields is Saturday, May 23rd when
they host the Clarksburg Blues in a double
header.

First pitch of Game 1 is 1 p.m.

Game 2’s first pitch is 3 p.m.

|
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Products

meet needs

For JD Power 2026 award information,
visit jdpower.com/awards

MKT-1924L-C-FL3 EXP 30 APR 2027 © 2026 EDWARD D. JONES & CO., L.P. ALL RIGHTS RESERVED.

AECSPAD

Colombia
conference carves
better climate
and trade path

BY DAVID SUZUKI
OPINION

The world must move away from
coal, gas and oil — quickly. Fossil
fuels pollute land, water and air, cre-
ate global instability and energy price
volatility, increase the gap between
rich and poor and alter the climate in
ways that threaten health and surviv-
al.

But it’s difficult to accomplish this
when the global economic system pre-
vents governments from protecting
public health and the environment.

The First Conference on Transition-
ing Away from Fossil Fuels — held in
Santa Marta, Colombia, from April 24
to 29 — shone a spotlight on this con-
tradiction. Hosted by Colombia and
the Netherlands, it brought govern-
ment representatives from 57 nations
together with Indigenous Peoples,
scientists, academics, non-govern-
mental organizations, farmers, youth,
women and labour, health and social
movements.

Participants underscored that the
climate crisis is far beyond an en-
vironmental emergency; it’s the ul-
timate test of whether international
cooperation, strained under current
economic and legal systems, can
serve communities and people rather
than protecting concentrated private
power.

The international trade and invest-
ment treaties that underpin the global
economy allow corporate interests to
override peoples’ rights to a healthy
environment, life, water, food and
democratic decision-making.

The Santa Marta conference made
clear that the global struggle against
fossil fuel dependence must be under-
stood as part of a much longer move-
ment for global economic justice. For-
mal colonial rule may have receded
but many of its economic structures
have endured through trade, finance
and law.

Assisted by investment treaties and
investor-state  dispute settlements,
foreign corporations have been grant-
ed powerful rights to challenge public
interest measures when they feel their
profits — or even speculative profits
— are affected. Communities facing
environmental harm, displacement or
threats to health from extractive in-
dustries enabled through foreign in-
vestments have no equivalent stand-
ing.

More than 2,500 international in-
vestment treaties, including several
Canada has signed, allow corpora-
tions to bypass domestic courts and
bring claims before private tribunals
that operate with limited transparen-
cy and outside ordinary judicial safe-
guards, escaping virtually all public
scrutiny.

This means foreign corporations
can contest climate measures, envi-
ronmental protections, Indigenous
rights and public health decisions that
might hinder their profits in a par-
allel, opaque legal system designed
to buttress investor privilege. Even
when governments’ duties to regulate
in the public interest ultimately pre-
vail, the risk of costly claims can cre-
ate a regulatory chill and discourage
ambitious action before policies are
enacted.

The fossil fuel sector has been a
principal  benefactor. Worldwide,
companies have challenged coal
phase-outs and cancelled infrastruc-
ture projects, drilling restrictions and
other efforts necessary to accelerate
the energy transition, uphold human
and environmental rights and protect
climate and biodiversity. Although
states have committed to transition
away from fossil fuels (as evidenced
by the decision at the 2023 COP28
climate summit to “accelerate action
across all areas by 20307), they re-
main constrained by legal arrange-
ments that can penalize them for do-
ing so.

Canada has been an active partic-
ipant, promoting investment pro-
tections through trade and bilateral
investment agreements that have ben-
efited many Canadian extractive in-
terests abroad.

Continued on Page B19
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PROVIDED BY

OPEN To THE PUBLIG SDATA co;gf-umrc,q.rfoms
Mon. to Sat. & Holiday Mondays Providing Internet service and
473051 County Rd. 11, Orangeville support since 1994.
519-943-0101
NOW ACCEPTING EWASTE AT NO CHARGE. Get Connected. Contact us:
WE BUY SCRAP METAL. www.sentex.ca 888-4-SENTEX

, r OIN OUR TEAM

ELITE

e Electrical Assembler e Welder — Fabricator

¢ Propane Technician ¢ Hydraulic Technician

e Highway Cargo e Assistant Shop Foreman
Tanker Repair e Shipping & Receiving

e Decal/ Wrap Specialist e Pluming Assembler

e Licensed Mechanic 310T e Welder — Pipefitter

- Sales/Service/Parts Discounts
-Work-ready LoanerVehicles

= 24 Hour Hoadside Assistance

- On-Site Pickup and Delivery

- Extended Priority Hours ¢ BOdyman
- Courtesy Transportation * General labour

Contact Chad Soper, Your Business Elite Account Representative
www.dependable.ca

for more details by email to chadsoperEmacmastergm.com
Applying method: In Person at
275 Clarence Street, Brampton L6W 3R3

www.macmastergm.com ICE RIVER H I RI N G
EUSTAIMABLE SOLUTIONS
Ice River is currently looking for ten (10) Process Control & Machine Operator(s), Beverage

519.941.1360
Processing (NOC 94140) to join our team. You will be working at our Shelburne facility, located at 108

Prentice Drive, Shelburne, ON, L9V 3N5.
AUCTIONS Position Summary
The Process Control & Machine Operator plays a critical role in our manufacturing process, responsible

for ensuring the efficient and safe operation of bottling processing equipment. This role involves operating

and maintaining specialized multi-function process control bottling machinery, monitoring production
L IVE AU' : I Io N SAL E processes, and adhering to quality standards to ensure the consistent bottling of beverages. This position
requires a strong focus on safety, attention to detail, ability to interpret technical instructions to operate

