SWEET HEARTS

GiGi Linea Dolce
Artisan Puff Pastry
Bow Ties, Palm Leaves

or Sweet Hearts
2259 pkg

399

Santa Lucia Bocconcini
or Mini Bocconcini Cheese

200g tub

799

Nonna's Fresh
Garden Cucumbers
Product of Ontario
4549 pkg

235%5

WE'VE BROUGHT BACK

OVER 150 «Si- FAVOURITES!

TO VIEW OUR FLYER ONLINE, GO TO WWW.GARDENFOODSMARKET.COM
HOURS: MON-FRI 7AM-9PM; SAT & SUN 7AM-8PM




THANK YOU REWARDS

MEMBER
PRICING

THIS WEEK
MEMBERS
SAVE OVER

See online flyer for more deals.

9

Yorkshire Valley Fresh Sweetest Batch

Farms Frozen Blackberries
Organic Split or Strawberries
Chicken Wings Product of

NON-MEMBER Tkg pkg NON-MEMBER Mexico or U.S.A.

$1999 $899 10-140z pkg

SAVE

Perrier or Sanpellegrino
Sparkling Water

6x330mL or 8x330mL cans Longo's Frozen
selected varieties Lamb Spiedini
NON-MEMBER 9509 pkg

$799
NON-MEMBER
$50

SAVE

Fresh Lem;;';;
Product of U.S.A.
2lb bag

VTR i Longo's Feta Cheese
99 4 Macedonian, Regular or Light
200g pkg

NON MEMBER NON-MEMBER
$799

Y\{3 SAVE

¥ : Tre Stelle

by Mozzarella
3x250g pkg

Fresh Canadian

Atlantic Salmon Side 99
900g tray

SKINLESS

NON MEMBER NON-MEMBER
$1799

SAVE SAVE

Balzac's Whole Bean

or Ground Coffee

300-340g canister Coca-Cola
or pkg Beverages

NON-MEMBER 6x710mL pkg
$7.49 selected varieties

NOT A PROBLEM!

Sign up to become a member and earn 500 Bonus Points
when you opt in to receive emails and exclusive offers.
Scan the QR code or visit Longos.com/thank-you-rewards

TO VIEW OUR FLYER ONLINE, GO TO WWW.GARDENFOODSMARKET.COM
HOURS: MON-FRI 7AM-9PM; SAT & SUN 7AM-8PM




JAPANESE / CHINESE / DIM SUM / TAKEOUT / ALL YOU CAN EAT DINE-IN

519-941-8288 + ENJOY2EAT.CA/KAIKA

Unit 4-245 Centennial Road, Orangeville (LocATED IN SOBEYS PLAZA)

MONDAY - THURSDAY 11:30AM - 9:30PM
FRIDAY - SATURDAY

SUNDAY
TUESDAY

10% OFF TAKE-OUT ORDERS

11:30AM - 10:30PM
12:00PM - 9:30PM
CLOSED

is our top
| priority.

PLUMBER

Better Trained, Better Qualified,
Better Job.

416.565.0201

(Caledon Citizen

owr Communily Hewspaper

Thursday, April 30, 2026

FROM OUR WEBSITE

For

honest &
dependable

plumbing
service &
installation F:_wli

call

DIAMOND WINNER -

GLEN THE
PLUMBER

416.565.0201

Combined Thursday Circulation: 36,816

905-857-6626 | 1-888-557-6626 | www.caledoncitizen.com
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Mayor Annette Groves speaks at the Mayor’s annual Community Gala on Friday night. Later that evening, Mayor Groves announced she would not

seek re-election for the Town’s top job this fall.

Mayor Groves announces retirement
ahead of upcoming election

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

In a Facebook post shared on Friday eve-
ning, April 24, Caledon Mayor Annette
Groves announced her retirement.

This announcement follows a decades-long
career in Caledon politics.

Groves was first elected to Caledon coun-
cil in 2000 and re-elected in 2003 and 2006,
when she was elected to Regional Council.

Upon losing the 2010 mayoral election, she
had a four-year hiatus from politics before
returning to win the 2014 Ward 5 Regional
Council race, and again in 2018.

In 2022, she was elected Mayor by the
Caledon community.

In the post shared to her Facebook account,
Groves said this decision came after “much
reflection,” and that this was “not a decision
that comes lightly, but one made with careful
thought and a deep sense of gratitude.”

“Serving the residents of Caledon has been

KOSTYNYK

DENTURE CENTREC

DENTURIST | DENTURE CENTRE | SINCE 1995

Loose Dentures?
We can help
Emergency Repairs
while you wait. ")

To Schedule Your
Free Consultation
Please Call

David Kostynyk, DD, BSc.
905-857-4464

30 Martha St., Suite 105

168 GREENBRIAR RD, $545,000

Lt

2+ Bdrm, Bungalow with major updates,

= - All new windows, engineered hdwd flrs
- H thru-out main flr, new furnace & AC, Fully
w finished bsmt wy/gas fireplace, Backing

onto Golf Course.

COLDWELL BANKER
SELECT REAL ESTATE,
BROKERAGE

VERONA TESKEY

BROKER OF RECORD

905.857.2820

www. VeronaTeskey.com
verona@yveronateskey.com

EUGENE DIGNUM

SALES REPRESENTATIVE
Residential - Commercial ¢ Rural
PHOTO COURTESY OF THE TOWN OF CALEDON

Office: 905-451-2390
Direct: 416-418-6658
Email: eugenedignum@hotmail.com
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the honour of a lifetime,” continued Groves
in her video message. “I am deeply thankful

View our listings in Resale Homes.

for the trust, support and encouragement I
have received over the years.”

She said the strength and spirit of the com-
munity is what makes Caledon “such a spe-
cial place.”

In the remainder of the video, she expressed
her gratitude to Town Staff and thanked her
Council colleagues.

TIRE JUNCTION
ALL SEASON

IRE

o T L

Continued on Page A3 =
g NEW & USED TIRES

Mayfield students fight
to keep courses from
budget cuts

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

Hundreds of students at Mayfield Secondary
School are rallying together to save their reper-
toire courses from impending budget cuts.

Two weeks ago, Mayfield students were gath-
ered around and told that by the beginning of the
2026/27 academic school year, there would be a
huge change in the music program the school.

Continued on Page A8
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LEASE FROM $330 BI-WEEKLY
That’s like

165

Weekly Plus tax
B 1.9% for 27 Months
With $4,699 Down - 16,000 KM Annual Allowance

.":I-

GET

$1,500

TRUCK TRADE IN BONUS
Requires a 2015 or Newer Pickup
Truck Trade-In

SPECIAL PRICE FOR PICK-UPS & SUVS I.-""
4 WHEEL 3D WHEEL ALIGNMENT L}
ALL MECHANICAL WORK(DONE/HERE!| -~

905%79475642101 05-393-990

ECO Lawn Care

SERVING ORANGEVILLE & AREA
FOR 25 YEARS

USE ORGANICS - A NATURAL APPROACH

Fertilizing e Weed Management
Insect Control e Aeration e Overseeding
Soil Conditioner e Dethatching

Call for your FREE Quote

519-942-0202
or email: rdmajkot@sympatico.ca

u PROUDLY A LOCAL, CANADIAN COMPANY

— .
J-. .
ar l\-l.l" *

i . .
;"-" WEAREYOUR 3
r.'

12420 HWY 50 South
www.boltongm.ca
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Protestors gathered outside Mayor S Charlty Gala

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

On Friday April 24, just hours before an-
nouncing her retirement, Caledon Mayor An-
nette Groves held her annual charity gala in
support of community organizations in Cale-
don.

The event was held at the International Cen-
tre in Mississauga.

Many local leaders and politicians were in
attendance that evening, including Premier
Doug Ford, who even received a special cus-
tom team jacket courtesy of the Humberview
Huskies.

Ford was not the only guest that evening.

Two dozen protestors gathered outside the
event venue holding signs protesting Ford and
Groves’ leadership.

Two community groups, HeadwatersS-
topThe413 and Democracy Caledon, were
involved in the protest alongside other indi-
viduals.

Signs could be seen reading “Don’t pave
the greenbelt” and “Caledon’s Dirty Deals are
not Dirt Cheap.”

Member of HeadwatersStopThe413, Sha-
ron Sommerville, says they thought this was
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A Healthy and Engaged Community

1.!.: CALEDON

<« COMMUNITY
I‘\ SERVICES

The week of

ME April 19-25is

[ special to our
team at Caledon
7 Community

" Services (CCS).
Why? It’s

g€ National
Volunteer

1 Week, a chance
to celebrate and
recognize the many ways our community
ignites the spirit of volunteerism.

We’re grateful to all who gift their time
and energy to support our community
and want to say a special thank you to
our volunteers: 851 one-time and active
volunteers who delivered 8,974 hours of
impact, supporting their neighbours in
need.*

Volunteer Week is a chance to drive
home the impact you make when you
volunteer. It’s a chance to celebrate
people like Melodie, who has quietly
been a heartbeat of Caledon’s
compassion for more than 15 years,
volunteering thousands of hours to
ensure local families facing hardship are
supported with food, dignity and warmth.

“I’ve come full circle from needing help
to giving it,” says Melodie. “CCS gives
me purpose and lets me pay it forward,
with purpose and heart.

It’s people like Pinder who know giving
is more than just an act; it’s a way of life.
Volunteering allows Pinder to give back
close to home, lending a hand, forging
friendships and guiding donors through
the direct impact of their generosity.

“Celebrating the Heart and Compassion of Caledon: Thank You to
our Volunteers!” by Aaron Carvalho, Human Resources Specialist

Employment Services - Transportation - Evolve Caledon
Seniors Assisted Living - Transitional Care - Respite Care -
Community Care - Newcomer Services - Volunteerism -
Food Support - Youth Services - Season of Hope - The Exchange

www.ccs4u.org | 905-584-2300

It’s sibling duos like Tracy and Stephen
who have been part of CCS’ story for
more than a decade. From leading roles
with the Home for the Holidays Gala to
rallying coworkers and community for
events like the Coldest Night of the Year,
they’ve inspired a culture of giving and
generosity that makes Caledon stronger.

“From the first time I heard of CCS, I
knew it was an organization I wanted to
get involved with because it helps
families and the love of family is
everything,” Tracy shared.

Stephen adds, “My values are so aligned
with CCS and I love that by
volunteering, I’'m able to help neighbours
right here at home.”

These are just a few stories of caring,
compassionate individuals who, through
volunteering, help serve individuals,
families, children and seniors in our
community, making CCS’ work better.
We’re grateful each and every day to
those who give their time and energy,
and dedicate their community spirit to
making Caledon a healthy and engaged
community.

Feeling inspired to start your volunteer
story with CCS? Call 905-584-2300 ext.
277, email volunteer@ccs4u.org or visit
ccs4u.org/get-involved to get started -
based on your interests and availability,
we’ll help you find the right opportunity
to get involved!

*Data source: Caledon Community Services’ (CCS) 2024-
2025 Impact Report

How Do You See It?

Tell us how you see it.
Emad Amin, Director, People and Culture, Caledon Community Services
at 905-584-2300 ext. 215 or eamin@ccs4u.org

This column is provided free of charge by the Caledon Citizen.

a strong opportunity not only to make a state-
ment to Ford but also to the Mayor.
“Protesting and rallying is one of the few tools
that you have,” said Sommerville. “We were
there to send a strong message of opposition to
the way Annette Groves has been leading Cale-
don in total opposition to her electoral promises.”
“Double whammy, we can rally against Mayor
Groves and her leadership and policy choices and

CONTRIBUTED PHOTO

Doug Ford, his leadership and policy choices.”

She added many in attendance were tired of
Ford’s “thoughtless policy decisions,” as well
as many who had hoped for a “slow growth
approach” for Caledon following Groves’ cam-
paign back in 2022.

“You have to respect your constituents, and
that goes for Doug [Ford], and that goes for An-
nette [Groves],” says Sommerville.

Caledon seeks works yards to support
incoming Regional Road Network

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

With the Town of Caledon set to receive 506
lane kilometres following the Peel Transition
Implementation Act, which legislates the trans-
fer of jurisdiction over regional roads and related
stormwater infrastructure from Peel Region to
Mississauga, Brampton, and Caledon, effective
July 1, 2027, Caledon is requesting the transfer
of works yard facilities from the Region of Peel.

In a motion tabled by Mayor Annette Groves
at the April 28th Council meeting, it was stat-
ed that with the increase to Caledon’s current
road network from the transfer, current Caledon
works yard facilities are at full operating capacity
and cannot accommodate the maintenance and
mechanical needs of an increase to its current
road network.

It says that the Region of Peel owns two prop-
erties suitable for works yard facilities within
Caledon, and with the passing of this motion re-
quests these two properties be considered for use
as soon as possible to enable the Town to meet
the provincial mandate set out in Bill 45 and to
prepare to “provide quality, efficient services to
the regional road network in Caledon by July 1,
2027.”

The two properties are 2941 King Street and
3121 King Street.

For the property at 3121 King Street, the Town
would acquire a portion of the property; for 2941
King Street, it would be a short-term lease agree-
ment.

Council raised concerns about the property at
2941 King Street, which recently suffered a large
fire on April 5.

Questions were raised about clean-up fees,
hazardous materials on-site, and additional fees
for the damage.

Commissioner of Engineering, Public Works
and Transportation, Domenica D’Amico, an-
swered that the fire wiped out the building in the
yard, and it would all have to come down.

“We want to be involved in the rebuild of that
yard if at all possible, and redirect some of those
funds to the larger facility if we could,” said
D’ Amico, referencing the two properties. “Hav-
ing access to both of those facilities will certain-
ly help better fit and better prepare Caledon for
what’s to come in the next year.”

The motion states that any capital and oper-
ating budgets associated with the current and
future works yard facilities be transferred to the
Town of Caledon, and that maintenance services
on the regional road network be provided by July
1,2027.

When it comes to questions about cleanup,
environmental assessment, and on-site hazards
from the blaze, D’ Amico said her expectation is
that much will be resolved as part of the insur-
ance claim.

Also, as the Town would be continuing the ex-
isting use, they can manage any contamination
within the property.

The Region was stated to be responsible for
cleanup and assessments.

“Due diligence will not be compromised,’
said D’Amico. “But it’s also why we’ve chosen
a lease arrangement on the existing site and full
transfer of the property that was slated for devel-
opment for a new regional yard. Also, the exist-
ing yard is much smaller than that other property,
so our preference would be to obtain the larger
property and do what we need to do appropriate-
ly to deal with growth and regional roads.”

With more concerns about hazards, D’Am-
ico added that the leased land would provide
“much-needed storage space” while they “con-
struct our new facility.”
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LOOK FOR WILD LEEKS, HERBS, VEGETABLE PLANTS,
§ PERENNIALS, HANGING BASKETS, PATIO POTS AND MORE.

CREEMACUWSE

LOCAL PRODUCE - GREENHOUSE PLANTS - GROCERY - BAKED TREATS - SEASONAL FLOWERS

Eat Locally Grown And Taste The Difference | Open Daily 8am to 7pm | 905-584-9461

16930 Airport Road ¢ 2.5 km North of Caledon East « @rockgardenfarms




Municipal staff to look at
implementation of Artificial
Intelligence tools

BY RILEY MURPHY
LOCAL JOURNALISM

INITIATIVE REPORTER

Following a motion tabled by May-
or Annette Groves at the April 28th
Council meeting, Council unanimous-
ly approved the direction for Staff to
investigate artificial intelligence (Al)
tools for potential use within the Town
of Caledon.

The motion stated that many munic-
ipalities across Ontario, such as neigh-
bouring cities such as Brampton and
Mississauga, are already using Al tools
to “expedite planning workflows, en-
hance customer service, and improve
internal efficiency.”

With the Town expressing a desire to
expedite growth and development and
has signed a Housing Pledge with the
Province of Ontario committing to ac-
celerating housing approvals and sup-
porting the province’s housing targets,
Staff will look at how Al tools can po-
tentially expedite applications, similar
to surrounding municipalities.

The Town of Caledon is currently in-

vestigating Al tools, including AI-pow-
ered search technology, as part of the
ongoing website improvement project.
The motion stated that this aligns with
goals such as the Town of Caledon’s
2023-2035 Strategic Plan commitment
to Modernization and Innovation.

Councillor Nick de Boer said at the
meeting that if Staff will be using Al,
Council should also be aware of how
it will be used, to ensure a full under-
standing of how applications will be
dealt with.

He suggested that Staff come back to
Council in a workshop format in Coun-
cil Chambers on how “Al is going to
serve residents, and builders and de-
velopers, and how it’s going to actually
make things better.”

Councillor Tony Rosa added that he
learned a lot about these tools after at-
tending a workshop at the Association
of Municipalities of Ontario (AMO) on
Al technology.

“It’s very worthwhile to have a demo
on this for Council and for staff and for
any members of the public, because I
think once you’ve seen it and the way it

MAYOR ANNETTE GROVES

MAYOR GROVES’ COLUMN

The Honor of a Lifetime

After much reflection, I have made
the decision to announce my retire-
ment. This is not a decision that comes
lightly, but one made with careful
thought and a deep sense of gratitude.

Serving the residents of Caledon
has been the honor of a lifetime. I am
deeply thankful for the trust, support,
and encouragement I have received
over the years. The strength and spirit
of this community is what makes Cale-
don such a special place.

I am incredibly grateful to the Town
staff for their hard work, profession-

alism, and dedication. The impact of
your efforts is felt every day, and I am
proud of what we have accomplished
together.

Working alongside my colleagues
has been a privilege. Your commitment
to public service and collaboration has
helped move our community forward
in meaningful ways.

My friends and family have been
my constant support system. Thank
you for your patience, encouragement,
and for standing by me throughout this

journey.

YOUR COMPETITOR

IS GETTING

o

- YOUR
SLICE!

operates, you’ll be as convinced. It was
probably, for me, the best two hours of
the conference, because it was an in-
credible tool that proved to be extreme-
ly valuable.”

Both Councillors Christina Ear-
ly and Lynn Kiernan raised concerns
about the environmental impact of Al
tools and technology.

An amendment was added and ap-
proved that a workshop will be pre-
pared to demonstrate how Al will be
utilized at the Town of Caledon prior to
implementation.

With Staff direction to investigate Al
tools for potential use, they will also
look at the Al tools currently used by
neighbouring municipalities, including
but not limited to Al-assisted planning
review systems, automated customer
service platforms, and Al-supported
document analysis tools.

If Staff determines that these tools
will assist planning staff in “expediting
applications and be more efficient in
terms of saving time for both staff and
applicants,” staff will be authorized to
implement these tools.

To my
team, there
are not

enough
words to express my appreciation.
Your dedication, long hours, and belief
in our work made all the difference. I
could not have done this without you.

And finally, I thank God for guiding
me along this path and for the opportu-
nity to serve.

While this chapter is coming to a

close, my commitment to this commu-
nity will always remain.
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Mayor Groves announced her decision to not seek re-election in

this video, posted to social media on Friday night.
MAYOR GROVES/FACEBOOK PHOTO

Groves wil not seek
re-election this fall

Continued from FRONT

Groves called her friends and family her constant sup-
port system, and thanks them for their patience, encour-
agement, and for “standing by me throughout this jour-
ney.”

She expressed her appreciation to her team and said she
could “not have done this without you.”

“Finally, I thank God for guiding me along this path for
the opportunity to serve. While this chapter is coming to a
close, my commitment to this community will always re-
main. Thank you, and God Bless you all,” closed Groves.

The video, posted after 9 p.m. on Friday evening came
the same evening as her Mayor’s Charity Gala.

With Groves announcing her retirement, there will be no
incumbent for Caledon’s top job in this year’s municipal
election, slated for October 26.

The nomination period for the election begins on Friday,
May 1st.
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THE FLOOR'NG MART

905.872.7557

PRICE BEAT
GUARANTEE

VINYL, LAMINATE, TILES, HARDWOOD & STAIRS

VINYL

STARTING FROM

$1.49 SQ/FT
TILE

STARTING FROM

$1.99 SQ/FT

HARDWOOD

STARTING FROM

h $2.99 SQ/FT
Every day vour ideal customers search LAMINATE
(oogle for the services you offer.

$1.39 SQ/FT

If they tind vour competitor first, vou
lose. Simple.

PLUS 0% FINANCING*

' _ FREE INSTALLATION*  FREE ESTIMATE*
Get found. Get clicks. Get calls. e R

Get customers.

Call us today and get your

business found.
Mon-Fri 9:30am - 8pm ¢ Saturday 10am-7pm ¢ Sunday 11am-6pm

*Some conditions apply. WSIB certified installers. Includes Work Warranty & 30-Year Product Warranty

2 55 Healey Road, Unit 2, Bolton

. 905.872.7557 = info@theflooringmart.ca @theflooringmart.ca

& www.pocdigitalmarketing.com
D05-257-8698
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YOU DO LIFE. WE DO TAXES.
LOCALLY OWNED & OPERATED

Personal Tax returns
Disability Tax Claims
Small Business, GST/HST

Investment Activities
Rental Properties
Instant Refunds

(*subject to qualification and approval)

BOLTON OFFICE

15-1 Queensgate Blvd., Bolton

First-degree murder charge laid in
with the 2024 death of a Melancthon man

BY SAM ODROWSKI

Dufferin Ontario Provincial Police (OPP) offi-
cers have charged one person in connection with
the 2024 murder of 65-year-old Melancthon res-
ident David Robson.

Jacek Trela, 29, of Mississauga, was charged
with first-degree murder, arson and indignity to a
dead body on Tuesday, April 28.

The OPP said others may have been involved
in the homicide and is seeking information from
the public that could lead to further arrests.

“While an arrest has been made in connection
with the homicide of David Robson, we believe
other individuals may be involved. We continue
to urge anyone with information to contact po-
lice. Our goal is to hold all those responsible for
David’s death accountable and provide answers
to his family,” said OPP Detective Inspector
Mark Allison.

On April 1,2024, officers responded to a report
of a deceased individual near the intersection of
Chinguacousy Road and King Street in Caledon.

The post-mortem examination confirmed that
the deceased was Robson, and the cause of death

a1 i T o e

Sales Representative

The Natasha Omrin Team

Sotheby’s International Realty Canada
1867 Yonge Street, Suite 100, Toronto ON M4S 1Y5

Beautifully updated 5+1 bedroom executive home surrounded by
mature trees and sits on a half-acre lot. Over 5000 sq ft of living space. #&
Recently renovated. Sun-filled open concept with floor-to-ceiling "
stone fireplace, skylights with many premium upgrades throughout.
Finished basement apartment with separate private entrance. Bonus
workshop with electrical—ideal for hobbyists. Huge driveway (up to
9 cars)-no sidewalk! 3 car garage with oversized bay for larger vehicles. $20K incentive + flexible closing.

Roberta Macri

was a homicide.

Before Robson’s body was found, he was last
seen on March 21,2024, in Melancthon.

The following day, he was reported missing,
along with his vehicle, a black 2017 Kia Sportage
with Ontario licence plate DAMZ 252. On the
same date, his residence was reported on fire.

Trela remains in custody and was scheduled to
appear before the Ontario Court of Justice in Or-
angeville on Wednesday, April 29. The charges
filed against Trela have not been proven in court.

In late March, a public awareness campaign
was launched by the OPP, with a billboard in-
stalled along County Road 9 by the intersection
of County Road 11. The billboard displayed
Robson’s image along with details of his missing
vehicle — a 2017 black Kia Sportage bearing
Ontario licence plate DAMZ 252.

“The billboard location was selected due to its
high traffic volume, maximizing visibility among
commuters and individuals traveling through the
region. Investigators hoped that someone pass-
ing through might recognize the vehicle, recall
seeing David Robson, or remember details they

-

Sotheby’s

Canada

0:416.960.9995 | m : 416.894.6186

roberta.macri@sothebysrealty.ca AT

sothebysrealty.ca

may not have initially connected to the investi-
gation,” said Provincial Constable Andrew Fines
from the Dufferin OPP.

“Following the most recent media release
and the installation of the billboard, tips were
received by police. While we cannot comment
on the specifics of those tips, we are grateful for
the continued interest and support from both the
media and the public. Public outreach remains
a valuable tool in advancing investigations, and
we encourage anyone with information who has
not yet come forward to contact police or, if they
wish to remain anonymous, Crime Stoppers.”

Dufferin OPP’s Crime Unit is continuing the
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416-200-9735

www.jasoncurrie.ca
Professional Real Estate Services
in Caledon & Surrounding Areas
*BROKER

connection

investigation, under the direction of the OPP
Criminal Investigation Branch (CIB), in con-
junction with the Office of the Chief Coroner and
Ontario Forensic Pathology Service. Assistance
is also being provided by OPP Forensic Identifi-
cation Services.

Police believe other individuals may be in-
volved or have information that could assist the
investigation.

Anyone with information is urged to contact
the Dufferin OPP at 1-888-310-1122. Should
you wish to remain anonymous, contact Crime
Stoppers at 1-800-222-8477 (TIPS) or ontarioc-
rimestoppers.ca.

FATAL COLLISION
INVOLVING SCHOOL BUS

Members of the Caledon Detachment of the
Ontario Provincial Police (OPP), along with
Peel Regional Paramedic Services and the lo-
cal fire department, responded to a fatal two-
vehicle collision in the Town of Caledon.

“On April 24,2026, at approximately 12:05
pm., emergency crews were dispatched to
Mayfield Road, west of Innis Lake Road, fol-
lowing reports of a serious collision involving
a school bus carrying eight occupants and a
passenger vehicle operated by a lone driver,”
say Police.

The 78yearold driver of the passenger ve-
hicle was pronounced deceased at the scene.

The school bus driver was transported to a
local hospital with nonlifethreatening injuries.
No additional injuries were reported among
the passengers of the school bus.

Mayfield Road, between Innis Lake Road
and Airport Road, wasfully closed while
members of the OPP Technical Traffic Colli-
sion Investigation Unit (TTCI) conduct their
investigation.

The investigation is ongoing. Anyone with
information or dashcam footage is asked to
contact the Caledon OPP at 18883101122, or
provide information anonymously through
Crime Stoppers at 18002228477 or online at
ontariocrimestoppers.ca.

Individuals who witnessed the collision
and wish to speak with support services may
contact Caledon/Dufferin Victim Services at
9059513838.

CHARGES RELATED
TO SHOOTING

Members of the Caledon Detachment of the
Ontario Provincial Police (OPP), in collabo-
ration with Peel Regional Police (PRP) and
the Canada Border Services Agency (CBSA),
have arrested and charged an individual in
relation to two shooting incidents — one in
the Town of Caledon and one in the City of
Brampton.

“On Sunday, October 26, 2025, at approxi-
mately 3:00 a.m., the OPP responded to a re-
port of a shooting in front of a residence on
0Old School Road, in the Town of Caledon. No
injuries were reported,” say Police. “On the
same day, shortly after 3:00 a.m., Peel Region-
al Police responded to an additional shooting
incident on Advance Boulevard in Brampton.
These incidents are linked to ongoing extor-
tion related activity in the area.

“On Friday, April 24, 2026, as part of a
collaboration between PRP, OPP and CBSA,
investigators travelled to British Columbia
where they executed an arrest warrant. Ravin-
der SINGH, age 23, of British Columbia,
was arrested and charged with two counts of
conspiracy to commit an indictable offence,
contrary to section 465(1)(c) of the Criminal
Code.”

The accused remains in custody and is
scheduled to appear before the Ontario Court
of Justice in Brampton on Saturday, April 25,
2026.

The charges have not been proven.

Solution in the classifieds.

Puzzle No.
CLUES ACROSS 29. American comedian
1. Purchase Vidale

4. British news

organization

7. Midway between

northeast and east

8. Language specialist

group

10. Fancy automobile

12. Small loop or series

of loops

13. Exploiter

14. Don’t know when
yet

16. Group of languages

17. One who’s finished

19. After B

20. Angled

21. A place to adopt

pets

25. Swiss river

26. Young boy

27. Unexciting

30. Peyton’s little
brother

31. Corporate higher-up
32. “All in the Family”
star

39. Strike something
forcefully

41. Up in the air (abbr.)
42. Clay earth pigments
43. Means to record
brain activity

44. Small constellation
45. Embraces

46. Brief description
48. Exclude

49. White (French)

50. Insect

51. A major division of
geological time

52. Soviet Socialist

Republic

CLUES DOWN

1. Type of whale

2. In tune

3. A citizen of Yemen

4. Actress Ling

5. One who supports

6. Circus performer

8. Yearly tonnage
(abbr.)

9. Quantitative fact
11. Utah city

14. Where a golfer
begins

15. Attendant

18. The ancient
Egyptian sun god

19. Book of Chronicles
(abbr.)

20. Benedictine monk
22. Not turbulent

23. Car mechanics
group

24. Buffer used in

chemistry

27. Fall heavily
28.Pie _ __ mode
29. The Brits love it
31. Children’s TV
channel (abbr.)

32. Jacksonville
footballer

33. Helps little firms
34. __ and behold
35. A way to resemble
36. Fingers

37. Excessive
indulgences

38. You might be an
“empty” one

39. “How the West Was
Won” writer

40. European river
44. They begin the
alphabet

47.The body’s

messenger

Nor one Zm mone M@—cmﬂ@{eue than the person whe does a crosswond pau@e with a pen.
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Mayor and Council are pictured celebrating ecoCaledon’s milestone anniversary with their team.
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ecoCaledon celebrates 30 years of advocacy and education

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

ecoCaledon, a nonprofit organization
championing climate action in the Town of
Caledon, is looking back on 30 years of work.

From rain barrels, to battery recycling pro-
grams, and years of education and advocacy,
they’ve been working tirelessly to empower
their community to take action for a greener
Caledon.

Some of its members have been advocating
since the very beginning.

A Caledon resident since 1985, Jim Cassell
has seen ecoCaledon from its very begin-
nings.

Back in 1992, Cassell first rose to envi-
ronmental advocacy when the Interim Waste
Authority was established under the Waste
Management Act of 1992.

Cassell and his brother-in-law created the
group Don’t Assault Rural Environments
(DARE); this team, Cassell regards, is what
fought the Interim Waste Authority through
till 1994.

With the return of responsibility for waste
management to municipalities in the Greater
Toronto Area in 1995, problems continued to
rise, and Cassell and the group formed “Citi-
zens for a Clean Caledon.”

This group would later become known as
ecoCaledon.

Citizens for a Clean Caledon started out as
education first, attending events such as Cale-
don Day to educate citizens on the three Rs-
Reduce, Reuse, Recycle.

Over time, they began to “bolt on,” as Cas-
sell says, to different projects.

“We had the first ever Canadian battery re-
cycling program at a grassroots level, and we
did that until the government finally kicked in
and was sponsoring battery recycling,” says
Cassell.

They also worked to advocate for restrict-

ing the non-essential use of pesticides.

One of their very first programs, their rain
barrel program, which Cassell still chairs, is
one they still run to this day.

Although their program has changed over
the years, it still carries on, and residents can
find ecoCaledon’s rain barrels at Davis Feed
and Farm Supply in Caledon East.

Over the years, Citizens for a Clean Cale-
don became ecoCaledon, of which Cassell re-
mains a member, wearing different hats such
as serving as Chair, and also Treasurer for
several years.

“We’ve been busy since 1995,” says Cas-
sell, “trying to educate and do social change
within the environment.”

“We were on the forefront of an awful lot
of change within the environmental group
within Caledon and Ontario,” says Cassell,
looking back on the work they’ve been able
to achieve over the last three decades.

Cassell has been able to see the evolution
of the group over the years, “it certainly had
its humble beginnings,” he recalls.

At the beginning, he says they were proj-
ect-oriented while also focusing on educa-
tion.

“We started as education and we bolted on
what was needed for the community,” says
Cassell.

As new members have come in, they’ve
been able to move in different directions and
introduce new projects.

“It’s the ability for the community group to
adapt to the needs of the people today,” he
says about today’s organization.

“I just try to be as much of an environmen-
talist as I can,” says Cassell.

Looking back on the organization over the
years, and his involvement, he says he trea-
sures the successes.

“There were successes with what we had
done, that we may not have been the only
people moving towards that, but it definitely
in Caledon, we were at the forefront of doing

Credit Valley Conservation (CVC) invites
the community to attend the Pits to Parks
Open House on May 7, 2026. This event is
an opportunity to meet with CVC staff, learn
more about this important restoration project
and provide your feedback. Drop-in anytime
between 4:30 to 7:30 p.m. at Alton Legion,
1267 Queen St. W., Alton.

“We’re planning to ecologically re-
store Pinchin Pit, a former aggregate site in
Caledon,” said Jesse de Jager, director of
parks, lands and community engagement
at CVC. “Our goal is to transform this site
into a future conservation area and we’re
sharing conceptual plans with residents.”
CVC is advancing the ecological restoration
of Pinchin Pit, with a vision to transform the

Join Credit Valley Conservation at the
Pits to Parks Open House

61-hectare site into a natural area that supports
new forest, grassland and wetland habitats and
nature-based recreational opportunities for the
community. As part of this work, CVC will be
sharing a conceptual design for Pinchin Pit to
illustrate the proposed restoration approach
and to gather input.

Building on the success of the Jim Tovey
Lakeview Conservation Area project, the Pits
to Parks Restoration Project is anticipated to
be a multi-year process involving the benefi-
cial reuse of clean excess soil. CVC is com-
mitted to engaging with the community at
key milestones throughout project planning,
design and implementation.

Learn more about the event and register
at: cve.ca/PitsToParksOpenHouse.

those things,” he says.

A lot of what they’ve been able to achieve,
he says, the community has also pushed for,
such as their battery program and the restric-
tion on non-essential pesticides.

“30 years, you think back it doesn’t seem

that it was that long ago. There’s no hard-
ships, but it was good that we got involved
and did something,” says Cassell. “We’re an
action-oriented team of individuals that are
trying to look after their community and be-
yond.”

NOW BOOKING CLIENTS FOR
LAWN & GARDEN MAINTENANCE
Fertilization ¢ Aeration * Mulching ¢ Snow Plowing

Call Thomas Barger for your FREE quote: 705-716-4925
elementslawngardensolutions@gmail.com

Concrete Work
Fully Licenced & Insured

Residential & Commercial
Family Owned & Operated
Reliable & Dependable Service
All Work Fully guaranteed

NOW is the time to book!
EAST: 416-757-5997

WEST: 416-626-5675
METROWIDEPAVING.CA

METRO WIDE PAVING

Asphailt Driveways & Parking Lots
Interlock

BEST
f« BEST

20, 21,22, 23,24

to our w'ihner_.ﬁ¢Cartney
on this year’s Easter

Colouring Contest!

THANK YOU"

to all o_f_ our sponsors for supp'o__l_'ti,n_g
this year’s contest!
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BROCK WEIR
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Youth isn’t wasted
on the young

It’s often said that youth is wasted on the
young.

Nobody knows for sure exactly who coined
the phrase. Variations of it are attributed to
such writers and wits as George Bernard
Shaw and Oscar Wilde, but as far as my re-
search — and that of others — can tell, there is
no agreed upon first instance of it hitting our
public consciousness.

“Youth is the most beautiful thing in this
world — and what a pity that it has to be wast-
ed on children!” is one oh-so-close comment
attributed to Shaw.

If the adage can indeed be attributed to
Shaw, evidently it took hold as it seems the
quote was inextricably considered part of his
long list of linguistic contributions while he
was still active, writing, and coming up with
more turns of phrase that continue to turn
heads.

But, as far as phrases go, does it really hold
water?

People of my own generation might have a
unique perspective on the matter.

I was born in 1985, and there seems to be a
disagreement on whether that puts me in the
company of Generation X or the Millennials.
Some sources define Gen X as pertaining to
those born between 1965 and 1980, immedi-
ately following the Baby Boomer generation.
Others define it as people born between 1976
and 1985, while Millennial area is various-
ly plotted as 1981 — 1996, or more narrowly
1990 — 1998.

In hindsight, not only were us 1985 babies
in-betweeners, perhaps being able to navigate
our way around some of the more negative
perceptions of each bookending generations
of Gen Z and Millennial, but we were — and,
one supposes, are — subject to constantly
moving goal posts on just what constitutes
“youth.”

Not too long ago, “youth” pertained to
anyone 18-and-under, with some varia-
tions depending on your geographic loca-
tion widening the window to 19-and-under
and 21-and-under. Shortly thereafter after,
“youth” was extended to those 25-and-under,
with tributes to, for instance, Top 25 Under
25 lists in your field of choice coming into
the fore.

I thought we’d topped out at 25 for a few
years until I went on a mission to secure a
ticket to a very important event in Ottawa
about 15 years ago and was astonished that
their cut-off for “youth” tickets reached all
the way to the thirtysomethings. An apparent-
ly arbitrary thirty-one, to be exact. I thought
that was kind of a stretch, personally, but be-
ing 26-ish at the time, I wasn’t going to argue
with a $40 discount. When a similar event
took place last year, I was surprised the youth
cut-off had been extended to a whopping 37.