E ° t c o t sophisticated equipment and the ability to work effectively in a fast-paced environment.
qUIpmen OHSIgnmen « This is a full-time position, based on 88 hours of work per 2-week cycle, with occasional overtime.
° At this time, we are only looking for individuals who can work a 12-hour rotating continental shift,
WIth the EState Of Ken Ha“ including nights and weekends.
« Salary $23.00 per hour, with possibility of bonus; 10 days vacation plus extended medical, dental, and
saturday May 23rd9 gzgoam long-term disability insurance & participation in our retirement savings plan.
554447 Mono-Amaranth TLine, Mono, ON  Go west through Orangeville on Hwy 9 to County Rd 16 « Inbound transportation costs for out of province applicants
(Veterans Way at Greenwood Cemetery), turn north 5 miles to farm on East side. OR From Shelburne go » Completion of high school required.
east on Hwy 89 for 2 miles to Mono-Amaranth Townline, turn south & go 5 miles to farm on East side. « Some post-secondary education required as the position requires the ability to read and understand
Tractors/Skid Steers/Backhoe: Case Farmall 95A, 4WD loader(L575) tractor, 3 remotes, hydr bus bucket, technical |nstru§tlop§ anq sophlst|c§ted.Husky equment user manuals.
3rd function on loader, wheel weights, F: 10.00-16, R: 18.4-30, 230hrs; & after Kubota B2630 4WD loader/ » Two years plastics injection or bottling line experience required.
backhoe tractor, material bucket, 1176hrs; JD 7230 4WD tractor, cab, new tires, 4628hrs; Case Farmall 95C * Previous hgavy equipment experience preferred.
4WD loader tractor, L630 loader, open station, 1479hrs; MF 2606 tractor, open station 2WD, shuttle shift, : YOEJ”‘ applicants are welcome .to apply. . )
395hrs; Kubota MX 5100 4x4 tractor with LA854 loader; open station; hydrostatic; 1 remote, 2977hrs; Ford ) To view a comprehenglve overview of the position, please go to https://jobs.dayforcehcm.com/en-US/
TW20, cab, dual power, 135hp; (2) Ford 5000 tractors, open station 60hp, 8 spd ; International 1066 tractor, 'rSS/CANDlDATEPORTAL/JObS/MO?’ )
hydrostatic, dual speed PTO, 7000hrs; Kubota B2630 4WD loader/backhoe tractor, material bucket, 1176hrs; Inf(e‘resu‘ad gandldqtes please sepd a copy of your resume and cover letter referencing Reg#317 to
Kubota SSV65 Skid Steer, enclosed cab, heat, A/C material bucket, 1176hrs; JD 410G backhoe, 4x4, turbo, recruiting@iceriversprings.com or write to:
Nortrax power shift, 10,500hrs; Case 450CT Series 3 skid steer, new bucket, new tracks, 1877hrs; Cub Cadet COmPa“y )
Professional (The Tank) mower, zero-turn, 60” deck, 404hrs. Trucks/Trailers(all sold as is): GMC T8500 Ice River Springs Water Co. Inc.

single axle dump truck, 131Kkm(?), no ownership; 2008 Hitchman 612 utility trailer-needs work, ownership; 485387 30th Sideroad
12’x7’ skidsteer float trailer, elec brakes, 2 axles, ramps; 1993 GMC Topkick, 3116 CAT diesel engine, auto Shelburne, ON
transmission, Frink 2-way salter dump body, 52,710km; 20ft flatbed trailer, pintle hitch, loading ramps. LOV 3NS5
Motorcycles(sold as is) & Club Car: 2000 Honda Shadow Spirit 1100, running, new battery April 2026,
92,443km; 2008 Honda Shadow 750, running, lady driven, 40,666km; Bobcat Pioneer Club Car, newer
Honda GX390 engine, gas, new battery 2025, manual dump. Mach/Equip:Westfield 110-71 PTO grain auger, AUCTIONS
71ftx10; Super-Tilt 20ft dump wagon; Woodland Mill WC88 woodchipper, 35-100hp pto drive, takes up to 8”
diam pieces; 18ft winged harrows: Walco 6ft 3pth bushog; 300L sprayer, 3pth, wand only; Turnco 14ft packer
& transport; 20ft steel single reach round bale wagon; Case IH 4500 18ft cultivator, man wings; White 251
10ft disc; Overum 4 furrow semi-mount plow; Forage King hay basket; Forage King-Meteor 7ft snowblower,

hyd chute, 1 auger; 3pth 6ft tiller; 3pth 2 furrow plow; Meteor 8ft snowblower 2-auger; NA 7t snowblower; HQME DF THE 5%‘ EUFERS PREM,UM
8ft snowblower, 2-auger; Landpride LR1560 landscape rake, 3pth, 5ft; NH 918H flail mower, 3pth, 4ft; 5ft
finishing mower, 3pth; pallet forks, skid steer attach, new; TMC-SLG49 skidsteer rotation log grapple; 8.5'x5’
silage pusher bucket; 9ft snow blade; (2)24’ feeder wagons; (2)grain buggys; 5ft scraper blade; 18ft steel
truck deck; Hardi 32ft field sprayer, manual arms; International moldboard plow, 6 furrows-18in bottoms,