Overshooting that goal post by a year-and-
a-half may or may not have sparked a minor
existential crisis in me, but I was buoyed a
resurgence in Top 40 Under 40 events — not
so much now in my forty-first year, but I'm
sure the goal posts will be moved again, po-
tentially by those who insist that fifty is the
new forty — usually those who have crossed
the half-century mark.

Regardless of how it’s defined, National
Youth Week starts on Friday and I'm glad
to see that many of our communities have
stepped up with programs designed to engage
and inspire youth while keeping them active
and creative at the same time.

In Aurora, for instance, which defines
“youth” as far as programming is concerned

as between the ages of 12 and 17, is hitting
the ground running, opening the week with a
flag raising ceremony and live music into the
evening, followed by six days of events rang-
ing from sports drop-ins and craft activities.

In fact, the celebration of youth is not lim-
ited to Youth Week itself.

The party will be extended through May
13 with the Town’s annual Youth Innovation
Fair, always a favourite event to attend, as
students from across York Region converge
on the community with ideas simple and elab-
orate to improve our future in some way.

In Caledon, regular youth programs will
continue as usual during Youth Week with
drop-in games, activities and more at both
Southfields Community Centre and the Cale-
don Centre for Recreation and Wellness.

There is certainly no shortage of things to
do, but I can’t help but think there is a missed
opportunity in here somewhere.

The start of Youth Week 2026 coincides
with the first day residents looking for the
chance to represent their communities at the
municipal level, whether they’re seeking the
top job of Mayor, any number of Council po-
sitions, and even education trustee roles.

What a golden opportunity to encourage
youth to get involved with their communities
at the civic level, learn about what each posi-
tion means and, if they meet the age require-
ments, consider putting themselves forward
for contention.

As the Youth Innovation Fair reminds us
each year, younger citizens have no short-
age of ideas on how to improve the world in
which we all live and, by the very existence
of these ideas, they prove time and time again
that they have their fingers on the pulse on
the issues that matter to them and their peers
— which are, more often than not, the same is-
sues that matter to the community as a whole.

Yet, rare are the times when people who
might fall under the myriad definitions of
youth offered above feel encouraged to step
forward and bring their ideas to a wider are-
na, and some might even be actively discour-
aged due to some vague idea that certain life
experiences need to be had before they even
consider trying to bring their voice to the pro-
verbial table.

Councils should ideally reflect the commu-
nity they serve and that includes all eligible
voices 18 and above, and the voices of youth,
middle-agers and seniors, are all relevant and
due consideration.

It might be simply a matter of encourage-
ment.

To all those considering putting their names
forward for the first time this week through
the close of municipal candidate registration
in August, congratulations! You’re making a
bold step. You see a place where you can have
impact, make a difference, and represent your
neighbours. Politics is not for the faint-heart-
ed, particularly in this extremely polarized
and often (sadly) combative political envi-
ronment we’re unfortunately enduring at the
moment.

To go the distance, you’ll need the courage
of your convictions and a certain thickness of
skin, if you haven’t developed that already —
those factors will serve you well.

But, above all, it takes courage and com-
passion not only to identify where things can
be improved or further, but put yourselves up
front to help foster a better future.

Kudos to all of you, and make sure there’s
space at the table.

(aledon Citizen
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CARNEY : "IF YOU HAVE A BIT OF EXTRA MONEY,

WE'LL MAKE IT EASY FOR YOU TO INVEST..."”
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Have you tried your best today?

Albeit a bit cliche, this saying stands the test
of time.

If we get up every morning and try to give
100%, or even 80%, that’s something. It shows
we’re committed to, well, something, anything.

What really is your best? I believe it all de-
pends on the individual. We must be realistic in
the goals we set and we need to know our limits.
It’s an exercise of sorts, working our “talent mus-
cles” so they can spring into action without even
being called upon.

Johnny Reid urged us to: “... keeping grounded
and not really getting above yourself and always
trying your best to be yourself.”

Some days, our best may be amazing, while
others quite modest. They say the key is consis-
tency and just “showing up.”

In this hectic, stressful society, it’s not easy to
welcome each new day with the awesome won-
der of a child. It can be a chore just to make it out
the door.

If you’re struggling, mentally or physically,
the task sometimes becomes insurmountable. But
that’s okay, too. We’re not perfect, not by a long
shot. Heck, I don’t even know what perfection is.

Very few jobs are solo efforts. Most often, it
takes a team of dedicated individuals to make
things happen both at home and at work.

As such our family and team members feed off
us, and how we approach tasks sets the tone for
how others will approach it.

Generally speaking, I think people are task-ori-
ented — we thrive on doing something. Give us
a problem and we’ll try to solve it. Hand us a
wrench and we’ll turn it.

I think that’s linked to our own self-esteem and
sense of accomplishment. As “pack animals,” our
ancestors, in order to stand out from the rest of
the Neanderthals, had to rise to the occasion, take
on each challenge and do it with gusto. So, our
survival of the fittest instinct has led us to the sur-
vival of the best widget-maker, retailer or story
writer.

People also like to take pride in their work. Just
ask any creative type — artists, actors, plumbers,
blacksmiths, carpenters and computer program-
mers.

When you do give your best and you “nail
it,” your chest puffs out, you stand back to take it
all in, and smile to yourself.

“The desire to reach for the sky runs deep in
our human psyche,” according to Cesar Pelli.

It’s natural for us to seek progress and self-bet-
terment. We like to push ourselves.

Motivation is a big factor, and I wonder just
how far we’ve come from Pavlov’s doggy treat
concept. Our motivations can be quite selfish,
even greedy. We are passionate beings, but we are
also susceptible to those deadly sins.

Psychologists believe the desire to be better
than others can spring from factors like social
comparison, competition, and the desire for fame

by Mark Pavilons

or status. Seeking improvement with the goal of
benefiting humanity reflects a more altruistic and
collective mind set, focusing on contributing to
the greater good.

Our education system has always been the
cornerstone of measuring student achievement.
Sure, there’s always pressure to achieve those
high marks and we’ve learned over the years that
current instruction isn’t gender-neutral. Grades,
report cards, attendance, are all being reviewed
by Ontario’s Education Ministry to address short-
comings in the system.

Neuroscience suggests that the act of seeking
itself, rather than achieving the end goal, is intrin-
sically motivating and leads to satisfaction. Do-
pamine, a neurotransmitter, present in all mam-
mals, is linked to reward and pleasure.

But the big nut we have to crack is selflessness
or self-interest? That’s the question and mod-
ern-day dilemma

A team of scientists approached the question
of what guides altruism from the perspective of
motivation. The team, including Kyle Law, a
postdoctoral researcher at Arizona State Univer-
sity, and Ph.D. student Seoyeon Bae from Boston
College, studied anonymous survey responses
from almost 1 million individuals spread over
more than 100 countries. They found that the vast
majority reported performing acts of altruism
because they were interested in the well-being
of others, not because these acts benefitted them
indirectly.

“People are more likely to want to be remem-
bered for making a difference, helping others, and
improving the world,” says Bae, “and to value
things like caring over status or personal gains.”

People are more likely to value things like car-
ing over status or personal gains. Think about
that.

That’s true evolution. When in history has that
ever been the case?

I do believe most of us are, deep down, good,
decent human beings.

We’re born that way. It’s only through trials,
tribulations and tragedies that our “goodness” is
somewhat kneaded out of us.

But — and this is a big one — if we look around
the world today, millions of people, countries,
governments, dictatorships and yes, criminals,
are at their peak performance levels, too. They
seem to have taken the “self-betterment” idea
to a whole new level of self-centred greed.
So, perhaps we’re not motivated by altruistic in-
tentions after all.

Iimagine the survey wasn’t given to the
thieves, violent criminals and scammers in our
society.

Yes, there are heartless souls in our midst, and
more and more are trying to find new, innovative
ways to steal from us.

Instead of trying their best, these selfish jerks
put personal gain above all.

I would point a prophetic finger at all of them
if I could.

It’s a shame that most of us average folks get
out of bed in the morning with the intention of
doing good or making difference.

Maybe we need to put that into everyone’s first
sip of morning coffee.

Perhaps we need to do our best when it comes
to selfless acts of kindness, spreading joy and just
being there for one another.

Again, have you done your best today?
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What a week!

If ever anyone picked the wrong
week to be away it was me. This past
week has been an absolute whirlwind of
activity for Caledon - and the province -
with protests, major Council activity, an
FOI law passed practically in the dead
of night and all culminating with our
very own Mayor’s resignation! What a
week, and I missed it all. Sad though I
am, rest assured it won’t stop me from
commenting, and maybe asking some
of the same questions currently running
through your mind too.

Democratic principles continue to be
at risk and we have a responsibility to
hold our elected officials to account lest
we become increasingly like our neigh-
bours to the south. Last I heard, elected
officials are elected to act on behalf, and
in the best interests, of us taxpayers. In
doing so they have many responsibili-
ties including: fiscal, environmental,
social services and more. Perhaps most
importantly, however, they have a mor-
al responsibility. I interpret this to mean
they uphold and obey the rule of law,
they do the right thing when confronted
with questionable activity, and they put
health, safety and the environment be-
fore developer interests. In other words,
community first, last and always.

Instead, what seems to be happening
both in Town and at the provincial level
is anything but.

As referenced, our Premier (and
our MPP who voted along party lines)
rammed through anti Freedom of Infor-
mation legislation without debate and
which allows the Premier to retroac-
tively refuse to release any records as
far back as 1988. This, despite being re-
peatedly ordered by the courts to do so.
To misquote Shakespeare, “methinks
he doth protest too much,” which (as is
still the case today) in his era, was code
for “he’s clearly got something to hide.”
Greenbelt dealings? Developer promis-
es? Highway 413 shenanigans? Conser-
vation authority chaos? So many ques-
tions including this final one: a number
of conservative MPPs DIDN’T show
up for the vote, at least five of whom
are cabinet ministers. Of those five, two

SHERALYN ROMAN

TALK CALEDON

have direct control and influence over
conservation issues currently impacted
by Bill 97 which could profoundly im-
pact Caledon. Should we be concerned?
Things that make me say “hmm?”

Meanwhile, back at Caledon Council
last Tuesday, April 21, the agenda for
both the Planning and Development and
Council meetings were jam packed! Just
some of the items on the table for dis-
cussion were: a motion from Councillor
Kiernan with respect to the controver-
sial Site Alteration ByLaw, a motion
from Councillor Sheen on Bill 100 (the
one that concentrates yet more power
into fewer hands by allowing Premier
Ford to appoint Regional Chairs), and
one by Councillor Early concerning
an amendment to the noise and vibra-
tions bylaw which attempts to address,
“Expanding the scope of the by-law to
prohibit nuisances and vibrations like-
ly to disturb inhabitants 24 hours a day,
7 days a week, rather than only during
designated nighttime hours.”

One might argue this one is as im-
portant, perhaps even more so, than the
others as we uneasily await the outcome
of a proposed blasting quarry decision
and deal with all of those illegal truck
yards and event spaces too.

Actually, they’re all important. Back
to the controversial Site Alteration By-
law, which many of us first learned about
last year during the Caledon Swan Lake
debacle. There are so many things to be
concerned about. Did Caledon commit
to changing this bylaw as part of the
deliverables the federal government
asked for under the Housing Accelera-
tor Fund, simply in order to get fund-
ing, despite potential health and safety
risks to Caledon residents? What about
residents who rely on groundwater/
wells for their drinking water who are
concerned the proposed bylaw removes
the “cap on fill,” meaning large scale
commercial fill, of questionable quality,
could be dumped en masse on our col-
lective doorstep. Many residents, and
organizations like Democracy Caledon,
are questioning who wants this new site
alteration bylaw in the first place when

SO many in
our communi-
ty have raised
significant concerns about its potential
impacts? Are they developers? Truck-
ing companies who will be hauling it?
Because it sure doesn’t seem to be Cale-
don residents asking for it. The vote on
the motion saw a rare, and a reasonable
share of cooperation amongst the Coun-
cil which was heartening. Please note,
the Town’s “Have Your Say” portal on
this topic is still open and your feed-
back is urgently needed - so please - GO
HAVE YOUR SAY!

It’s further notable that on the Bill 100
issue Council achieved an equally rare,
and almost unanimous vote on an issue.
Councillor Sheen expressed that having
a Ministry-appointed chair above mu-
nicipal governance impacts our local
voice and potentially eliminates local
debate. You know, putting democracy at
risk. It seems all Councillors agreed that
“no one in Town is asking for less of a
voice at the table,” and voted in favour
of his motion. Except that is, Mayor An-
nette Groves. Which begs the question
- why?

Speaking of the Mayor, I have two
final thoughts on this whirlwind of a
week. Why, oh why would the Mayor of
Caledon, a Town known for its beautiful
event spaces and gorgeous surrounding
lands, host her annual Mayor’s Gala at
the cavernous and industrial looking In-
ternational Centre in Mississauga? So
much for “supporting local.” There’s
probably a lot more to say on the gala
itself, including how much money was
actually raised and distributed to local
charities and/or organizations? These
are topics for another day, perhaps af-
ter (or if) the financials are released. For
now, we’ll end instead with the biggest
surprise of all - or was it? Mayor Groves
announced her retirement, releasing in-
formation via a post on social media
at 9 p.m. on the night of her gala, pre-
sumably so all of us without invitations
could learn the news at the same time.

What’s next for the Mayor? Stay
tuned, I guess. What a week!
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Caledon opts out
of new public
drinking permit
framework

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

In March of 2026, the Ontario government announced their
expansion to “bring-your-own” (formerly tailgate) event per-
mits for municipally designated cultural or community outdoor
public events.

This expansion would allow individuals 19 years of age and
older to bring alcohol to events holding a “bring-your-own”
event permit, such as street markets, craft fairs, and more.

Municipalities will have to pass bylaws allowing people to
drink in public if they do not already, and establish a process for
events that qualify under the new rules if they so wish.

The Town of Caledon Staff recommended the Town not pur-
sue this option.

In a memorandum posted to the April 28th Council meeting
agenda, it stated that “the Town of Caledon does not currently
have an enacted by-law governing the use of alcohol in public

and, as such, will be unable to issue ‘tailgate’ or ‘bring-your-
own’ event permits.”

“While the province has outlined the intended benefits of this
initiative, staff do not recommend enacting such a by-law due
to concerns about enforcement and community safety, as well
as implications for alcohol sales at events within the Town of
Caledon that support local breweries and cideries.”

At the Council meeting, staff stated they do not recommend
that any by-law be brought forward to permit the public con-
sumption of alcohol necessary to enable the Town to issue these
licenses.

If an application for a “tailgate” or “bring-your-own” event
permit is received by the Town of Caledon, it will be brought
forward for Council’s consideration.

It was also said that if Council find it “desirable” to provide
for “tailgate” or “bring-your-own” event permits, staff may be
directed to prepare the by-law to allow the use of alcohol in
public, as well as any changes to the Town’s existing liquor
licensing framework that might be necessary procedurally for
designations moving forward.

Council voiced concerns about the overall enforcement of this
new change from the government, and if it would now be perceived
that “Tailgate” or “Bring-Your-Own” is the new standard.

Staff agreed that this is a concern, and even bringing this memo-
randum forward would hopefully bring clarity to the situation.

Until Council directs otherwise in the future, “bring-your-own”
event permits at public events will remain off the table in Caledon.

Answer the call.

Volunteer with Ontario Corps.

Signh up at

ontario.ca/OntarioCorps

Paid for by the Government of Ontario

Ontario @
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ARTS & CULTURE®S

Mayfield students fight to keep Repertoire
courses from budget cuts

Continued from FRONT

Due to cuts from the school board to staff-
ing, both students and teachers were informed
three of the four repertoire courses currently
offered would be cut and no longer run.

These courses have been running for de-
cades, with Mayfield’s jazz repertoire courses
since the early 1990s, and ensembles for al-
most 40 years.

Now, the students are coming together to
show how much they need — and love — these
programs.

Sebastian Beffort, a Grade 11 Mayfield
student, explains that since they were told,
they’ve organized 200-person group chats,
created various social media accounts, and
started a petition to highlight the importance
of these courses.

He says their aim is to convince their ad-
ministration to take cuts to other courses at the
school.

“Music is always first on the chopping
block,” says Beffort.

“If we can organize it along a small scale
and get them to reinstate a few of the courses,
maybe half of the courses, and have them cut
another new course next year, that would be
ideal,” he says.

Now, they’re hoping to gain enough atten-
tion and support to carry weight when they
appear before the administration.

“It’s rooted in the school’s history, and
well-being and the mental health of people,”
he says, reflecting on the courses. “Along
with that, it’s one of the top-performing music
schools in Ontario, as a high school.”

Their ensembles/courses, such as Magnet-
ics and Blues Alley, are award-winning; Mag-
netics, back in 2023, won the CBC 2023 Ca-
nadian Music Class Challenge.

With more than 200 students currently in
the program, Beffort says they’re all extreme-
ly dedicated to saving their courses.

“Everybody deserves to have the chance
to prove themselves through something that

THEATRE

ORANGEVILLE

they are passionate about. Taking away these
courses takes away the possibility for some
to pursue what they love most. From the day
I auditioned at this incredible school I have
grown immensely and consistently. It is a
tragedy that due to cuts going into education
some may not be able to chase what they
love,” says Beffort.

He’s certainly not the only one who feels
this way; in testimonials sent to the Citizen,
students expressed their love and concern for
the cuts to these courses.

Megan Meta, Grade 12 Regional Arts Pro-
gram Vocal student, says that Mayfield’s Mu-
sic Program has shaped not just the musician,
but the person she is today.

“It has shown me that with hard work and
dedication, anything is possible. The music
program doesn’t only teach you music, but
teaches you skills that can be applied in all
areas of study and life. And because of how
passionate Mayfield Music’s students and ed-
ucators are about music education, this year

0
E%%ﬂﬁﬂﬂ

A MADCAP COMEDY

CALL 519.942.3423 OR
WWW.THEATREORANGEVILLE.CA

PHOTO COURTESY OF SAVE MAYFIELD REPERTOIRE

we have one of the highest number of the
program’s graduates going to pursue music
in postsecondary, myself included,” she says.

Various students share similar stories about
how ensembles and courses such as Blues Al-
ley have shaped their musical journey.

Mayfield’s senior repertoire class band,
Blues Alley, is one of the courses currently
set to be cut from the program.

“During my first year at Mayfield I spent
my time practicing and preparing for the day
I would get to Blues Alley. I worked through
many ensembles until I had finally reached
my goal, and the achievement will always be
a huge step in my music career,” says Beffort.

Grade 11 student Joshua Erskine says that
once, as a Grade 9 student, they got to hear
Blues Alley perform at Mayfield’s Strawber-
ry Jazz Festival.

“Ever since this moment, I had a goal to
one day be a part of Blues Alley,” says Er-
skine.

Grade 10 student Sarah Tadesse says she

looks forward to lunch every day, knowing
she gets to learn and rehearse with musicians
in Blues Alley.

“These ensembles aren’t just courses,
they’re a community where everyone learns,
grows, and feels supported. Through May-
field’s repertoire courses, I’ve developed
skills like communication, collaboration,
patience, time management, and so much
more, which I apply in many aspects of my
everyday life. But more importantly, it’s giv-
en me, and many others, a place where we
belong. Taking away these programs doesn’t
just remove courses, it takes away opportu-
nities, connections, and a meaningful part of
students’ lives,” says Tadesse.

The goal of the Mayfield Repertoire Proj-
ect is to bring as much attention to this issue
as possible, and they hope to encourage oth-
ers to sign their petition to raise awareness.

They currently have accumulated over
5,000 signatures.

Em /(OOWé'/'yé'/’

WOMENS

RETREAT ’ o

Invest in yourself, take a day, and escape the
everyday! Sherwood features 70 acres of beautiful
countryside, including a hayloft, gazebo, pool,
sunroom, gardens, forest, beehives, and horses.

Date: Sat., June 06, 2026 & Sat., Oct 03, 2026

Location: Sherwood Farm Event Venue & Retreat
12485 7th Concession King City, Ontario L7B 1K4

Time: 9:00 a.m. to 4:00 p.m.

DAY RETREAT PACKAGE

e Two Empowerment Coaching Sessions with Natalie
Healthy Breakfast and Lunch provided
Forest Walk with Meditation Circle
Equine Therapy Session in the Barn
Stretching and Strengthening Session under the trees
Free “empowered” t-shirt for all attendees

$150 per person

Payments can be made via etransfer to
empoweredlifecoaching25@gmail.com

Please contact us for sponsorship opportunities.

Get Mom
a Retreat for
Mother’s Day!

Book now using
code MOM and get

$25 OFF

before May 9th.
!

Empowered Life Coaching Foundation

www.empoweredlcf.ca

LEHP‘OWEHED

Sponsored By
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J %'f‘j | BUY A $100 GIFT CARD AND WE WILL ADD

( | | AN EXTRA $20 FOR MOM!
== A @  WE OFFER MANY EXCEPTIONAL SERVICES INCLUDING WAXING/MANZILLIAN (FULL BODY, CHEST, BACK & LEGS) —
Lo ( THREADING. SPA PACKAGES & MORE! <™ 20% OFF UNTIL MAY 31°7, 2026 ‘ ) S
-] e ENHANCE YOUR .
BI S 8  NATURAL BEAUTY WITH | QUEENSGATE BLVD. UNIT 10, BOLTON
a& Salnnm BLISS RELIANCE SPA & SALON : 905-823-5999 « BLISSRELIANCESPA@ROGERS.COM

A CELEBRATION
HONOURING MOM

GIFT IDEAS FOR

Mother’s Day | @iz, ftmatia:

hath Canadian handmade all natural Soaps,

serendipity natural soy candles, innovative flavoured
\.I honey & gourmet gifts sets from Heritage Bee,
’ l ( s - . women's fashions and more!

Mav 10, 2026 10am - Spm

Enjoy a welcome
flower and mimosal

Reservations recommended
adamoestate.com
519 942 3969
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FURCEAISER

. $ FASHION SHOW & o Tz

EVERYONE IN THE COMMUNITY IS INVITED TO CELEBRATE MOTHER’S DAY
WITH A DELIGHTFUL AFTERNOON HIGH TEA, PAIRED WITH AN EXCITING

FASHION SHOW SHOWCASING CASUAL WEAR, ELEGANT EVENING STYLES,
AND CHARMING CHILDREN’S FASHIONS.

WEMALES

SCHEDULE

WFRADES DEFRT akd-SFR
' AR DR
FREE ADvdIEE100] B L0l i T el

T 1 T f i

HGH T STARTS 12 =04

LT b R b
120500 = A-20T FRA

¥ VEMDOR AREA TO SHOP FOR MOTHER'S DAY GIFTS % INTERACTIVE FASHION SHOW #
FASHIONS _ - licfwill, CLICHE 25
PROVIDED BY: "'p = ey A

A, Fhr b [ Trsmgy

TICKETS CAN BE PURCHASED OHLINE OR =
8% E-TRAMSFER, CREDIT CARD Of CASH EALETR
OR 4 PERSON AT THE CENTRE oLl

WAW. CALEDDNSEMNIDRSCENTRE.CA
a05-851-8114
F ROTARLAM WAY, BOLTOMN,

M[HIIAHJ

FINE FOODS
1 Queensgate Blvd, Bolton, ON

905.857.9040 » mercatofinefoods@icloud.com

Inspira’riopol

for
Mother’s
Day

Mother’s Day is devoted to expressing love and showering
praise on mothers, step-mothers and any other figure in
one’s life who has taken on a motherly role.

It is customary to lavish extra praise on moms come
Mother’s Day, and that often involves gift-giving. The
following are five gifts that can ensure Mom knows
her efforts and unconditional love have not gone un-
noticed.

1. Gt mndful Gynkns

The cards from Sunny Present Empowering Ques-
tions Cards pose questions to prompt meditation,
journaling or simply to practice mindfulness during
the day. They are a great way to encourage positive
self-talk. Each of the 52 cards feature a door in the
Estonian city of Tallinn. Available through Amazon
and www.sunnypresent.com.

2 //me can—d» Mj:

A little aromatherapy can treat any mother to an up-
lifting or relaxing fragrance in her special place in the
home. But these inspirational candles from Bianchi
Candle Co. feature names like “bravery,” “joy” and
“gratitude” and a motivational message. Purchase at
bianchicandleco.com.

2. I@sp&rm wffw‘(ié& hook

Author and educator Natalie Friscia Pancetti wrote,
“This Too... Life-Isms to Savor the Sweetness of Life
and Calm You Through the Storms” to pay homage to
her parents, particularly her father, who was fond of the
phrase, “this too shall pass” Pancetti says people often

relate the phrase to rough patches in life, but it also can
refer to cherishing all the moments that are fleeting. The
book offers many inspirational passages and lessons that
can be applied to all aspects of life. It can be a touching
gift for a mom, grandmother or another special wom-
an. Available through Amazon, Barnes & Noble and at
www.nataliefrisciapancetti.com.

9. Q&&x W spoa v:/zefmo&

Many people have turned their bathrooms into home
spas, particularly empty nesters who now have more
time to relax and pamper themselves. Spending time
in a relaxing shower is a way for Mom to clear her
mind and unwind, and Shower Steamers from Body
Restore can set the ideal environment. Purchase on
Amazon and include alongside additional home spa
necessities like loofahs or a bathrobe.

5. 4@&5‘&? pyaémﬂq/ :

Foster greater bonds in the family by giving Mom
an opportunity to further trace her heritage. Popular
genealogy companies include Ancestry.com, MyHer-
itage.com and 23andme.com, enabling anyone to en-
joy a look back at the lineage that helped shape who
they are today. These companies can help trace ances-
tors and even connect people with distant relatives.

Mother’s Day gifting can revolve around inspiration-

al and heartfelt gifts that show special mothers how
much they are appreciated.

Sunday, May 10, 2026

Adults

20

HOCKLEY.COM
OR CALL 519-942-0754

Children

45

Y

HOCKLEY

VALLEY RESORT

HANGING BASKETS . BEDDING PLANTS

VEGETABLES - PERENNIAL

SOIL « GARDEN M

RIPLE MIX
* TOP SOIL

15770 Mountainview Rd, Caledon
Mon-Fri 8am to 5:30pm Sat 8am to 2pm

905-584-2880 » 1-888-267-9281 « inquiry@davisfeed.c

www.davisfeed.ca




other’s Day 2026 will be celebrated across the

United States, Canada, Australia, and many

ther countries on Sunday, May 10. Mother’s

Day is celebrated on the second Sunday in May, and

has been since 1914, when President Woodrow Wil-

son signed a proclamation establishing the day as a
national holiday.

There are plenty of ways to celebrate mothers, grand-
mothers, and stepmothers, including with gifts and
celebrations. However, gift givers also may want to
trade wrapped presents for a shared experience. Con-
sider day trips or overnight excursions as options for
treating Mom to something special. Here are some
day trips that can make lasting memories.

WINE COUNTRY

For moms who love wine, a visit to a nearby vine-
yard is an elegant way to celebrate. However, there’s
also the option to travel to historically popular and
well-regarded wine regions, such as Napa Valley,
Sonoma County or Willamette Valley in the western
United States. An even more epic adventure can be a
trip to key regions in Europe like Bordeaux, France,
Tuscany, Italy, or Rioja, Spain.

HISTORIC SITES

Moms who are history buffs can travel to areas of
the country that are known for their historical sig-
nificance. Boston, with its hop-on-hop-off trolley
tours, provides an up-close look at sites that shaped

the American Revolution. Williamsburg, Virginia,
and nearby Jamestown also offer a historical touch.
Colonial Williamsburg is a living-history museum
where actors in period costume depict daily Colonial
life. At Jamestown, walk in the steps of Captain John
Smith and Pocahontas and explore a unique locale in
American history.

PEACE IN NATURE

Some mothers find that nature is their happy place. A
garden tour or a visit to the nearest botanical garden
is a great choice. Many beautiful flowers peak in ear-
ly May, including late tulips, lilacs and azaleas. Roses
also may start budding around this time. Butchart
Gardens in Canada is a 55-acre National Historic Site
known for its Sunken Garden, and can be a lovely
spot to tour. Another option is the Longwood Gar-
dens in Pennsylvania, which boasts formal gardens,
meadows and large indoor conservatories.

COASTAL ESCAPE

When treating Mom to some “vitamin sea,” a day trip
to the coast cannot be beat. A walk on the sand cer-
tainly can be a winning choice, but activities like a
Mother’s Day brunch cruise on a riverboat or ferry
can elevate the excursion.

Letting mom experience different day trips can be a
special way to set this Mother’s Day apart.
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MOTHER'S DAY i
BRUNCH JIE

AT SPIRIT TREE 5.
SPOIL MOM WITH A 3-COURSE
BRUNCH IN THE BISTRO

Select Seatings on
May 9th & 10th

7 By~ kK
e Tickets & Menu at

‘ @ WWWw.SpiritTreeCider.com

" e

| R 905-838-2530
1137 Boston Mills Road, Caledon

e

FOLLOW US ON INSTAGRAM @RHTHRIFTANDCAFE

This Mother’s Day, we honour the strength, sacrifice, and quiet courage of mothers in every season of life.

We celebrate the mothers who give endlessly, love unconditionally, and carry more than most will ever see.
We also hold space for those for whom this day is heavy—mothers facing hardship, those who have lost a
child, those missing their mothers, and women who carry the heart of a mother in unseen ways

At Renewed Hope, we meet mothers in real and practical ways—through food, clothing, support, and
community—because care should be felt, not just spoken.

Today, we invite you to honour a mother in your life by extending that same care to someone who needs it.

Together, we can remind every mother that she is loved, valued, and never alone.

Happy Mother's Day.
From all of us at Renewed Hope

OPEN TUES. - SAT. 9AM - 5PM
55 QUEEN STREET NORTH, BOLTON

| RENEWEDHOPE.ORG | 1-877-HOPE-008
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out of bed can set the right tone for a day that celebrates all mothers

W : / have done and confinue to do for their children.
»
ﬂ//f Z N MIXED BERRY FRENCH TOAST
Makes 8 servings
INGREDIENTS: Whisk together the first 6 ingredients. Place
6 large eggs bread cubes in a 13 x 9-inch or 3-quart baking
dish coated with cooking spray. Pour egg mixture

over top. Refrigerate, covered, 8 hours or over-
night.

There may be no better way to start Mother’s Day than serving Mom
’ ,. ’ & : ‘ 5 some breakfast in bed. A homemade meal before Mom even gets

1 3/4 cups fat-free milk

1 teaspoon sugar

1 teaspoon ground cinnamon
1 teaspoon vanilla extract

1/4 teaspoon salt

Preheat oven to 350 E Remove berries from
freezer and French toast from refrigerator and let
stand while oven heats. Bake French toast, cov-
1 loaf (1 pound) French bread, cubed ered, 30 minutes.

1 package (12 ounces) frozen

unsweetened mixed berries In a small bowl, cut butter into brown sugar until

crumbly. Top French toast with berries; sprinkle

2 tablespoons cold bufter with brown sugar mixture. Bake, uncovered,

1/3 cup packed brown sugar until a knife inserted in the center comes out
Confectioners’ sugar and maple syrup clean, 15 to 20 minutes. If desired, dust with
(optional) confectioners’ sugar and serve with syrup.
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IT'S GREAT TO TREAT YOUR MOM:

Golf Yew! >
7

BOOK ONLINE

CELEBRATING
MOM WITH A

SPRING
SPECIAL!

N\ '$10 OFF*

EVERY $100 SPENT

h 1 q\. (*OFFER EXPIRES MAY 317, 2026)
i "

e

His N' Hers

H—ﬁ/i}u @o&'ﬁw 15 ALLAN DRIVE, BOLTON

905-857-0734

G
The Region of Peel Agricultural Society prese.rits : \ - Fresh Flower

VENDOR MARKE:#| | Bouauets,

Hanging
o V & .
12042 Hoart Lake Hoad. Calecon g '| Baskets, Patio

Saturday, May 2, 2026
10:00 a.m. to 3:00 p.m.

Pots and more!

'ff \ Be sure to

FREE Entry!
Morethan 40 vendirs check out what
Swag bag giveaway to the first 20 attendees |
affle Prizes \
FREE Ph(iobooth T—* we have in the

FREE Speaker at 1:00 p.m.

bakery for extra
Quilts, Crafts and Creations by Vicki H""'"-""l--' -
—— special sweet
treats too!

Monetary and non-perishable food

donations are appreciated. i i |
For more information please contact ~ * &f !' VISIT US TODAY TO EXPERIENCE THE ardenfoodsmarket.com
Stephanie at bramptonfaircraftshow@gmail.com ¢ » .-:i""l 9 .
or 647-234-5101. - il GARDEN FOODS DIFFERENCE Open 7 Days a Week

Monday-Friday 7am-9pm
501 Queen St 37 BOIton Saturday and Sunday 7am-8pm
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Caledon holds publicmeeting on Aggregates Policy updates

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

A public meeting was recently held at
Town Hall to present updates to the Town of
Caledon’s aggregate policy.

On February 24, Town Council approved
a motion directing Staff to review the Prov-
ince’s modifications to Official Plan Amend-
ment 1 (OPA 1) and put forward a new Offi-
cial Plan Amendment that includes “relevant
and pertinent policies that were altered or
removed

from OPA.”

This motion came forward as the Town’s
attempt to respond to the Province’s modi-
fications to Caledon’s Official Plan Amend-
ment No. 1 (OPA 1), when it was passed in
January with no right of appeal.

In October of 2024, the Town completed
the Supplementary Aggregate Resources
Policy, which

concluded with Council’s adoption of
OPA1 to “incorporate mineral aggregate
policies into the adopted Future Caledon
Official Plan,” and with it was the passage
of a related Zoning By-law Amendment to
implement the new policies.

It was approved by the province with nu-
merous modifications.

Staff shared the modifications ranged from
administrative matters, such as references
and definitions, to changes in policy inter-
pretation related to the environmental policy
framework.

The intent of the report, as presented by
Staff, is not to bring back all deleted and
modified content from the province in OPA
1, but instead “assess which removed or ad-
justed elements are still applicable, justifi-

able, and relevant to Caledon’s context.”

It was stated the Town must work within
the Provincial context and cannot overstep
Provincial standards.

The previous Zoning By-law Amendment
will also be repealed and replaced.

Many of the provincial modifications were
proposed to remain, such as modifications
to limit the application of Town policies in
Niagara Escarpment Plan and Oak Ridges
Moraine Conservation Plan areas, certain
terminology changes, and the removal of
blasting and air quality policies that speak
to how studies should be conducted, and in-
stead, referencing the Aggregate Guidance
Manual.

With OPA 1, staff carried over aggregate
policies from OPA 161, with modifications.

During the presentation, it was shared that
in the Provincial modifications, the Province
stated that “the new OPA is a policy frame-
work that strays from the originally-ap-
proved set of policies in OPA 161.”

Also, that “to attempt to add in the bal-
ance of the Greenbelt Plan policies to OPA 1
would further change the policy framework.”
As such, the Province deleted many policies
linked to OPA 161, instead inserting/default-
ing to Greenbelt Plan policies.

This OPA will bring forward previous OPA
161 policies, with updated, precise analysis
to demonstrate conformity with the Green-
belt Plan, covering issues such as where
aggregate operations are permitted and pro-
hibited, and environmental protection and
development policies specific to a number of
features, which were said to be different and
more protective of the features through OPA
161 than in the baseline greenbelt plan itself.

It also covers policies for progressive re-

habilitation.

Also drafted for inclusion is the “Area of
Influence” policy, which sets study bound-
aries.

The provincial expectation for an area of
influence is 500m; the Town of Caledon will
be asking for a larger area of 1000m around
the extraction limit.

When it comes to existing operations, the
proposed policy that is recommended to be
restored is to apply contemporary standards
across all operations, including bringing leg-
acy sites into better policy with modern pol-
icy and regulatory standards at any oppor-
tunity; as well as facilitate the improvement
of the environmental and operational perfor-
mance of mineral aggregate extraction.

Staff added the provincial concern is that
this applies to existing operations, and that
this policy states that, if a change is proposed
on existing sites, the Town is looking to ap-
ply, bring forward, and improve the perfor-
mance of those operations, if possible.

Staff have already received numerous sub-
missions regarding the draft and will review
them, along with any additional submissions,
as they plan to finalize the document.

Following the public meeting, the draft
Official Plan and Zoning By-law Amend-
ment will be updated and finalized after tak-
ing in feedback from Council and the pub-
lic, as well as through any final research and
analysis undertaken.

Members of the public attended the meet-
ing that evening and voiced their concerns
about fill operations, farmland, and other en-
vironmental impacts.

David Sylvester, with Forks of the Cred-
it Preservation Group, was a delegate to the
meeting, stating he was there “on behalf of

the people to advocate for aggregate policies
that truly protect the environment and health
and welfare of our residents.”