auto-reset; Hardi TR500 field sprayer, 45ft manual booms; 8ft 3pth disc; 6ft 3pth cultivator; 6ft 3pth grader PRESENTS SOME AWESOME UPCOMING AUCTIONS

blade; JD 2-furrow plow; Balderson skid steer adapter plate; Balderson pallet forks; trough conveyor; NH 185 . . . .
manure spreader for trailer or parts; old steel wheel wagon. MAY 15TH - Strike It Rich: The Coins & Currency Auction
Haying Equip: JD 582 Silage Special round baler, net & twine, with “The Juice” hay preserver; JD 925 MoCo MAY 26TH to 30TH - Straight Shooter Sale

mower conditioner, 10ft cut; Vermeer 5400 Rebel round baler, 4x5’s, new belts; NH Sperry 489 haybine; 9
Heston 1120 mower/conditioner; Recon 2 hay crimper; JD 435 round baler, 4x6, double twine tie only,

Kidd Family Auctions is calling all buyers and sellers!

Features: In addition to a large selection of Firearms, this auction will feature

monitor; MF 124 sq baler & chute; Brillion 10ft grass seeder; NH 144 hay inverter; wood hay wagon; Kuhn Fishing & Hunting.Gear, Militgria & Collectibles, Uniforms & Headwear, Ammo,
3pth rotary rake; (2) steel thrower wagons, wood floors; John Deere No.9, 7ft sickle mower; 3 prong bale Brass & Bullets, Vintage Publications, Swords & Edged Weapons, Gun Parts,
fork; NH hay roller/conditioner. Farm Rel/Shop/Misc. Reloading Tools, and so much more.
**Please contact auctioneer to consign items™* JUN 12TH - Antiques and Collectibles Auction i JULY 24TH - Giffin Apple Farm Sale
Preview: 1-6pm, Friday May 22nd JUN 26TH - DATE AVAILABLE AUG 7TH - Gas and Oil / Toy / _
Auctioneers: Kevin McArthur (519) 942-0264 Scott Bessey (519) 843-5083 Are you ready to book your sale? ! Sports Memorabilia Auction
Email: mcarthurbessey@gmail.com JULY 10TH - Tool & Equipment Auction i AUG 18TH to 22ND - Straight Shooter Sale

www.theauctionadvertiser.com/KMcArthur - full listing & photos JULY 17TH - Currency / Art / Jewelry Auction

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 ¢ Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com | www.KiddFamilyAuctions.com
438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

BOOKYOUR

McArthur - Bessey
Auctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration
Please contact us at
Kevin 519-942-0264 « Scott 519-843-5083
mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

Call Caledon ot 905-857-6626
or Orangeville at 519-941-2230 to advertise.

S|lom - |e|Zz|>»|Z
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ROOM FOR RENT

LARGE FURNISHED
ROOM in house to share
with 3 senior pensioners.
Very quiet. $750/month
or small room for $550/
month. Allinclusive. Older
persons preferred but not
required. Call John 519-
942-4103.

SPACE WANTED

FREE HALL or SPACE
in Orangeville for live music.
Twice a month. 519-942-
7560.

CONDO FOR SALE

2 BEDROOM CONDO for
SALE at the BROMOUNT.
Top floor with south facing
view. Please call 519-216-
2830.

VEHICLES WANTED

SCRAP CAR DISPOS-
AL — CASH PAID for Cars,
Trucks, Vans — Big or Small.
Call Joe at 647-294-2796.

WE PAY CASH for Scrap
Vehicles - any size. We also
buy construction and equip-
ment. Open 7 days a week.
Call 905-859-0817 (Peter).

HELP WANTED

APPRENTICE ELECTRI-
CIAN required for Springda-
le Electric. Send resume to:
fred@springdaleelectric.com.

ARTICLES WANTED

BUYING VINYL RE-
CORDS - STEREO -45’s.
Cash for antiques and collect-
ibles-stamp-coins. Call James
at 416-569-9976.

GARAGE SALE

THIS WEEKEND - Fri-
day, May 15th through
Sunday May 17th. Rain or
shine. Loads of items avail-
able. Great prices. 293568
8th line, Amaranth (between
Sideroad 10 & 5).

RESIDENTIAL
SERVICES & REPAIRS

HANDYMAN SERVICES -
Providing an extra pair of help-
ing hands in the Orangeville
area. No job too big or too
small. One man and a truck
services along with residential
seasonal lawn maintenance
also available. All jobs wel-
come. $25/hr. Call 519-447-
7550.

RESIDENTIAL
SERVICES & REPAIRS

HOME RENOVATIONS -
kitchen / bathrooms: tiles /
wood / vinyl floors: plumbing
/ painting / stain / drywall:
outdoor repairs — fences,
decks. Call Alex at 519-938-
7727.

ROM MASONRY - Based
in Nobleton. We do big or
small jobs. Chimneys, win-
dow sills, walls etc. All work
guaranteed. Free estimates,
seniors discount. Call Spen-
cerat 647-542-0559.

SERVICES

TREE PRUNING and RE-
MOVAL as well as minor land-
scaping. Free estimates. 20+
years experience. Call Russ
at 416-802-9180.