Their group advocated that evening for
the adoption of policies, including an Air
Quality Standard based on World Health Or-
ganization research and a clarification of the
definitions of woodlands and wetlands in a
local context.

Sylvester said that what they are advocat-
ing is good planning, while advancing the
public interest.

“It’s important that your decision reflects
the public interest, and I can assure you, this
is what the people want,” he added.

Staff responded to questions from the
committee that, while it is doable to adopt
the policy and zoning changes they would
like to see, that type of language was initially
struck out by the province in OPA1.

“If what the public wants is change with
how the overall provincial framework is ad-
ministered, your quarrel is not at Caledon
Town Council, is it at the province,” said
Lead Planner Joe Nethery.

Nethery said the corporation of the Town
of Caledon cannot alter or change those pro-
vincial standards, provincial framework, or
provincial legislation.

Members of the public continued to
raise their concerns, also stating that it is
the Town’s role to push back against these
changes.

The final instruments are targeted to be
presented to the Planning and Development
Committee for adoption and passing in June
2026, and the project website will contin-
ue to be updated to ensure the information
prepared is available for public review and
comment.

Grand Opening of Our New Models Saturday & Sunday from 1 to 4 PM
BRAND NEW PLANS AND PRICING, featuring a range of bungalow,
bungaloft and two-storey detached designs on 38" & 42’ lofs.

NThomasfield.com

Single Detached in Grand Valley
Starting in the High $600s

MAYBERRY HILL

ardan -l vdlleE ¥
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Maple Leaf Prime Raised
Without Antibiotics Boneless,
Skinless Chicken Breasts or
Thighs 15.41/kg

VALUE PACK
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Maple Leaf Prime
Raised Without
Antibiotics Frozen
Breaded Chicken
Wings, Strips,
Nuggets, Burgers or
Popcorn Chicken
695-700g pkg

selected varieties

BUY ONE GET ONE ™

: Fresh Organic Bosc
Fresh Ontario St. Louis _ or Bartlett Pears
Pork Side Ribs kil Product of Argentina or U.S.
880/kg Fresh Canadian 549/kg Fresh Broccoli
99 Atlantic Salmon Crowns or Rapini
99 ﬁ;"m" Product of US.A.
g
/LB /EACH skinon / LB OR EACH

San Daniele .
Mortadella Fresh Heirloom
or Saputo Navel Oranges
Provolone Cheese Product of US.A.
selected varieties 3lb bag
Milano Giant Fresh Cauliflower
Lady Fingers Biscuits Product of US.A.
/ IOOG 1509 pkg each
SAVE
upTO P SAVE =
$8.50 5200
Syar
aUMMa
. it
.-J.r.-'l-uﬁurr
QUMM 2o
L = T
L n BIOY Dempster's Sandwich
Sponge Towels i 4
Paper Towels  INTEGRALE For Dagoctin
Hot Dog or Hamburger
3=6rolls or ' Buns 8 pack, English
Cashmere Bath S Muffins 6 pack,
181/5]52“; ol Rummo Pasta / Dempster's or Tia Rosa
=24 rolls i

500g pkg

selected varieties

selected varieties
49 16go Yogourt 16x100g pkg or
Olympic Organic Yogourt 650g tub

selected varieties

“r= $1.00
-&-Hﬁmh a
TR, il 2
BLACK A BAKED IN-STORE
TIGER SHRIHP
L=
T
Longo's Frozen
Cooked Black
Tiger Shrimp [
4549 pkg =
16-20ct e
) e —— L . dough Fresh Green Beans
1 699 = l 9 Bongo;Sour oug Product of U.S.A.
aguette
3259 pkg /LB 6599
SAVE S SAVE
crirl eIl
$1.30 g $2.00
- _ CRIGIRAL__
o -
"'.'-I.‘II'-D_A;.DLA.TE CHIP - s e ra—
= b e ;
aE : |
o= | nageia
sma L) FUDGE SWIRL , \
2 e b =
LA 4 Longo's
P An Sparkling Water
S 6x1L pkg

selected varieties

Longo's Ice Cream
99 Sandwich
4x130mL pkg

selected varieties

Longo's Granola 3259 pkg,
Pearl Milling Company Pancake Mix or

Syrup 905g pkg or 710mL bottle

i

r-ww‘

Tortillas 5-7" or Hostess
Snack Cakes 6 pack

Fresh Celery
Product of U.S.A.
each

\ Quaker High
Protein Oats
228g, Instant or
Steel Cut Oats
709g-1kg pkg or
Flavoured Instant
Oats

264-3449 pkg

FRESH, NEVER FROZEN,
' AIR CHILLED, GRAIN FED.

2

O
PRICE

() C K D (o) W N Gray Ridge Large Longo’s Essentials L°“9°.s R arboco
L White Eggs Country Churned Butter Essentials Bread 9 'go's ¢ .
12 pack 4549 pkg 6759 pkg Rotisserie Style Chicken
Tkg pkg

WE’VE LOCKED DOWN PRICES ON EVERYDAY ITEMS.

TO VIEW OUR FLYER ONLINE, GO TO WWW.GARDENFOODSMARKET.COM

HOURS: MON-FRI 7AM-9PM; SAT & SUN 7AM-8PM
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The Experience you deserve,
with a kick you'll love.
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Looking to sell
or buy a home?

919-942-7413

John@johnwalkinshaw.com

Luxurious 4600+ Sq. Ft. one-of-a-kind home,
court location, mins to Town, approx. 2
acres,4+2 bdrms, 6 Baths New Gourmet

Kitchen, Custom Moldings, Hdwd Thru-out,

fin. Walkout lower level, 4 oversized
garages. Room for Everything & Everyone.
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TO ADVERTISE CALL 289-221-6559

519.217.7656 '
carrietambasco.com 905.857.2820
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ROYAL LEPAGE'® RCR Realty, noicnss COLDWELL BANKER www. VeronaTeskey.com

A T O Opeed SELECT REAL ESTATE, verona@veronateskey.com

www.JohnWalkinshaw.com

JOHN WALKINSHAW

Local realtor provides expertise to

national real estate conference
|n the real estate IndUStry, “I spoke on how to price a property and when it is

appropriate to reduce the price and everything related

the more you knOW, the better to that}” John explained. “Also important is the com-

munication required to make sure you communicate

you can serve your Cl |ents and wli'th 'y01)1’r client through the entire process of having
) ) a listing’
help them achieve their goals.

John understands that buying or selling a home can be
ocal realtor, John Walkinshaw, who along with ~ a very daunting and stressful time, and he works with
Ldaughters Carley and Laura are the Walkinshaw  clients to make the process as easy as possible.
Partners with eXp Realty Canada in Shelburne,
attended the eXpCon real estate conference held at  “It can be a very stressful experience for buyers and
the Marriott hotel in Vancouver, B.C. on Apr. 20 to  gellers;” John explained. “We need to make sure we
22, where John was asked to share his expertise in the  are communicating and making sure they know is
industry with 700 eXp real estate agents from across

happening next, or what could happen next so the
the country and the US.

situation is less stressful”

An experienced and knowledgeable real estate agent,
John credits eXp Realty as a company that has a
culture of sharing information with its realtors that
helps everyone become better at their job and produce
the best results for clients.

John was in the top 20 eXp realtors in the company
and number one in Ontario for residential sales.

After his presentation at the conference, there was
a question period where those in attendance could
ask for advice or learn more about the industry and

“eXp, like no other real estate company, has such
benefit from John's knowledge of how the real estate

collaboration where agents are willing to share their

secrets about what makes them successful with every- industry works.

one in the company, so the company itself becomes

more successful.” John explained. “The conference proved to be a real success,” John
said. “Everyone was going home feeling like they

As a company, eXp Realty is worldwide with over are better equipped to serve the customers they are

80,000 real estate agents serving their communities. dealing with?”

John was a key speaker at last year’s national confer-  In the local real estate market, John said the spring
ence, and after a successful presentation, he was asked  geason is robust with an increase in local properties
to return for the 2026 conference and bring his depth

being placed on the market. Trends are pointing to a
of knowledge of the real industry to this year’s event.

two to three percent growth in sale prices for this year.

The conference featured seminars delivered by experts
as well as smaller gatherings where knowledge was
shared between real estate agents eager to learn more
about the industry and how they can be more success-
ful at their jobs.

John Walkinshaw is the local real estate agent who has
the experience, knowledge, and expertise to provide
clients with a positive experience when buying or sell-
ing their home. He has earned the trust of residents
in the region for his professionalism and ability to get

The smaller gatherings focused on more specific areas their homes sold for a fair and equitable price.

of the industry.

You can learn more by visiting the Walkinshaw Partners
At this year’s conference, John spoke about how to ~ Website at www.johnwalkinshaw.com, or by calling
properly set the price for a property and when it is John at 519-942-7413, or Carley at 519-278-5149.
appropriate to adjust the price for a sale. He also spoke
about the importance of communication with a client. Written by Brian Lockhart

ORANGEVILLE CITIZEN « wwuw.citizen.on.ca

CaledonCitizen + www.caledoncitizen.com Published B London Publishing Corp.
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ICHI

GROUP
SEAN ANDE o 919-942-0234

therichiegroup.com ¢ email: info@trgedge.ca

SOUGHT AFTER STREET IN CALEDON EAST!

e Updated 5-bed, 4-bath home © 4 beds up + flexible loft space
¢ Garpet-free, modern finishes ¢ Finished basement w/ 5th bed
¢ Open-concept main living area ¢ Heated floors in basement bath
¢ Renovated kitchen w/ large island ¢ Fenced yard + deck w/ hot tub

The Richie Group has the experience you can count on when it's time to Move.

¢ Gozy family room w/ fireplace o 75 Marilyn St, Caledon East, $1,479,000
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A guide to

uying

our

I

Buying a home is one of
the most significant financial
commitments a person

can make.

Individuals may wonder
when is the right time to
jump in to the real estate
market. The answer may
boil down to affordability.

he housing market is continually evolving. Buy-
Ting a home now is a little bit different than it

was even a few years ago, as inventory is start-
ing to recover from a lengthy period with limited of-
ferings, according to Realtor.com. But even though
inventory may have increased, home prices have
not come down. The median home price now sits at
around $410,000 in the United States and approxi-
mately $676,335 in Canada, and interests rates hover

around 6 percent for a 30-year fixed rate.

Before it’s time to sign a contract and get the keys, po-
tential buyers can follow this guide as they navigate
buying a home for the first time.

KNOW YOUR BUYING POWER
Before browsing home listings, buyers should con-
duct a financial audit to see how they stack up. It’s

worthwhile to sit down with a mortgage broker who
can run your numbers. Credit score is a significant
variable that will be checked during such consulta-
tions. If necessary, identify ways to boost that score in
the months before applying for a mortgage.

FOLLOW THE 30 PERCENT RULE

Rocket Mortgage says the 30 percent rule dictates
that total monthly housing costs, including princi-
pal, interest, taxes, and insurance (PITI) should not
exceed 30 percent of a borrower’s gross monthly in-
come to maintain financial stability.

BUDGET FOR THE EXTRA COSTS

Buyers should concern themselves with all of the
costs that go into buying a home. In addition to the
down payment, closing costs can come in at around
2 to 5 percent of the home’s price. An inspection and

WE KN=W
BOLTON

THE

PERDU

ROSE PERDUE

Lead Sales Representative

416-574-2727

REMAX

TEAM

STEPHANIE PERDUE

Sales Representative

647-388-0919

PROFESSIONALS

www.roseperdue.com

Not intended to solicit Buyers & Sellers currently under contract with a Broker.

appraisal can run around $1,000. Additional costs
may include termite inspection, and other out-of-
pocket costs to get the home up to code.

LOWER YOUR COSTS

A rising trend in home buying is a surge in down
payment assistance (DPA). Bankrate says DPAs pro-
vide eligible individuals, typically first-time or low-
to-moderate-income buyers, with assistance that
covers costs like down payments and closing fees.
These programs may be offered by the government,
non-profits or private lenders.

UTILIZE A REPUTABLE INSPECTOR

A home may seem like a dream until a person pulls back
the curtain on some hidden red flags. It’s always worth
the expense to have a housing inspector or a trusted
contractor walk through the property prior to making

an offer to ensure that the home is in good condition.

CHOOSE A VALUE MARKET

First-time home buyers may want to select metro
areas that offer the best balance of earnings versus
home prices. According to a 2026 report from Real-
tor.com, areas that provide the best value in the U.S.
are largely concentrated in the Northeast and Mid-
west. Hartford, CT; Rochester, NY; Worcester, MA;
Toledo, OH; and Providence, RI, are some of the top
housing markets for the year. Real estate experts at
CalgaryHomes.ca found Alberta, Newfoundland and
Labrador, and New Brunswick offer the best value for
home buyers.

First-time home buyers must consider a range of
variables as they inch closer to making their home
ownership dreams a reality.

O

20%

WITH THIS AD

WOODLUXE '

ABenjamin Moore’

FAMILY OWNED & OPERATED FOR OVER 29 YEARS!

Celebrate Ouldoor Living

0% Off

Premium Exterior Paints & Stains

Embrace your home’s exterior spaces
with beautiful, long-lasting colour.

*Discount offer valid for 20% off up to three 3.78 L cans of Aura® Exterior, Regal® Select Exterior High Build, Element Guard®, or Woodluxe®.
Discount based on MSRP. Subject to availability.
Availability of eligible products may vary by retailer location. Offer valid from 5/13/26 to 5/25/26. No other purchases necessary.
Offer cannot be combined with other offers, discounts, or promotions, or applied toward prior purchases. Retailer reserves the right to cancel or modify this
offer at any time without notice. Void where prohibited. 2026 Benjamin Moore & Co., Limited. Aura, Benjamin Moore, Element Guard, Regal, the triangle “M” symbol,
and Woodluxe are registered trademarks of Benjamin Moore & Co., Limited. All other marks are the property of their respective owner. 5/26

FOCUS ON DECORATING
88 First St. Unit #4A
Orangeville, ON L9W 3J6
519-942-8171
focusondecorating.ca
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IS a sunroom

There is no denying the
appeal of a sunroom.
Sunrooms bring more of the
outdoors inside by bridging the
gap between home and yard.

D emand is shifting, with more than 61 percent

of homeowners now preferring four-season in-

sulated rooms for year-round use, according to
Market Reports World. A sunroom has the potential
to offer a roughly 50 percent return on investment
and can cost anywhere from $22,000 to $72,000 on
average.

A sunroom addition is a significant investment and
a decision not to take lightly, as it changes both the
interior floor plan and backyard space. To decide if
a sunroom really is a worthwhile endeavor, it’s im-
portant for homeowners to consider the footprint of
their homes/yards, how they plan to use the space,
and the amount of sun the home receives.

HOME FOOTPRINT

Professionals with the National Association of Real-
tors say that a sunroom should not consume more
than 30 percent of the remaining backyard and
urge homeowners to avoid over-developing a lot. If
installing a sunroom will leave a homeowner with
only a small patch of yard afterwards, the result can
feel heavy and unbalanced. It also won't match the
neighborhood. Another consideration is the local
zoning ordinances where a person lives. The City of
Los Angeles, for example, warns that most towns re-
quire a setback between the sunroom structure and
the property line. It’s also important to look at the
home’s roof and whether or not the sunroom will fall
right under the eaves or if it will require an expensive
tie-in to the existing roof.

UTILITY

It is vital that homeowners determine how they will
use the space and when. This will dictate the type of
sunroom that should be built. A three-season room
is typically uninsulated with only single-pane glass.
This is ideal if someone is looking for a screened-in
retreat without all of the bugs and a little weather
protection. Four-season rooms are fully insulated
and tie into a home’s HVAC system. This space will
be functional all year long, but it is a more expensive
undertaking as well.

LIGHT EVALUATION
The purpose of a sunroom is to benefit from the sun.
The value of the space will depend entirely on which

right for you?

way the room faces. North-facing sunrooms have
soft light with minimal heat or glare that likely can
be used all day. Morning people can appreciate an
east-facing sunroom while drinking coffee or read-
ing, and the space will cool down in the afternoon.
South-facing rooms will be bright most of the day
and may need high-end HVAC hookups or shades
to stay comfortable, even in cooler months. West-
facing sunrooms are great for watching sunsets, but
the hot afternoon sun must be considered. UV-rated
glass to prevent floor fading and even sunburn likely
will be needed.

It is important to work with a company that special-
izes in sunrooms. Such firms are experienced in help-
ing homeowners design and ultimately build these
spaces to avoid common pitfalls, advises Champion,
a window, sunroom and home exterior company.

In general, a sunroom is not a DIY project since it
typically involves a major structural change. It can
be a viable addition to a home when built correctly
to remain durable through every season.
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314 MAIN ST E,
SHELBURNE

7 ROSE ST,
ORANGEVILLE

10 MCKITRICK DR,
ORANGEVILLE

Timeless charm, exceptional craftmanship and
flexible layout potential - this is a stunning family
home that could also make an incredible investment
opportunity with its Main Street Shelburne exposure.
Featuring front and back driveway access, 4 bedrooms,
including a main floor primary suite, and over 2000 square
feet of living space, rich in architectural detail.

Stylish comfort and everyday convenience -
this beautifully updated family home in one of
Orangeville’s most desirable west-end neighbourhoods
features over 1,768 square feet of living space plus
a finished basement. With 3+1 bedrooms
& 4 bathrooms, this home is designed for
both entertaining and family life.

Set on a large lot in sought-after
West-end Orangeville, this inviting &
well maintained family home offers the
perfect blend of space, comfort, and outdoor living.
With 3 bedrooms, 3 bathrooms and
a finished basement, there’s room here for
the whole family to grow and thrive.

9 WELLINGTON ST,
ORANGEVILLE

- N
Historic charm meets modern luxury -
this grand 1926 home offers 4,200+ sq ft with
6 bedrooms, 5 bathrooms, and a self-contained
3-level apartment, perfect for extended family
or income potential. Set on a deep, private lot just steps

to Broadway, it’s an exceptional opportunity in
one of Orangeville’s most prestigious locations.

24 FAULKNER ST,
ORANGEVILLE

Standing proudly since 1908,

24 Faulkner Street is Orangeville royalty!
Blending timeless character with modern updates,
this home is stunning inside and out,
featuring 5 bedrooms, a stunning third-floor
primary retreat, and over 2,300 sq ft of elegant living
space, rich in history and original details.

Tucked away on a prestigious court
in Purple Hill, this impressive home offers
3,389 sq ft of living space, including
3 bedrooms and 4 bathrooms, with a main-floor
primary suite. It sits on a private 0.55-acre lot
backing onto protected forest,
just steps from Island Lake.

Contact me today for more details or to find out
what your home is worth in today’s market.

HE
Walkillshaw 519-942-7413
Partners in Real Estate www.JohnWalkinshaw.com

LIBERTAS
exp
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Did you
know?

A well-manicured lawn
appeals to homeowners
when they look out

their windows.

BUT SUCH A VIEW also can look nice when
homeowners peruse their bank statements after
selling a property. According to the “2023 Remod-
eling Impact Report: Outdoor Features” from the
National Association of Realtors®, standard lawn
care service yields an estimated cost recovery of
217 percent. Landscape maintenance, with an esti-
mated cost recovery of 104 percent, and an overall
landscape upgrade (100 percent) also yield great
returns for homeowners. The NAR® report also
noted the effects of such projects related to home-
owners’ desire to spend time on their property.
Among homeowners who participated in the NAR®
report and committed to standard lawn care ser-
vice, 58 percent indicated they had a greater desire
to be at home since completing the project, while 46
percent indicated they have an increased sense of
enjoyment when spending time at home.
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curb

One shouldn’t judge a book
by its cover. However,

that often is hard not to do,
particularly when it

comes to homes.

urb appeal bears significant influence regard-
Cing how a property is perceived. A property

that is neat and aesthetically appealing proba-
bly will be preferable to one that looks like the home-
owners did not maintain it.

Boosting curb appeal is a common focus of sellers
before listing a property. But what can those who
don’t have big budgets for major overhauls do to im-
prove their curb appeal? Plenty of projects can offer
maximum output with minimal investment.

Cost-effective

appeal booster

REFRESH THE FRONT DOOR

Painting the front door can add brightness and improve
the look of a home’s entryway. Most exterior paint costs
between $30 and $40 per gallon, so this is undeniably a
budget-friendly improvement. If money allows, replac-
ing the door altogether will generate bang for your buck.

IMPROVE OR ADD LANDSCAPING ELEMENTS
Landscaping should be designed to highlight the
home’s best features. It should look symmetrical and
feel manicured. If it's not possible to plant new flow-
ers or bushes, simply cleaning up debris and weeds,
and trimming existing greenery can make it feel
neater and more polished.

CLEAN UP

Power-washing the siding, cement walkways and
garage door can create instant impact. It's amazing
how much dirt and mildew can reduce the luster of
a home. Cleaning off years of grime can be a fast and
inexpensive refresh.

RESEAL THE DRIVEWAY

Make sure the driveway is clean and tidy. If it has
cracks or discoloration, filling in cracks and apply-
ing a new coat of sealer will make a big difference.
Homeowners can hire someone to reseal the drive-
way or do the work on their own.

ADD MORE LIGHTING

Updating front porch lights and accent lights around
the property will cast a more positive glow on a
home, both literally and figuratively.

ADD A SEATING AREA

If space by the front door allows, add a bench or
some chairs to create a welcoming seating area. A
potted plant or two nearby will help the area seem
intentional.

Improving curb appeal doesn’t have to cost a lot of
money. A few easy touches can boost the look of any

property.

HILARY &CO.

,,f Fiill Service Beal Estate
Listing Process

v Home Renovation
Contractor Services

+ Custom Marketing

647.354.9506

" ‘ -7
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Nestled on a serence country setting on just over half an acre this beautifil executive home offers a blend of luxury
and comfort. With expansive windows that fill the open-plan living spaces with natural light, 2 gourmet kitchens
with modern and unique finishes throughout, every corner of this homes exudes sophistication and warmth.
Designed with multi-generational living in mind the property offers flexible spaces that accomodate extended family
or guests. A unique opportunity for a spectacular country home with everything you never knew you wanted!

OFFERED AT $1,823,000 OPEN HOUSE EVERY WEEKEND, CALL AGENT FOR DETAILS!

iz Sarah Flemlng BROKER
\ 1-416-400-6599
24 sarahfleming681@gmail.com e
HARVEY HILARY MATTHEWS . ot

HOMELIFE | |

HHZHIL ATasr-L)

Homelife Integrity Realty Inc., Brokerage
*Independently Owned and Operated

STATE BROKER

KALLES

REAL E

FOR SALE

7454 OLD CHURCH, Caledon

3.7-Acre Property in Caledon.
Spacious ranch style bungalow
with a separate apartment. Large
barn/workshop with a full mezzanina.

Dol Lt i

Rare opportunity to own a beautiful

century home in downtown Caledon East!

t Tucked away in a small pocket of homes with a huge lot and
lots of privacy, this home boasts a stunning kitchen with a
massive island, 4 bedrooms, finished basement and a huge
workshop with a loft! Great hangout for the teens and the
double garage works double duty to store the toys or a
handyman's dream space!

A walkout to a large deck for entertaining, landscaped
grounds, a covered porch to lounge on and walk to all
Caledon East has to offer!

o i T $1,279,000 Don*

.
DIANE BOYD

= .
REALTOR REMAX reatty services

| Direct: 416-418-4145 | Office: 905-456-1000 | diboyd@rogers.com

J1V1S3 1v3y AdAO9 INVIA

*Sales Representative

905.953.0550 | email: RealEstatelnCaledon@gmail.com | realestateincaledon.com




Notable features of

MODERN Ji

BATHROOMS

Bathrooms are more than
just places to wash up.
These spaces are evolving
from utilitarian rooms to
high-tech sanctuaries with
all the modern conveniences
one can imagine.

omeowners are increasingly investing more
H into their bathrooms, reflecting a growing de-

sire for quiet luxury and personal health.
According to the 2026 National Kitchen & Bath
Association (NKBA) Trends Report, 72 percent
of designers report that clients are enlarging their
bathrooms to accommodate new wellness-centered
features. Modern bathrooms are defined by some
notable features.

HOME SPA SHOWER

The NKBA reports more homeowners now priori-
tize a larger, feature-rich shower over just a bathtub.
Steam showers are no longer niche; they integrate
aromatherapy and chromotherapy (mood-enhanc-
ing light) systems into the designs. Although open,
walk-in showers are still popular for their accessibil-
ity, there’s a rising trend in shower pods, which are
enclosed, cozy spaces that more effectively retain
heat and steam.

AGING IN PLACE ELEMENTS

Features once associated with getting older are now
being rebranded as high-end design elements. Ac-
cording to Forbes, curbless entries and built-in
benches are some luxury safety features built into
modern bathrooms.

Preventing spring
water leaks

Ah, spring! The snow has its last hurrah and warmer days
are back for good... or almost. Since spring also means rain,
there's unfortunately also a higher risk of water damage.
Take a good look around your property to make sure your
home stays dry during this year's spring showers.

Roof

* Examine the condition of the roofing materials for
signs of wear and aging (missing or loose shingles,

buckling, upturned corners, etc.).

SMART TECHNOLOGY

Polaris Market Research says the global smart
bathroom market is projected to exceed $11 billion
in 2026. Technology focused on efficiency and
hygiene is popular. Intelligent toilets that have
self-cleaning UV nozzles, heated seats and motion-
activated lids are rising in popularity. Smart faucets
with precise flow control and leak detection also
are becoming standard, with Houzz saying sustain-
ability features like these are a must-have for 84 per-
cent of renovators.

EVOLVING MINIMALISM

Organic minimalism is a defining style within
modern bathroom trends for 2026. This idea pri-
oritizes clean looks with natural materials like
stone and wood, which are replacing cool grays and
stark whites that have been dominating bathroom
schemes for some time, according to Re-Bath design
expert Jenny Mars. Designers favor large-format
slabs or tiles to minimize grout lines. Earthy tones
like sage green, terracotta, and warm wood vanities
also are popular.

LAYERED LIGHTING

Design pros are using lighting as a functional tool,
and say that task lighting must be layered for the
best effect. Nighttime-specific low-glow lighting
and integrated mirror LEDs support a natural circa-
dian rhythm while offering comfort and safety. The
NKBA says 91 percent of respondents cite lighting
as a top priority in their bathroom designs. Mood
lighting in showers and other lighting features are
popular requests.

Modern bathrooms continue to evolve with features
that add aesthetic appeal, sustainability and technol-
ogy to these historically utilitarian spaces.
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DID YOU KNOW?

The waterfall edge style of countertops has evolved from
a high-end niche trend into an increasingly popular staple
of modemn architectural design. Unlike traditional coun-
tertops that end at the edge of the cabinet, a waterfall
edge makes a 90-degree turn and continues down to the
floor, covering a kitchen peninsula or island. According
to Angi, waterfall edge countertops are known for their
seamless and continuous appearances that really are
show-stopping to see. They tend to make a bigger visual
impact compared to traditional horizontal slabs. It's im-

portant to note that not every stone fabricator is willing or
able to execute the waterfall effect. Installation requires
a precise mitered edge, which risks chipping the fine-cut
corner. The added expense also is nothing to take lightly.
Waterfall edges also can make cleaning more involved.
There is no lip at the end of counters, so it's hard to get
a dustpan flush to catch crumbs off the surface. Also, the
side panels of stone mean there’s extra surfaces to clean
and seal. The uniqueness of waterfall edge countertops
merits careful consideration prior to installation.

¢ If needed, repair caulking and replace * Remove the cover and unscrew the access plug
(note: if you have a cast iron valve with a bolted cover,

weatherstripping.

* Get rid of any debris from the window wells that

it's best to have a plumber do it).

could prevent water from properly draining away * Make sure the flap opens and closes freely. Remove
any debris and check the condition of the gasket.

from them.

* Make sure there is enough gravel to fully protect the

layer of asphalt. Gravel prevents black surfaces from

Foundation

overheating and reflects ultraviolet rays, preventing

* Remove the flap door and clean the sealing gasket

CST-1470

premature damage to the membrane.

If your roof needs to be replaced, there are some
shingle options that are more resistant to harsh
weather changes — some high-performance shingles
are resistant to winds of up to 220 km/h, others such
as Class 4 shingles that can withstand hailstones of up
to 2 inches in diameter.

Roof maintenance can be dangerous. If necessary, seek
the help of a professional.
Gutters, downspouts and drains

During winter, the weight of the ice and snow may
have weakened your gutters, and they may be blocked
by various debris. This is why spring maintenance is
important. Here's what to do:

* Remove leaves that have accumulated in the gutters.
* Check that the gutters are securely attached.

* Pour water into the gutters to ensure that there are no
leaks and the water is escaping down the drainpipe.

* Make sure the downspouts divert water as far away
from the foundation as possible.
Doors and windows

Heavy rain can seep through any opening. That's why
you should do the following in the spring:

* Inspect the seals around doors and windows to make
sure they are watertight.

Once the ground has thawed, it's very important
to check the foundation's condition to identify any
problems and prevent damage due to water seepage.

* Thoroughly inspect the foundation, both inside and
out. Have a specialist repair any cracks immediately.

» Seek professional advice if there are signs of
efflorescence (white deposits), seepage or localized
humidity. This can mean a foundation drain
malfunction (e.g. clogged drain).

Drain in front of the basement garage door

The accumulation of leaves or other debris can prevent
the drain from working well. What should you do?

* Clear the grate of the drain in front of the door of any
debris (e.g., leaves, ice, snow) in order to allow water
to escape.

* Also clean the drain underneath the grate so that the
drain is not obstructed.

* Move the gutter drainpipes that empty onto the
slope of the garage entryway to prevent the drain
from becoming overloaded.

Backwater valve to stop sewer back-up

The backwater valve is part of the plumbing system

and is located in the basement. Its simple open-close
flap does an important job: making sure the municipal
sewage system doesn't back up into the drains. You'll
need to clean it as part of your seasonal routine in order
for it to work properly. Here's how:

Coverage and eligibility vary by province and are subject to the terms, conditions and exclusions of the policy.
This column, written and published by Desjardins Agent John Brown presents general information only and is not a solicitation to buy or sell any insurance products. These tips are provided for information and prevention purposes only and Desjardins Insurance cannot be

held liable for them.

* Replace the flap and make sure there's nothing
preventing it from opening and closing.

* Screw the access plug back on tightly and replace
the cover.

Your property insurance

These precautions will help you welcome spring and
avoid unpleasant surprises. But, for peace of mind, it's
best to be properly insured as well. Find out about the
insurance coverage available from Desjardins Insurance.

If you're interested in more ways to protect your home,
give me a call to discuss your property needs — and,
visit desjardins.com/en/tips.

John Brown Insurance
and Financial Services Inc.
John Brown, Agent

1o-21 Parr Blvd, Bolton, ON
905-857-8018
insurancewithjohn.ca
john@insurancewithjohn.ca

Desjardins

Insurance

Desjardins Insurance refers to Certas Home and Auto Insurance Company, underwriter of automobile and property insurance or Desjardins Financial Security Life Assurance Company, underwriter of life insurance and living benefits products.
Desjardins®, Desjardins Insurance®, all trademarks containing the word Desjardins, as well as related logos are trademarks of the Fédération des caisses Desjardins du Québec, used under licence.
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REAL ESTATE BROKERAGE

ICHI

GROUP

519-942-0234
email: info@trgedge.ca

therichiegroup.com

Chris P. Richie
Broker

¢ Turn-key 3+1 bedroom family home
» Steps to schools, no street crossing
e Vaulted ceilings, bright open layout
¢ Hardwood floors throughout main

e Chef’s kitchen w/ granite & island

OPEN CbNCEPT LIVING WITH VAULTED CEILINGS

¢ Walkouts to deck and private yard
¢ Fireplace + cozy great room space
e Finished basement, in-law potential
¢ Gardens, firepit & family-friendly area
* 624 Cedar St. W, Shelbume $850,000
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¢ Raised bungalow on 7.49 acres
¢ Fully fenced for hobby farm use
¢ 3+3 bedrooms, ideal for family
¢ 2 full kitchens for in-law suite

¢ Finished basement, dual living

Sales Representative

COUNTRY COMFORT IN HOCKLEY VILLAGE

2Sean Anderson
%Broker of Record
w

: ‘ LY
Jennifer Unger

¢ Private, peaceful country setting

e Space for animals & outdoor life

¢ Close to Hwy 9 for commuting

¢ 9375 County Rd 1, Adjala-Tosoronto
$1,199,000

e Bungalow in Caledon Village

¢ Ideal for hobbies & home business

e Kitchen w/ granite & island

¢ Bright dining & spacious living room
3 main-floor bedrooms with baths

HUGE WORKSHOP WITH SEPARATE DRIVEWAY

e Lower level w/ separate entry

¢ 2 bedrooms + rec room +
craft/office

¢ Heated workshop + garage bay

* 17 Travelled Road, $1,399,000

¢ Fully renovated luxury residence
¢ Gourmet kitchen for entertaining
¢ Premium appliances throughout
¢ Vaulted living room with views

¢ Private primary suite with deck

PRESTIGIOUS ESTATE HOME ON PRIVATE 4 ACRE LOT

¢ Spa style ensuite with rain showers
e Multi level layout with office

e Walk out suite for extended family
e Four car garage with workshop

* 21 Bartley Dr., Caledon $2,499,000

SOLD IN MONO MILLS!

Another example of hard work and strategy working in a tough market,
CALL US TO SEE HOW WE CAN__HI_E_LP YOU! :

Spring clean your way to a successful sale

Clean like you’re preparing your home for
sale—or get your home ready for sale by doing
the ultimate spring clean. Either way, you win.

When it comes to selling your home, first im-
pressions are everything. A deep, intention-
al spring clean doesn't just freshen up your
space—it helps buyers emotionally connect,
visualize themselves living there, and ulti-
mately drives stronger offers.

THE 5 MOST IMPORTANT AREAS TO FOCUS ON
1. DECLUTTER & DEPERSONALIZE

Think less “your home” and more “a home.
Remove excess furniture, clear countertops,
and pack away personal photos and niche
décor. The goal is to create space, light, and a
blank canvas where buyers can picture their
own lives unfolding.

2. KITCHENS & BATHROOMS: THE DEAL MAKERS
These are the most scrutinized rooms in any
home.

o Deep clean appliances (inside and out)
« Polish fixtures until they shine

o Scrub grout, caulking, and tile

« Eliminate any odors

A spotless kitchen and bathroom signal that
the home has been well cared for.

3. FLOORS, WALLS & HIGH-TOUCH SURFACES

Buyers notice what you've stopped seeing.

« Vacuum and steam clean carpets

o Wash baseboards and walls

« Wipe down doors, trim, and light switches

o Clean interior windows for maximum
natural light

These details elevate the entire feel of the home.

4, STORAGE SPACES (CLOSETS, GARAGE,
BASEMENT)

Buyers will open everything.

o Neatly organize closets (less is more—aim
for 50-70% full)

« Tidy the garage and storage areas
« Create a sense of usable, abundant space

An organized home suggests there’s “room
for life”

5. CURB APPEAL & OUTDOOR LIVING

Your home’s first impression starts before
buyers even walk in.

« Rake, sweep, and refresh landscaping

o Clean walkways and driveways

o Add simple touches like fresh mulch or
seasonal planters

A welcoming exterior sets the tone for the
entire showing.

2 SMALL TOUCHES THAT MAKE A BIG IMPACT
v The Front Door Moment

One of the most overlooked—but powerful—
details.

Thoroughly clean both the exterior and inte-
rior of your front door, polish the hardware,
and consider a fresh coat of paint if needed.

It’s the first impression when entering and the
last when leaving—make it count.

v'Light & Air Quality

Swap outdated bulbs for bright, warm light-
ing and open windows to let fresh air in.
A clean-smelling, well-lit home feels bigger,
newer, and more inviting instantly.

Ready to Take the Next Step?

Whether you're just starting to think about
selling or want expert guidance on maximiz-
ing your home’s value, having the right team
makes all the difference.

Sean Anderson and The Richie Group have
been guiding clients through all types of
markets—good, challenging, and everything
in between—for over 30 years.

Let’s make your move the right one.
Reach out today and experience Real Estate
Done the Right Way.
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HOME COMFORT CENTRES

— Family Owned Business
Established In 1987

SALES ¢ SERVICE * INSTALLATION

6048 HIGHWAY 9,
SCHOMBERG

800-843-1732

FIREPLACESTOP.COM

OUTDOOR WOOD FIREPLACES

Create a meeting place outdoors where you can enjoy yourself when the weather is cool, or barbecue with family for an evening outside.
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Bolton Brewers enshrine Cirone, Bond, and
Wallace at first annual Hall of Fame Banquet

ES
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Brett Bond, Eric Cirone, and Adam Wallace (|l to r) were enshrined in the Bolton Brewers Hall of
Fame on Friday night. Current Head Coach/Player Mike Wallace (right) served as Emcee and en-
shrined the ballclub’s inaugural inductees. All three members of the Class of 2026 won five straight
NDBL championships (2009-2013) and added two more in 2017 and 2021 before retiring. It's an

“impressive legacy.”