ARTICLES WANTED ARTICLES FOR SALE SCRAP CARS

IMMEDIATE
CASH!
Lomdact Worm
et ol phates!

NORM'S
ANTIQUES

e By and Sell Antiqees,
Mamarahilla sad Esrafes

SPECIALIZING IM:

« Anligue Qak, Pee, & Teak
Farniture (15003

- Adverlizamg B Bemoealaia

= Englizh Fine Done China &
r-lﬂll"" TiaC g

- Did Collactible Toys

« Stering Siber & leweliery

Normasntcussgmal.oam

205 703 107

Geranium Time

Help us celebrate 30 years
of selling the ever popular
flowering annual!

Plants - 10 per flat - $45.00

Red, Whi‘te or Pink

Call 519-941-1865
519-938-1564

ORDER NOW

The LORD DUFFERIN
CHAPTER IODE holds their
meetings at the Lord Dufferin
Centre on the 4th Tuesday of
every month. We are looking
for women who would like to
help in the Community. Call
519-941-1865.

IFYOU WANT to keep drink-
ing, that's your business. IF
YOU WANT to stop drinking,
that’s our business. Call Alco-
holics Anonymous Hot Line,
1-866-715-0005. www.aan-
orthhaltonerin.org.

DRUG PROBLEM? We've
been there, we can help!
Please refer to georgianheart-
landna.org for a complete
list of Narcotics Anonymous
meetings. Call anytime 519-
215-0761.

AREYOU A WOMAN living
with abuse? For safety, emer-
gency shelter, and counsel-
ling call Family Transition
Place, (519)941-HELP or
1-800-265-9178.

FOR INFORMATION regard-
ing HEART and STROKE,
call Dori Ebel (519)941-1865
or 1-800-360-1557.

IFYOU or a FAMILY MEM-
BER are struggling with gam-
bling, Gamblers Anonymous
isthere to HELP. Call: 1(855)
222-5542 or visit www.gato-
ronto.ca.

ALZHEIMER SUPPORT
GROUPS meet monthly for
spousal & family support. Call
(519) 941-1221.

ORANGEVILLE SENIOR
SOCIAL CLUB-Aplace to
meet and make new friends.
We meet Thursdays at 5:30
pm. and twice amonth at 1:30
pm. Many activities. For more
information call Betty at: 519-
942-3090.

PLEASE RECYCLE
THIS NEWSPAPER!

111 WANTED !!!

WE PAY FOR GOLF BALLS
Pay $0.15 to $0.40 per ball
Year Round! Pick-up Available
416-889-9365. Peter
NO MIN QTY OR NO MAX!!

PICK UP
MAY 29" & 30t

PLEASE RECYCLE THIS NEWSPAPER!

SCRAP CARS CALL ME
We Pay $300 - $20,000*

*some conditions apply

S$SS TOP CASH $SS
For Unwanted CARS,
VANS, TRUCKS & SUV’S

FREE TOW in 2 HRS
Open Saturday & Sunday
942-880-8300

ADVERTISING LOCALLY WORKS!

When you buy from a small business

you’re not helping a C.E.O buy a

3rd holiday home, you are helping a little

girl get dance lessons, a little boy get his

team jersey, a mom or dad put food on
the table, a family pay a mortgage

or a student

ﬁWﬁ

S lrankd for dtopping local! QP

Fashion

today to book!
000

\Websie

YOUR
WEDDING

As wedding season heats up, make
sure your hig day is unforgettable with
our expert Wedding D] services. From
personalized playlists to top-notch
equipment, we'll create the perfect
atmosphere for your celebration. Let
us help you dance the night away and
make memories that last a lifetime.
Contact us at DufferinDjs@gmail.com

fTacebook.com Dullerinl]s



SUPPORT
LOCAL

SMALL
BUSINESS

It’s Tax Time

Headwaters
BookKkeeping Services

Janet Nieuwenhuis

519-940-2488 .
janctshookkeepmpiahedl.net ‘. ‘

# AdocounRring = a'imn.i.h-u,r---.-;.- » fncome Taxes

Headwaters
Bookkeeping Services
Bert Nieuwenhuis

S19-940-2488
heert. b beldl nict

Certified Personal Tax Practitioner

We prepare simple tax returns to more complex.
Rental properties, investments, pension income splitting,
business income tax returns, employment expenses and more.
We can also help if you're behind and need to get caught up.

CENTRAL VACUUM
MAPLE VAC

(CENTRE)

e e
¥ 2474 Bajor Backergie O, W fuan

“ CENTRAL VACUUM PROBLEMS?

We will come to you and fix it fost,

o
w
o
)

[1sLEd
i-'h.'l
Topmh

Are you experiencing any of the following?

& Low ar rd Sudhain
& Won't power onolf

SCAN HE)
(=

 In-homa service by trasted techniciars B &1 makes & models
= Family-cyenasd and cpesabesd for 30+ years

0 Lod o unudubl naise
& Burnirg or electrical smedl

“, Proudly serving Vaughan = Aurora « King = Caledon

TOPMAX
Cleaning
mmw Services
RELIABLE PROVIDERS

Call fora  Our Services: OFFICE © MEDICAL  DAYCARE

COMMERCIAL « JANITORIAL

647 333 3760

ESTIMATE

CONSTRUCTION

SIN CON

Construction & Concrete

OVER

20

YEARS

EXPERIENCE

| —

CONCRETE - WATERPROOFING - DECKS - FENCES
SOD - INTERLOCK/FLAGSTONE - ASPHALT - SEALING

416-2/2-0343
DRIVEWAYS

NORTH, e
TERR/\IN

GRAVEL DRIVEWAYS

CALL FRANK TODAY
FOR A FREE ESTIMATE!