BY JIM STEWART

The Bolton Brewers hosted their inaugural
Hall of Fame Banquet at Caesars on Friday
night.

The Brewers’ rich, winning tradition was on
display at the first-time event during which star
players Eric Cirone (#59), Brett Bond (#9), and
Adam Wallace (#51) were enshrined.

The Brewers’ current Player/Head Coach
Mike Wallace served as Emcee and moved the
program along with brief anecdotes about each
of the inductees who were key players during
Bolton’s championship streak. The local ball-

PHOTO BY JIM STEWART

club won seven Strother Cups between 2009
and 2021.

After the Banquet, Coach Wallace observed
that “It’s always nice to go down memory lane
with those guys. It was sentimental to see so
many of the old, retired players come in from
Windsor, London, Sudbury, and Orillia. So
many of the guys aged out and moved away
with new jobs so it was great to have them back.
It was also great to honor the traditions of the
ball club and for the newer and younger Brew-
ers to see those traditions and create their own
new futures.”

The informal banquet—attended by over 100

BY JOSHUA DRAKES
LOCAL JOURNALISM
INITIATIVE REPORTER

The Run for Honeywood will bring runners, walkers and
families to the rolling hills of Mulmur for a community-fo-
cused fundraiser that pairs fitness with local history and
hospitality.

As part of Mulmur’s ongoing 175-year anniversary cele-
brations, the North of 89 Alliance, a local charity fundrais-
ing organization, has organized the Run for Honeywood
event on May 2, from 9 a.m. to 5 p.m.

Lisa Thompson, one of the event organizers, said that
the running event aims to be accessible to a broad mix of
abilities — from competitive runners to casual walkers and
seniors looking for an afternoon outing — and promises
scenic views along rural roads that showcase the area’s
landscape and heritage.

“It's all going to start from Honeywood, and they are go-
ing to go 5k one direction, 10k in the other,” she said. “We
have options available, and there’s even a relay portion for
kids that want to participate. It's going to be a fantastic ex-
perience, up at the top of Honeywood, the view of the local
area, the landscape is just beautiful.”

The run’s primary purpose is to raise funds for the Hon-
eywood Arena, a longtime community hub that hosts
hockey, birthday parties, gatherings and other events.
Thompson said that the facility needs significant upgrades
to remain safe and welcoming for all residents.

“For this particular run, we're not only celebrating Mul-
mur’s 175 but we're also trying to continue to raise money
for the Honeywood arena,” she said. “It desperately needs a
lot of money to upgrade it to the building that it should be.”

“Mulmur doesn’t have a true downtown, so this arena

Run for Honeywood event marks
Mulmur 175 and brings attention
to ageing arena

is our community space. That's where families go to not
only play hockey, but they're going for birthday parties, for
weddings, they're going for celebrations. It is our commu-
nity hub,” Thomposon added.

Key priorities include making the building wheelchair
accessible - installing ramps, accessible doors and an ele-
vator so people with mobility challenges can view events
- as well as addressing urgent mechanical and structural
repairs such as a failing condenser and roof leaks.

Initial estimates put the total capital needed between
$6 million and $10 million.

Spearheading the fundraising and broader community
initiatives is the North of 89 Alliance, a small nonprofit born
from the My Honeywood campaign.

“Originally, they had come up with the My Honeywood
fundraising group. . . tasked to envision what the building
should look like, what it needs,” Thompson said. “Eventual-
ly, we branched off into the broader North of 89 Alliance,
because North Dufferin, anything north of 89, is kind of
forgotten about.”

With the mantra ‘good people doing good things, the
alliance formed to pull together fundraising for the arena
while also directing support to local food banks in Alliston
and Shelburne.

Organizers of the Run for Honeywood hope that visitors
from neighbouring towns — and even people who are just
passing through — will stop, spend time locally and discov-
er the attractions that make Mulmur unique in the region.

The Run for Honeywood aims to be an inclusive day of
family fun while raising critically needed funds for great
causes.

For more information, go to https://www.zeffy.com/en-

(A/ticketing/run-for-honeywood.
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players, coaches, family, and friends —featured
a Poker Tournament that followed the buffet
meal and replaced the team’s annual golf tour-
nament as its primary fundraiser.

Included amid the festivities on Friday night
was the official unveiling of the Brewers’ new
navy, gold, and grey uniforms to reflect a re-
branding of the 22-year-old North Dufferin
Baseball League franchise.

The Brew Crew’s jersey upgrade coincides
with its move to a new home diamond at Tay-
lor Fields in north Bolton where they’ll kick
off their NDBL season on Monday, May 11 by
hosting the Midland Mariners at 7 p.m.

The ribbon cutting ceremony for Taylor
Fields is scheduled for May 20.

The older Brewers’ gear—reflecting the “Har-
vey Wallbanger Brewers” of the 1980s—was
retired with seven championships in them —five
in a row from 2009-2013 and two more in 2017
and 2021.

Wallace reflected fondly on that Dynastic
Era: “Part of the legacy created by Eric, Brett,
and Adam is that we represented ‘small town
baseball’ against larger centres—even Bob El-
liott of The Toronto Sun wrote about our team’s
success. How could you not fall in love with the
Brewers and the style of baseball we played? It

4
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This column is provided as a free public service to non-profit organizations to
announce up-coming events. Please contact the Caledon Citizen by calling
(905) 857-6626 or emailing admin@caledoncitizen.com if you wish to have an
announcement published.

The Region of Peel Agricultural Society:
High Tea & Vendor Market. Brampton
Fairgrounds. 12942 Heart Lake Road, Caledon.
Saturday, May 2, 2026. High Tea begins at
11:00 am. Treat yourself to a traditional high
tea experience with lucky draws and shopping.
Vendor Market: 10:00 am to 3 pm. Shop from a
variety of vendors! Swag bag giveaway! $40 per
person. Includes lunch and tea or coffee. Free!
Monetary and non-perishable food donations
are appreciated. Tickets for the high tea must
be purchased in advance by contacting Bonny
Neely at bonnie @duskteam.com or 416-817-
6149. For Vendor Market information please
contact Stephanie at bramptonfaircraftshow @
gmail.com or 647-234-5101.

Lunch & Learn - Thursday, May 7, 2026.
The Caledon Seniors Centre is hosting their
monthly Lunch & Learn on Thursday, May 7,
2026 at 11:00 am. Topic: The Importance of
Eye Health. Presenter: Dr. Kanica Nanda,
Optometrist in conjunction with SpecSavers,
Bolton. A sandwich and dessert lunch will be
served following the presentation. Cost is $7.
Pre-registration is required. Call the Centre at
905-951-6114 to register.

Special Lunch - Wed. May 13, 2026
Join us for a special lunch at the Caledon

was a Cinderella Story to win those early cham-
pionships—somewhat like a mid-major college
team making a run at March Madness—but we
turned into a league powerhouse and became
favorites when we won the Cup seven times in
twelve years.”

The Brewers will be looking to bounce back
from an uncharacteristic fourth-place finish (12-
9-1) in 2025.

Bolton eliminated the Lisle Astros in the first
round of the playoffs, but fell to the New Low-
ell Knights in the semifinals. The Knights—
Bolton’s nemesis during the last few seasons —
won the Strother Cup in a nailbiting seven-game
series with the Owen Sound Baysox.

One of the brightest stories connected to the
Local Nine in 2025 was the play of Brewers
shortstop Brett Chater. The talented veteran led
the loop in hitting (.524) to capture the Cree-
more Star Trophy. Based on his stellar pro-
ductivity in the batter’s box and his fine play
at shortstop, Chater earned the Bruce Jenkins
Memorial Trophy as the NDBL’s MVP.

Chater and his teammates—old and new—
will look to re-establish the championship-win-
ning traditions of the Bolton Brewers in the up-
coming 2026 season.

A %

Seniors Centre at Rotary Place in Bolton on
Wed. May 13, 2026! The menuis Fish & Chips,
Coleslaw & Lemon Eclair Dessert. Pick-up
at 11:45 am, dine-in served at 12:00 pm and
local delivery available for $2. Cost is $11.
Order your meals by Monday, May 11 at 3:30
pm. For more information, call the Centre at
905-951-6114.

Men’s Lunch — Tuesday, May 19, 2026

The Caledon Seniors Centre is hosting their
Men’s Lunch on Tuesday, May 19,, 2026 at
Rotary Place in Bolton. Lunch menu is fish &
chips, coleslaw, & pineapple sunshine cake.
Topic is: There Is More Than 1 Way To Shoot
A Moose: Wildlife The Way | See It. Presenter
Gary Hall, Wildlife Photographer. Cost is $11.
Call the Centre at 905-951-6114 to purchase
your tickets by Friday, May 15 at 12 PM.

Monthly Dinner — Friday, May 29, 2026

The Caledon Seniors Centre at Rotary Place
in Bolton is having a Monthly Dinner on Friday,
May 29, 2026. The menu is Stuffed Chicken
Breast, Roasted Potatoes, Kale Salad & Ice-
Cream Sandwich Dessert. Cost is $16. Pick-
up at 5:15 pm, dine-in served at 5:30 pm, local
delivery available for $2.

Call the Centre at 905-951-6114 by Thurs. May
27 at 3:30 pm to buy your tickets!

REMEMBER TO SHOP LOCAL!
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expied withi the past year (365 days). This offer is not tansferabe to any ofher person. Proof f eligbilty i required and must be submitied to HFS to qualfy for tis loyay offer
Loyaty Honda Bons: () il apply ony to current payments adrtsed by HFS in Canades () vl be deducted from the negotated vehicle price ater tares; (i) cannot be appled to
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Caledon Public Library staff gather after the event.

Palgrave Public School emerges on top as CPL
holds inaugural Battle of the Books

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

To celebrate the fun of reading and literacy
with a friendly competition, the Caledon Pub-
lic Library (CPL) recently held its inaugural
Battle of the Books event.

Six local Caledon elementary schools de-

scended on the Caledon East Community
Complex to battle for first place in the event.

The students, ranging from Grade four to
Grade six, were tasked with reading ten dif-
ferent books and then competing in buzz-
er-beater rounds answering trivia questions,
working towards the title of Grand Champi-
on.

This new event program aims to highlight

(&) OBITUARIES

NORMAN ‘ROSS’ MCALPINE

It is with profound sadness that the family announces the passing of Norman ‘Ross’ [
McAlpine peacefully on April 22, 2026. r

LA
A

Beloved father of Karen (Scott)Hannon and his grand puppies Gus and Coffee Girl and £¥
Polly his grand cat. Amazing Grandfather to Ashley Stubbs and Tyler Parker and Jaime
and Martin Olsen, Eve and Dennis Hannon. Great Grandfather to Lyra and Haven and
grand puppy Kiko. Predeceased by his wife Mildred (Sanders) McAlpine

Predeceased by his parents Norman and Jean McAlpine

Brother to Shirley (Bill)(d), Lorne, Grant (Debbie), Marg (Ron), Helen (John)(d) Allen,
Glen, Roy (Pam) Heather (Alan)(d) Bev (Mac).

Stepfather to Donald (Marj) Sanders, Joy (George) Stubbington and Wesley (Irene) |
Sanders

Dad spent 65 years in the concrete industry. After he retired, he would go back and make sure the
operation was going well.

After Mildred passed away Dad had a great group of friends. Coffee dates with Tim and Tom in N
Cheltenham, Thursday morning coffee with John and the gang at Timmie’s and his nightly chat with Melanie and
Sunday morning breakfast with his brother Lorne

Kim Clarkson was a blessing to both Mum and Dad. Thank you for the care you gave Dad in the last weeks of his life

I am so thankful that I had the best dad in the world. Spending the last few weeks with you to make sure you were
taken care of and not in pain. I luv and miss you Dad

A Celebration of Life will be held at a later date.

Online condolences can be made at www.imfunerals.com

In Memoriam Funeral Services Inc. has been given the honour of serving the McAlpine Family.

MMWINDOWGLEANERS

www.mmwindowcleaners.com

641.409.8144

Founder of M&M
Professional Window Cleaners
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PHOTO BY RILEY MURPHY

the importance of literacy and community en-
gagement among young readers in Caledon.

Nicole Agar, a Programming and Outreach
Coordinator at the Caledon Public Library,
was the driving force behind bringing Battle
of the Books to CPL.

An idea that had existed in her head for nu-
merous years finally came to fruition this year
when she was approached by a local teacher
with a similar idea, and it took off from there.

It was true team effort, she says, as numer-
ous teachers helped prepare for the event, and
Agar worked with the Orangeville Public Li-
brary as well to craft questions and help with
book selection.

Capping it at just six teams and ten books
this year, she plans to grow the program even
more following the success of this year’s
event.

“The kids knew the answers so quickly, so
much faster than I thought they would know
the answers,” recalled Agar at the end of the
event. “We were often ahead of time because
the kids were so fast at answering.”

Students were also able to “steal” a question
from an opposing team if they were unable to
answer in time or answered incorrectly.

At the end of the day, Palgrave Public
School emerged as the Grand Champions of
the inaugural event, and medals and trophies
were presented to the teams that participated.

“If you can read, you can do anything,” says
Agar.

“The more kids are reading, the more
they’re going to be able to adapt to the world
that’s always changing. People say that liter-
acy is dying, but we have proof that it is not,
and we see it every day in the library.”

YOUR

Proposed by-law
amendments
target 24/7
vibration and
nuisance concerns

BY RILEY MURPHY
LOCAL JOURNALISM
INITIATIVE REPORTER

A proposed by-law amendment, years
in the making, has once again circled
back to Council regarding the regulation
of vibrations and nuisances.

During the April 28th Council meet-
ing, Councillor Christina Early tabled a
motion for Staff to amend the proposed
vibrations and nuisances by-law by in-
creasing the provisions.

Early shared during the meeting that a
similar motion was originally tabled by
Mayor Annette Groves back in 2024 and
referred at that time.

Early’s motion directs Staff to review
and report back by June 2026 on various
increases in provisions to the by-law, in-
cluding hours and standards.

The provisions include expanding the
scope of the by-law to prohibit nuisances
and vibrations likely to disturb inhab-
itants “24 hours a day, 7 days a week,
rather than only during designated night-
time hours,” as well as establishing a
maximum Peak Particle Velocity (PPV)
limit of 2.0 mm/s for all vibrations origi-
nating from industrial, fill, and aggregate
extraction operations

A provision regarding boundary-based
measurement that would require compli-
ance with the 2.0 mm/s PPV limit to be
measured at the boundary line of the par-
cel on which blasting or other industrial
activity occurs.

“For greater certainty, no vibration ex-
ceeding 2.0 mm/s PPV shall be permit-
ted to cross the property boundary or be
experienced on any neighbouring lands
within the Town of Caledon,” it states.

Continued on Page B13

WEEKENDS
DESERVE
BETTER

STOP WASTING TIME
ON LADDERS AND
STREAKY WINDOWS

Let M&M Professional Window Cleaners

handle the hard work!

Since 2008, we've been trusted by
homeowners and businesses to deliver
spotless, streak-free windows—inside
and out, including tracks and screens.
We're a small, family-owned business and
proud Readers’ Choice Winners

for over 10 years.

N 647-409-8144
- www.mmwindowcleaners.com

PROFESSIONAL
WINDOW CLEANERS

mike@mmwindowcleaners.com

Relax, stay safe, and enjoy sparkling windows without the hassle!
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OPEN TO THE PUBLIC
Mon. to Sat. & Holiday Mondays

473051 County Rd. 11, Orangeville

519-943-0101

NOW ACCEPTING EWASTE AT NO CHARGE.
WE BUY SCRAP METAL.

BUSINESS
ELITE

1

- Sales/Service/Parts Discounts
-Work-ready Loaner Vehicles

= 24 Hour Roadside Assistance

- On-Site Pickup and Delivery

- Extended Priority Hours

- Courtesy Transportation

- Dedicated Account Representative

Contact Chad Soper, Your Business Elite Account Representative
for more details by email to chadsoperEmacmastergm.com

B & BUICK M

www.macmastergm.com
519.941.1360

HELP WANTED

Co NOW
icerveR  HIRING

SUSTAIMABLE SOLUTIONS
Ice River is currently looking for ten (10) Process Control & Machine Operator(s), Beverage
Processing (NOC 94140) to join our team. You will be working at our Shelburne facility, located at 108
Prentice Drive, Shelburne, ON, L9V 3N5.

Position Summary
The Process Control & Machine Operator plays a critical role in our manufacturing process, responsible
for ensuring the efficient and safe operation of bottling processing equipment. This role involves operating
and maintaining specialized multi-function process control bottling machinery, monitoring production
processes, and adhering to quality standards to ensure the consistent bottling of beverages. This position
requires a strong focus on safety, attention to detail, ability to interpret technical instructions to operate
sophisticated equipment and the ability to work effectively in a fast-paced environment.
« This is a full-time position, based on 88 hours of work per 2-week cycle, with occasional overtime.
At this time, we are only looking for individuals who can work a 12-hour rotating continental shift,
including nights and weekends.
« Salary $23.00 per hour, with possibility of bonus; 10 days vacation plus extended medical, dental, and
long-term disability insurance & participation in our retirement savings plan.
« Inbound transportation costs for out of province applicants
« Completion of high school required.
« Some post-secondary education required as the position requires the ability to read and understand
technical instructions and sophisticated Husky equipment user manuals.
« Two years plastics injection or bottling line experience required.
« Previous heavy equipment experience preferred.
« Youth applicants are welcome to apply.
To view a comprehensive overview of the position, please go to https://jobs.dayforcehcm.com/en-US/
irss/CANDIDATEPORTAL/jobs/4103
Interested candidates please send a copy of your resume and cover letter referencing Req#317 to
recruiting@iceriversprings.com or write to:
Company
Ice River Springs Water Co. Inc.
485387 30th Sideroad
Shelburne, ON
L9V 3N5

(aledonCitizen
905.857.6626

ORANGEVILLE CITIZEN

519.941.2230
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sente>

HOSTING

DATA COMMUNICATIONS

i’roviding Internet service anél
support since 1994.