GRAVEL DRIVEWAYS NEW
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED
NOT JUST FILLED

~ CULVERT INSTALLATION
NATURAL STONEWORK
RETAINING WALLS

SPECIALTY GRADING
AND EXCAVATING

NEW PARKING AREAS
DITCHING

SKID STEER/EXCAVATOR
SERVICES

FLOATING SERVICES

SPECIALIZING IN RECYCLED ASPHALT

Contact us today for a free quote 416 931 3358
northterrain.ca northterrain@gmail.com northterraingraveldriveways

ONTARIO LTD. : =~

e SEAMLESS EAVESTROUGH e SOFFIT ¢ FASCIA e SIDING
* EAVESTROUGH CLEANING ¢ LEAFCOVERS
WE DO WORK ON ALL PROJECT SIZES, BIG OR SMALL

647-990-1881 B

Call or Text Ralph to request your FREE ESTIMATE. nlscn““T

EXTERIOR STUCCO

DMAD stucco

EXTERIORS

0 - 'I o r— — ;ﬁ.
* Custom Homes * Renovations
* Repairs/Replacements

* Licensed and Insured « 25+ Years Experience

Phone: 416-989-0417 Email: info@padexteriors.ca
www.padexteriors.ca
Servicing the GTA & Southern Ontario

647.646.4700 * info@radiumcleaners.ca ® radiumcleaners.ca

CONCRETE

DO YOU HAVE
SUNKEN CONCRETE?

Liftec Slabjacking Inc.

“We raise sunken concrete”

DO NOT REPLACE

WE RAISE SUNKEN CONCRETE
At A Fraction Of The Cost
Of Replacement

Call Today For A
Free Estimate!

www.liftec.ca ~ 1-866-280-7770

topmaxcleaning.com FINANCIAL SERVICES
=’ STARVIEW
CLEANING SERVICES
* o 4 FINANCIAL ADVISORS
Residential & Commercial . .
Move-in & Move-out starviewfinancial.com
Post Construction & Renovation Providing comprehensive financial planning and independent

investment and insurance advice to families and businesses.

Terry Sullivan, BSc (Agr), CFP
Trevor Pugh, BSc (Eng), CFP

Jennifer Roblin, CPA, CGA
519-941-4813
888-820-9426 « info@starviewfinancial.com

starviewfinancial.com
[i @starviewfinancial

W KEYBASE
-_ FIHARCIAL SHNOUP

keybase.com

Keybase Financial Group
is a mutual fund dealer
regulated by the MFDA

P FJOHNSON CPA

PROFESSIONAL CORPORATION

245 BROADWAY, ORANGEVILLE, ONTARIO L9W 1K6
TELEPHONE: (519) 941-3921 FAX: 941-7050

EMAIL: pjohnson@pfjohnsoncpa.ca

PLEASE RECYCLE THIS NEWSPAPER!
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GARAGE DOORS

GARAGE
ALL-MONT LTD.

GARAGE DOOR
EXPERTS

o Broken Spring

CECL (g i i

EJ GARAGA

oy Dowire.
Every detail guaranteed.

Visit our showroom at
48 Centennial Road, Unit #20, Orangeville

519-942-1956 « 1-800-957-5865
www.allmontdoors.com

@ WATTS GRAPHICS

y From Concept to Creation
b Your Local Print
;149.0“+HST & Brand Specialist!

Business Start-Up Special
Logo + 500 Printed Business Cards*

* call for details

wattsgraphics.net 519.217.4900 shelburne

HANDYMAN AVAILABLE

Licensed Master
Electrician
ECRA 7005257

25+ years experience.
NO JOB TOO SMALL.

¢ Roof/Eavestrough Repairs

¢ Interior Maintenance
& Installations

e Lighting for Home Security
¢ Electrical Services

e Electrical Vehicle EV Charger -
Reeping Senions
cn thecn Fomes

reliantpropertyinc@gmail.com

Reliant Property Services Inc.
Mark ¢ 416-738-6270 ¢ relianthandyman.ca

HEATING & AIR CONDITIONING

A&A HEATING AND
AIR GONDITIONING INC.

GCOMFCRAT YOU GAR COUNT OM

FULLY LICEMSED.
INGWAEN, Bk N

T5.5.4. « IR

) (WER 30 YEARS
EAPERIENCE

i+ aaheating.ca 7 © 416-679-9228

w1 TiTRTATADT fup swimicrener | g mniE- oo

HOME RENOVATIONS

CHD CARBONE

HOME RENOVATIONS

Windows & Doors - Drywall / Drywall Repair
Tile, Vinyl & Laminate Flooring « Basements
Full Bathroom Renovations « Fences & Decks

647-290-1779

ADVERTISING
LOCALLY WORKS!

647-281-9992
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To advertise, call Caledon at (905) 857-6626 or
Orangeville at (519) 941-2230
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COBBLESTONE

LANDSCAPING & CONSTRUCTION INC.

Residential & Commercial | Serving Caledon/King
&areas since 1994!

OPEGIALIZING IN:
e _ e o ASPHALT DRIVEWAYS
A i *“88 < PARKING L0TS
ook : A ° EXPOSED AGGREGATE
Fogsons . .~ * GONGRETE DRIVEWAYS

e W FREE ESTINATES
bropety Noonance NEED A NEW ROOF? CALL TODAY!

Grading & Sodding @)
® 905-880-4988 CALEDON Complefe In-Ground BBB

® cobblestonepools @gmail.com Pool Installations \_“\'": 9 B 5 e ? 5 7 iz ? 6 ﬁ 3

FREE ESTIMATES

[-
e

HOLLAND E“‘E CAIRAS | fuome
.“:F'?:'n.

CHIIII\\I,IEII\lIEY & MASONRY ROOFING LOCALLY FOR
FULLY B s e L
27 YEARS LICENCED SERVICES LTO OVER 50 YEARS

EXPERIENCE & INSURED

Chimngy Repair or Rebuild ¢ Brick and Block Work e
And all your Masonry Restoration needs

Proudly Serving Caledon, King and Surrounding Areas

WE SPECIALIZE IN THE SEALING OF

Asphalt e Interlock ¢ Concrete ® Patios  Walkways ¢ Flagstone
Jewelstone  Residential © Commercial © Industrial
Power Washing Services ¢ All Natural Stone Sealing ® Deck Sealing
Concrete Crack Repairs e Pattern Concrete Sealing ® Metallic Epoxy

APPLICATION OF EPOXY ON GARAGE FLOORS KEEPS YOUR
CONCRETE FLOORS NEW WITH AN EPOXY FINISH
Protects Floor  Dust Free e Very Durable e Stain-Free e Cleans Easy

SSEARRTHEID E'ARS

CalllPETER{at{64:7:922°6 872!

RESIDENTIAL - COMMERCIAL - INDUSTRIAL
FREE ESTIMATES * FULLY INSURED + REFERENCES AVAILABLE

VALKO FINANCIAL LTD. Lic : 13047 211 Main St. E, Shelburne, ON ¢ L9V 3K4

Independently Owned & Operated www/i pa n d ssea I =a I I ca

SFRING SPECIAL
SV 3 2 00 'O Valid on Jobs over $2500

519-925-6700
CELL: 519-938-6518

thefreemanmortgagegroup@gmail.com

www.carolfreeman.ca

ORGANIZING

BRO
QOrganized by Lexie

Carol Freeman

Mortgage Broker

|
L

* Shingles, Flat, Aluminum * Repair/Replacement
* Licenced & Insured * 20 Years Experience

fee . 50 Need help organizing your space? * Financing Available

mam o' Need help packing or unpacking? SPANDO PAVING 905 252-7767

L~ ,ﬁ- | Specialize in Asphalt Driveways, www.TheRoofinaPros.ca

==l - E | Closets ¥ Offices ¢/ Bedrooms ¢ Basements SpanOpaVIng"d.com Parking Lots & Repairs . ' g )

i Garages v/ Kitchens ¢ and More! COMMERCIAL + INDUSTRIAL * RESIDENTIAL '!i! serving Caledon, including Bolton,
* ®jl __ Caledon East, Caledon Village,

416-902-3041 o lexie_0798@hotmail.com * fﬁj organizedbylexie @@5‘3@@@5@5@@ o ﬂ??ﬂ@@@ﬂ@g@@ ﬂﬂuﬂpfﬁ Ennj Palgrave, and surrounding areas.

PLUMBING
PAINTING G ODO FREE QUOTE
i I q Tree Removal
The -
Plumbing TREE CARE SERVICES [kt
SERVICES N FAMILY O%WMNED BUSINESS REUCRECEEE I
— Full cl d di I
e HOUSE PAINTING F:”yc_ez;: l;z and disposa
SERVICES Residential & Commercial ood
* FLOORING Locally Owned & Operated. 519-878-4761 Weoy, c",ﬁﬂ: nd Free
INSTALLATION Licensed, Insured & Bonded go dontreecare @ gmail.com 1sa certified Arborist
* BASE BOARD/ + Complete Bathroom Renovations www.godontreecare.com 2:: ';zgn?i:z:)r:aslitc;‘i?r:tss -
TRIM INSTALLATION * Plumbing Rough-Ins ¢ Pumps

* REPLACE TOILETS
° TV MOUNTING

* FENCE REPAIR

e SHED BUILDING

* Flooring ¢ Toilets & Faucets
* Service & Repairs
¢ UV Lights & Filters
* Sewer Cameras & Drain Cleaning

S&L 2 4

“I

M

Rl \ A e A ' lﬁJ
647-228-1999
MJ PAINTING SUPPORTING
MWILAJERRY@GMAIL.COM o 647.985.8071 ‘&";"]’g;ﬁ?{')“;:g‘:gmff ALOCAL
GUARANTEED BEST PRICE! BUSINESS

Specialized Transportation Professionals
Flatbeds Drop Decks Roll Tight Trailers Float Service

SUPPORT
YOUR LOCAL
B U S I N E S SE S’ Call Caledon of 905-857-6626 REMEMBER T0 SHOP LOCAL!

or Orangeville at 519-941-2230 to advertise.

Reefer Service  Oversize Load Service

For Your Transportation Needs
Email: chris@sstransport.ca




Spring Economic Update projects
$66.9 billion deficit amid new
spending initiative

Conservative MP
for Dufferin—Caledon
Kyle Seeback shares
criticisms surrounding
new spending plan

Canada’s finances came into focus last
week with the release of the 2026 Spring
Economic Update.

Presented on April 28, the update projects
a federal deficit of $66.9 billion for 2025-26,
with $529.6 billion in revenue and $594.8
billion in expenses. The country’s total defi-
cit is estimated at $1.33 trillion.

The deficit has come in $11.4 billion be-
low projections in the federal government’s
2025 Budget.

New announcements in the Spring Eco-
nomic Update include a $25 billion Cana-
da Strong Fund, a $6 billion investment in
skilled trades, new apprenticeship incen-
tives, a reduction in CPP contributions, a
ban on crypto ATMs and a new federal Fi-
nancial Crimes Agency.

Canada continues to run large annual defi-
cits as interest costs on the national debt re-
main one of the fastest-growing federal ex-
penses, reaching nearly $55 billion annually.
While the government is positioning new
spending as an investment in long-term eco-
nomic growth, critics say rising debt levels
and ongoing cost-of-living pressures mean
Canadians are not yet seeing clear benefits
in their day-to-day finances.

Conservative MP for Dufferin—Caledon,
Kyle Seeback, recently spoke with the Cit-
izen about the 2026 Spring Economic Up-
date, outlining what he described as missed
opportunities to address rising costs, rein in
government spending and improve housing
affordability.

“The deficit is gigantic — we’re talking
almost $70 billion — which is more than
double the deficit that Justin Trudeau left,
and Mark Carney was supposed to be a good
fiscal manager,” MP Seeback said.

“There’s really no plan in this update to
deal with the huge increases in food infla-
tion, and there’s nothing new here for Ca-
nadians struggling with the cost of living.”

MP Seeback was also critical of the growth
projections outlined in the 2026 Spring Eco-
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TREE SERVICES

nomic Update, totalling 1.1 per cent in 2026
and 1.9 per cent in 2027.

“We continue to add more debt and defi-
cit without really knowing how Canadians’
lives are getting better, because most Ca-
nadians tell me that they’re being squeezed
with the cost of living,” he said.

The Liberal government, under Prime
Minister Mark Carney and Finance Minister
Francois-Philippe Champagne, argues that
new spending aimed at building a more in-
dependent economy will benefit Canadians.

Among these efforts is the Canada Strong
Fund, the country’s first national sovereign
wealth fund, which the government says is
designed to function like a national savings
and investment account that grows wealth
for future generations.

The fund is receiving $25 billion from
the federal government over the next three
years, and will make investments in strate-
gic sectors, such as infrastructure, energy,
critical minerals and advanced manufactur-
ing. It is publicly owned, with returns bene-
fiting Canadian taxpayers.

A traditional sovereign wealth fund is typ-
ically built from government surpluses and
invested globally to generate long-term re-
turns.

MP Seeback said he sees the Canada
Strong Fund as less of a sovereign wealth
fund and more of a rebranded version of the
Canada Infrastructure Bank, which focuses
on domestic investments and has faced crit-
icism over its effectiveness.

“It’s not really a wealth fund. Generally,
a wealth fund is built using surplus mon-
ey, and they (the federal government) don’t
have a surplus. They’re borrowing $25 bil-
lion to create this,” he said.

“If we were creating a true sovereign
wealth fund from natural resource revenues,
like Norway, that would make sense. But
this isn’t that.”

Housing affordability remains a key con-
cern in Dufferin—Caledon and across the
country, driven by rising costs and limited
supply.

To grow the number of workers in Can-
ada who can build houses, the federal
government announced $6 billion in new
funding to recruit, train and hire 80,000 to
100,000 new Red Seal skilled trades work-
ers by 2030.

MP Seeback expressed support for the
initiative, but said the government needs to
go further to address the housing crisis.

“We do need more skilled trades, so I
support that in principle. The details are

BORA
TREE SERVICE

CLEAN TREE REMOVAL & MORE
CALL or TEXT: (416) 820-4050
WILL BEAT ANY QUOTE

519-938-6996

MEADOWOOD

TREE SERVICE INC

SAVING TREES FOR FUTURE GENERATIONS

e Plant health care strategies for insect and disease management
e Tree and shrub pruning e Tree Removal e Consulting
¢ Plant health care soil and nutrient management

for trees and shrubs

e Tree preservation and conservation strategies

Steve Lang, ALT, I.S.A. Certified Arborist, ON-0324

Servicing the
Caledon, Dufferin,
New Tecumseth,

Adjala Tosorontio
Areas for over
28 years.

Tree Removal  Trimming  Stump Grinding
Land Clearing * Storm Damage e 24 hr Emergency Services

branchmanagertreecare@gmail.com

thin, but there’s clearly a need. I’ve visit-
ed training centres across the country, and
they need more investment,” he explained.

“The bigger issue with housing is the
environment for building. It’s the length
of time it takes to get approvals to build a
house at the municipal level... and high de-
velopment fees. Those are driving up costs
and slowing construction, and the govern-
ment hasn’t addressed them,” MP Seeback
added.

He said the federal government’s remov-
al of HST from new homes is a step in the
right direction for addressing housing af-
fordability, though more work is needed.

“We proposed incentivizing municipali-
ties to speed up approvals and reduce de-
velopment fees,” MP Seeback said. “If mu-
nicipalities met housing targets, they would
receive bonus funding. If they didn’t, some
federal funding would be reduced. While at
the same time, having a program to lower
the cost of the fees associated with building
those houses, which would get the housing
prices down. That’s what our policy was
in the last election, and if we implement-
ed that a year ago, along with the GST cut
we talked about, the housing market would
look very different today.”

When asked how to reduce the spending
deficit in the 2026 Spring Economic Up-
date, MP Seeback said the amount of mon-
ey spent on consultants should be reduced
to what it was a little over a decade ago.

“[The government] could cut consultant
spending from $20 billion back to $8-9
billion, where it was in 2015. That alone
would save $11 billion,” he explained.

MP Seeback said government spending
needs to be reduced to bring the deficit un-
der control and prevent debt levels from
rising further.

“I think it was a big missed opportunity
to try and show some fiscal restraint, re-
duce the cost of government and demon-
strate that [it] is willing to do the hard work
needed to get spending under control,” he
said.

However, Finance Minister Champagne
sees the update as a thoughtful and mea-
sured approach to supporting Canada’s
economy.

“The Spring Economic Update 2026
builds on the momentum of our budget,
combining strategic investments with sus-
tained fiscal discipline to keep building
Canada strong for all — delivering pros-
perity today and strengthening our econo-
my for tomorrow,” he said.
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Colombia
conference carves
better climate
and trade path

Continued from Page B14

Canada has also been a target. When
democratic institutions in Quebec re-
jected the development of a new lig-
uefied natural gas pipeline and export
terminal, and subsequently adopted
measures to restrict fossil fuel devel-
opment, American corporations (Lone
Pine Resources and Ruby River Capi-
tal) reframed those decisions as inves-
tor losses requiring compensation and
sued the Quebec and federal govern-
ments for billions.

New legal developments such as
the Building Canada Act and the sov-
ereign wealth fund could help build
a more resilient and forward-looking
economy, but only if they contribute
to ending Canada’s lethal fossil fuel
dependence. Public investment can
and should play a central role in fi-
nancing renewable energy, public in-
frastructure and a just transition. But
these tools must be governed by clear
public interest objectives. If deregu-
lation weakens safeguards, or public
funds are used to prolong fossil fuel
dependence, we’re not transforming
the system but extending it.

If Canada wants credibility on cli-
mate leadership, it must end support
for investor-state dispute settlements,
reform trade and investment rules,
respect Indigenous rights and ensure
new public institutions and initiatives
such as a sovereign wealth fund serve
the transition rather than the status
quo.

The Santa Marta conference leaves
no doubt: climate action requires un-
hinging power from foreign corporate
privilege and putting it toward justice,
democracy and the communities most
affected.

David Suzuki is a scientist, broad-
caster, author and co-founder of the
David Suzuki Foundation. Written
with David Suzuki Foundation Direc-
tor-General for Quebec and Atlantic
Canada Sabaa Khan. Learn more at
davidsuzuki.org.
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¥ GODON

TREE CARE SERVICES

FREE QUOTE

Tree Removal
Stump Grinding
Tree, shrub,

FAMILY O'WNED BUSINESS

519-878-4761

godontreecare @gmail.com
www.godontreecare.com

and hedge pruning
Full clean up and disposal
Fully insured

Free Wood and Free
Wood chips

Isa certified Arborist

Offering arborist reports -
tree permit applications

GWS} Tiree)Senvice)

& Fallen Trees - General Removal

TREE SERVICES WATER WELLS
www.wellpump.ca

flow}®

515-941-8092
005-838-0408
1.888. 927 FLOW (35649)

Lic by M.OUE f}:}{]ntariﬂ

TIOHE:

wall pumps « pressure sysbams « water preatment systems

WINDOW & EAVES CLEANING

R E }{ Exceptional window, eaves
e & axterior cleaning

G e G
(647) 393 7397 .@E z

infofraxwindows.ca
Contact for a free quots '.II

Tree Risk Assessment Qualified, Oak Wilt Qualified-Ontario  Butternut Health Expert (BHE) #643

900.936.11/9

stevelang@meatowoodtreeservice.ca
www.meatdowoodtreeservice.ca

& Clean-up
& Stump Grinding
& Brush Clearing

416-258-3846

Message Required
geowaynel@gmail.com

ADVERTISING
LOCALLY WORKS!




CALEDON CITIZEN | THURSDAY, MAY 14, 2026

OLD AND NEWIN
CANADIAN ART

ON NOW

A= PLAN YOUR VISIT
McMICHAEL.COM

J.E.H. MacDonald (1873-1932), Sunflower Study, Tangled Garden Sketch
(detail), c. 1915, oil on paperboard, 25.4 x 20.2 cm, Gift of the Founders, Robert
and Signe McMichael; Stephen Waddell (b. 1968), Sunflowers (detail), 2018,
printed 2021, archival pigment print, 149.7 x 233.4 cm. All works McMichael
Canadian Art Collection.

LEAD PRESENTING MEDIA
SPONSOR SPONSOR PARTNER
S L r]:‘I']’.E:
407cCinr McMichael [
VOLUNTEER COMMITTEE MATL

AN AGENCY OF THE GOVERNMENT OF ONTARIO

McMichael