Get Connected. Contact us:
www.sentex.ca 888-4-SENTEX

JOIN OUR TEAM

e Welder — Fabricator

¢ Hydraulic Technician

e Assistant Shop Foreman
e Shipping & Receiving

¢ Pluming Assembler

e Electrical Assembler

¢ Propane Technician

e Highway Cargo
Tanker Repair

e Decal/ Wrap Specialist

e Licensed Mechanic 310T e Welder — Pipefitter

¢ Bodyman
e General labour

SEDR L

www.dependable.ca

Applying method: In Person at
275 Clarence Street, Brampton L6W 3R3

ri 5 Home NOW
buildi?xcg[rgggﬁ H I R I N G

COME JOIN OUR HOME TEAM

DZ Hitch Hiker Driver

Seeking a responsible DZ driver to safely operate various vehicles and equipment
for local and regional deliveries to jobsites.
-Strong communication and problem-solving skills required
-Customer service oriented
-Commitment to road and jobsite safety
-A valid DZ license is required

G Class Driver and Yard Worker
Looking for a reliable and hardworking yard worker/driver to maintain/organize the yard.
-Strong communication skills
-Able to work effectively in a group or individually
Valid G class license required
-Forklift experience an asset

Shelburne

Customer Service
Looking for a customer service representative with knowledge
of lumber and building supplies.
‘Reliable and hardworking
-Customer service oriented
-Strong verbal/written communication skills
-Computer proficient
-1 year customer service experience preferred

Customer Service — Summer Student
Looking for a summer student interested in learning about lumber,
building supplies, and customer service.
-Dependable and hardworking
-Eager to learn
*Good communication skills
-Computer proficient
-Opportunity for employment growth

If you are interested in joining our team please submit your resume to
ross.fines@homehardware.ca.

725 Steeles Street, SHELBURNE 519-925-399]

homehardware.ca/en/store/10071
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NORM'S
ANTIQUES

e By and Sell Antiqres,
Mamarshila sad Esrafes

SPECIALIZING IM:

« Anligue Qak, Pee, & Teak
Farniture [15003]

- Adverlizamg B Memorabiia

= English Fine Done China &
Faney Teacugs

- Did Collactible Toys

« Stering Siber & ewreliery

IMMEDIATE
CASH!
Lontact Worm
waiflh oy phares!
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When you buy from a small business
you’re not helping a C.E.O buy a
3rd holiday home, you are helping a little
girl get dance lessons, a little boy get his
team jersey, a mom or dad put food on
the table, a family pay a mortgage
or a student

1N S e Tl . B

905 703 1107

111 WANTED !!!

WE PAY FOR GOLF BALLS
Pay $0.15 to $0.40 per ball
Year Round! Pick-up Available
416-889-9365. Peter
NO MIN QTY OR NO MAX!!

%Mé& . for dhopping local! .

PLEASE RECYCLE THIS NEWSPAPER!
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HELP WANTED ROOM FOR RENT ESTATE SALE SERVICES SERVICES

Shelburne N ow
e HIRING
building centre

COME JOIN OUR HOME TEAM

Accounts Receivable Administrator
FULL-TIME ($20.00-525.00 per hour)

JOB DESCRIPTION:

The Accounts Receivable Administrator performs clerical and/or bookkeeping functions in the store.
Responsibilities include maintaining records of receivables, preparing monthly statements, sending collections
letters, tabulating sales records, etc. They may also work on special projects and additional duties as assigned
by management. Administrative persons must perform all functions assigned to them with sufficient speed and
accuracy to support store efficiency and a high level of customer service.

DUTIES / RESPONSIBILITIES:

-Balance cash on hand, floats and all daily records and prepare daily deposits.

«Process invoices and credits to charge customers and maintain accounts receivable records.

«Post and apply customer payments accurately

«Provide customers with accurate account information and balances in a timely manner.

+Prepare monthly statements and email/mail them to charge customers

-Monitor the aging of accounts and submit weekly status reports to the Dealer-Owner/Management

«Send collection letters by email and/or follow-up on delinquent accounts by telephone.

+Report accounts that should be denied credit to management, customer service associates and cashiers in
accordance with company policy.

«Notify customers promptly when credit privileges are to be suspended/terminated.

«Follow legal, effective collection techniques, keeping delinquent accounts to a minimum.

<Answer incoming accounting related telephone calls.

-Maintain professional confidentiality of all store and customer records.

+Order office/store supplies in a timely manner.

-Work on additional duties and assignments as assigned by management.

QUALIFICATIONS:

«Minimum 3 years Accounting/Bookkeeping experience

«College diploma in business administration/accounting an asset.

+Ability to work co-operatively in a team environment.

-Ability to communicate effectively with management, co-workers, and the public at large in person, over the public
address system, and by telephone.

«Proficient with Microsoft Office (Word, Excel and Outlook)

BENEFITS:

-Competitive Wage

-Offer Extended Health Care Benefits (incl Health/Dental/Vision, Life, LTD)
+RSP/DPSP Plan

«Excellent Employee Discount Program & Company Events

<Annual Reviews

«Health and Safety Training

Interested applicants, please submit your resume to:
julie.gate@homehardware.ca

725 Steeles Street, SHELBURNE 519-925-3991

homehardware.ca/en/store/10071

AUCTIONS

HOME OF THE 5% BUYERS PREMIUM

Kidd Family Auctions iz calling all buyers and sellers!

PRESENTS SOME AWESOME UPCOMING AUCTIONS
MAY 1ST - The Locked & Loaded Auction

MAY 8TH - Toys, Toys and more Toys

Features: Minnitoys Shell Oil Tanker Truck & Trailer;
Minnitoys Pressed Steel “Winnipeg Supply” Tanker Truck;
Minnitoys Pressed Steel Heinz Tomato Juice Transport
Truck & Trailer; RC2 Joy Ride Diecast General Lee Model - The Dukes of Hazzard - Sealed; Jada
Diecast Hollywood Rides - Ghostbusters Ecto-1 - Sealed; First Gear Supertest 1953 Diecast
Kenworth Wrecker; Danbury Mint Diecast 1953 Chevy Wrecker Model - DM Road Service; The
Floppers 1320 Don Schumacher’s Stardust Diecast Model; GMP Diecast Barnstormer Model -
Tommy Ivo; Marvel Comics “The Invincible Iron Man” No. 1 Big Premiere Issue Comic Book; large
assortment of Britains Soldiers Lead Figures including No. 2111 Colour Party; Bandai Tin Cadillac
Friction Car; Nomura Tin Litho Buick Police Patrol No. 1125 Friction Car; Corgi Diecast Handley
Page Halifax B.IIl LV607 ‘Friday the 13th’ Model - Sealed; Sports Trading Cards including 1959/60
#2 Maurice Richard Montreal Canadiens; 1973 #193 Carlton Fisk Boston Red Sox; and 1955 #50
Jacques Plante Montreal Canadiens; Beaver Coin-Op Vending Machine; silver tone lighters; glass
displays; play sets; model trains & tracks; and much more.

MAY 15TH - Strike It Rich: The Coins & JULY 10TH - Tool & Equipment Auction

Currency Auc'tion JULY 17TH - Currency Sale
MAY 26TH to 30TH - Straight Shooter Sale JULY 24TH - Farm Sale

JUN 12TH - Antiques and Collectibles Auction AUG 7TH - Gas and Oil / Toy /
JUN 26TH - AVAILABLE Sports Memorabilia Auction
Are you ready to book your sale? AUG 17TH to 22ND - Straight Shooter Sale

SR —

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 ¢ Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com | www.KiddFamilyAuctions.com
438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

When you buy from a small business
you’re not helping a C.E.O buy a
3rd holiday home, you are helping a little
girl get dance lessons, a little boy get his
team jersey, a mom or dad put food on
the table, a family pay a mortgage
or a student

BOOK YOUR

McArt i
Auctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration
Please contact us at
Kevin 519-942-0264 « Scott 519-843-5083
mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

ks for ahanping local’ Q@

ADVERTISING
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ORE DETAILS.

CALL ERIN ORVICKI FOR M

(GaledonCitizen

905.857.6626

ORANGEVILLE CITIZEN

519.941.2230

LARGE FURNISHED
ROOM in house to share
with 3 senior pensioners.
Very quiet. $750/month
or small room for $550/
month. All inclusive. Se-
niors Only. Call John 519-
942-4103.

CONDO FOR SALE

2 BEDROOM CONDO for
SALE at the BROMOUNT.
Top floor with south facing
view. Please call 519-216-
2830.

VEHICLES WANTED

SCRAP CAR DISPOS-
AL — CASH PAID for Cars,
Trucks, Vans — Big or Small.
Call Joe at 647-294-2796.

WE PAY CASH for Scrap
Vehicles - any size. We also
buy construction and equip-
ment. Open 7 days a week.
Call 905-859-0817 (Peter).

ARTICLES WANTED

BUYING VINYL RE-

CORDS - STEREO - 45’s.
Cash for antiques and collect-
ibles-stamp-coins. Call James
at 416-569-9976.

MOVING SALE

MOVING SALE - SAT-
URDAY, MAY 2nd, 9am
— 5pm. 15 Andrew Ave
Orangeville.  Furniture —
living room, dining room,
household items, etc. Yard
items - lawn mower, etc.
Everything must go!

ESTATE SALE - SATUR-
DAY, MAY 2nd, 8am-3pm.
152130 12th Line East Gara-
fraxa. Furniture, toys, tools,
farm equipment, household
items. Something for every-
one!

RESIDENTIAL
SERVICES & REPAIRS

HANDYMAN SERVICES -
Providing an extra pair of help-
ing hands in the Orangeville
area. No job too big or too
small. One man and a truck
services along with residential
seasonal lawn maintenance
also available. All jobs wel-
come. $25/hr. Call 519-447-
7550.

HOME RENOVATIONS -
kitchen/bathrooms: tiles/
wood/vinyl floors: plumbing
/ painting / stain / drywall:
outdoor repairs — fences,
decks. Call Alex at 519-938-
7727.

ROM MASONRY - Based
in Nobleton. We do big or
small jobs. Chimneys, win-
dow sills, walls etc. All work
guaranteed. Free estimates,
seniors discount. Call Spen-
cerat 647-542-0559.

SERVICES

TREE PRUNING and RE-
MOVAL as well as minor land-
scaping. Free estimates. 20+
years experience. Call Russ
at 416-802-9180.

ADVERTISING
WORKS LOCALLY!

The LORD DUFFERIN
CHAPTER IODE holds their
meetings at the Lord Dufferin
Centre on the 4th Tuesday of
every month. We are looking
for women who would like to
help in the Community. Call
519-941-1865.

IFYOU WANT to keep drink-
ing, that's your business. IF
YOU WANT to stop drinking,
that's our business. Call Al-
coholics Anonymous Hot
Line, 1-866-715-0005. www.
aanorthhaltonerin.org.

DRUG PROBLEM? We've
been there, we can help!
Please referto georgianheart-
landna.org for a complete
list of Narcotics Anonymous
meetings. Call anytime 519-
215-0761.

AREYOU A WOMAN living
with abuse? For safety, emer-
gency shelter, and counsel-
ling call Family Transition
Place, (519)941-HELP or
1-800-265-9178.

FOR INFORMATION regard-
ing HEART and STROKE,
call Dori Ebel (519)941-1865
or 1-800-360-1557.

When you buy from a small business
you're not helping a CEO buy a
3rd holiday home, you are helping a little
girl get dance lessons, a little boy get his
team jersey, a mom or dad put food on
the table, a family pay a mortgage
or a student

%m ot dhagping local! .

=\

IFYOU or a FAMILY MEM-
BER are struggling with gam-
bling, Gamblers Anonymous
isthere to HELP. Call: 1(855)
222-5542 or visit www.gato-
ronto.ca.

ALZHEIMER SUPPORT
GROUPS meet monthly for
spousal & family support. Call
(519)941-1221.

ORANGEVILLE SENIOR
SOCIAL CLUB -Aplace to
meet and make new friends.
We meet Thursdays at 5:30
pm. and twice amonth at 1:30
pm. Many activities. For more
information call Betty at: 519-
942-3090.

HELP WANTED

APPRENTICE ELECTRI-
CIAN required for Springda-
le Electric. Send resume to:
fred@springdaleelectric.com.

aledon (itizen
905-857-6626

(RANGE

Call Caledon ot 905-857-6626
or Orangeville at 519-941-2230 to advertise.

With wedding season upon us, make
sure your big day is unforgettable
with our expert Wedding DJ services.

From personalized playlists to
top-notch equipment, we’ll create
the perfect atmosphere for your
celebration.

Let us help you dance the night away
and make memories that last
a lifetime. Send an email to
DufferinDJs@gmail.com to get
a quote and book today!
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BOOK KEEPING

It’s Tax Time

Headwaters
BookKkeeping Services

Janet Nieuwenhuis

519-940-2488 .
janctshookkeepmpiahedl.net ‘. ‘

# AdocounRring = a'i-l-lll.';.ﬁ-.'rlrln.':.; » fncome Taxes

Headwaters
Bookkeeping Services

Bert Nicuwenhuis

S19-940-2488
heert. b beldl nict

Certified Personal Tax Practitioner

We prepare simple tax returns to more complex.
Rental properties, investments, pension income splitting,

business income tax returns, employment expenses and more.

We can also help if you're behind and need to get caught up.

CENTRAL VACUUM

MAPLE VAC Fank
(cemtne 1208

T 214 Major Mackensie [, Vaughan

“+ CENTRAL VACUUM PROBLEMS?

We will come to you and fix it fost,

Are you experiencing any of the following?

& Low ar rd Sudhain 0 Lod o unudubl naise

& Won't power onofl & Burmning or electrics] smed]

 In-homa service by trasted techniciars B &1 makes & models
= Family-cyenasd and cpesabesd for 30+ years

“, Proudly serving Vaughan = Aurora « King = Caledon

* SEAMLESS EAVESTROUGH © SOFFIT e FASCIA e SIDING

CONSTRUCTION

SIN CON

Construction & Concrete

OVER

20

YEARS

EXPERIENCE

| —

CONCRETE - WATERPROOFING - DECKS - FENCES
SOD - INTERLOCK/FLAGSTONE - ASPHALT - SEALING

416-2/2-0343
DRIVEWAYS

DRI

GRAVEL DRIVEWAYS

CALL FRANK TODAY
FOR A FREE ESTIMATE!

GRAVEL DRIVEWAYS NEW
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED
NOT JUST FILLED

~ CULVERT INSTALLATION
NATURAL STONEWORK
RETAINING WALLS

SPECIALTY GRADING
AND EXCAVATING

NEW PARKING AREAS
DITCHING

SKID STEER/EXCAVATOR
SERVICES

FLOATING SERVICES

SPECIALIZING IN RECYCLED ASPHALT

Contact us today for a free quote 416 931 3358
northterrain.ca northterrain@gmail.com northterraingraveldriveways

ONTARIO LTD.

* EAVESTROUGH CLEANING ¢ LEAFCOVERS
WE DO WORK ON ALL PROJECT SIZES, BIG OR SMALL

- - % SENIOR
S11:990-188] [yt
EXTERIOR STUCCO

TOPMAX
Cleaning
wmmw Services
RELIABLE PROVIDERS

Call fora  Our Services: OFFICE © MEDICAL © DAYCARE

COMMERCIAL » JANITORIAL
647 333 3760

ESTIMATE

DMAD stucco

EXTERIORS

. Custom Homes * Renovations
* Repairs/Replacements
* Licensed and Insured « 25+ Years Experience

Phone: 416-989-0417 Email: info@padexteriors.ca

www.padexteriors.ca
Servicing the GTA & Southern Ontario

647.646.4700 * info@radiumcleaners.ca ® radiumcleaners.ca

CONCRETE

DO YOU HAVE
SUNKEN CONCRETE?

Liftec Slabjacking Inc.

“We raise sunken concrete”

DO NOT REPLACE

WE RAISE SUNKEN CONCRETE
At A Fraction Of The Cost
Of Replacement

Call Today For A
Free Estimate!

www.liftec.ca ~ 1-866-280-7770

topmaxcleaning.com FINANCIAL SERVICES
. II.ll -";l
AL STARVIEW
CLEANING SERVICES §
¥ o i FINANCIAL ADVISORS
Residential & Commercial . .
Move-in & Move-out starviewfinancial.com
Post Construction & Renovation Providing comprehensive financial planning and independent

investment and insurance advice to families and businesses.

Terry Sullivan, BSc (Agr), CFP
Trevor Pugh, BSc (Eng), CFP

Jennifer Roblin, CPA, CGA
519-941-4813
888-820-9426 « info@starviewfinancial.com

starviewfinancial.com
[i @starviewfinancial

W KEYBASE
-_ FIHARCIAL SHNOUP

keybase.com

Keybase Financial Group
is a mutual fund dealer
regulated by the MFDA

PFJOHNSON CPA

PROFESSIONAL CORPORATION

245 BROADWAY, ORANGEVILLE, ONTARIO L9W 1K6
TELEPHONE: (519) 941-3921 FAX: 941-7050

EMAIL: pjohnson@pfjohnsoncpa.ca

PLEASE RECYCLE THIS NEWSPAPER!
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ALL-MONT LTD.

GARAGE DOOR
EXPERTS

EJ GARAGA

oy Dowire.
Every detail guaranteed.

Broken Cable mp > -

Visit our showroom at
48 Centennial Road, Unit #20, Orangeville

519-942-1956 » 1-800-957-5865

www.allmontdoors.com

@ WATTS GRAPHICS

From Concept to Creation

< -
Your Local Print

$149.00-" & Brand Specialist!

Business Start-Up Special
Logo + 500 Printed Business Cards*

* call for details

wattsgraphics.net 519.217.4900 shelburne

HANDYMAN AVAILABLE

Licensed Master
Electrician
ECRA 7005257

25+ years experience.
NO JOB TOO SMALL.

¢ Roof/Eavestrough Repairs

¢ Interior Maintenance
& Installations

e Lighting for Home Security
¢ Electrical Services

e Electrical Vehicle EV Charger i
Reeping Senions
cn thecn Fomes

reliantpropertyinc@gmail.com

Reliant Property Services Inc.
Mark ¢ 416-738-6270 ¢ relianthandyman.ca

HOME RENOVATIONS

CARBONE
HOME RENOVATIONS

Windows & Doors « Drywall / Drywall Repair
Tile, Vinyl & Laminate Flooring « Basements
Full Bathroom Renovations « Fences & Decks

647-290-1779  647-281-9992
LANDSCAPING/POOLS

COBBLESTONE

LANDSCAPING & CONSTRUCTION INC.

Residential & Commercial | Serving Caledon/King
&areas since 1994!

g;"’“ . { )
[is HERE'C?
: Call Us Today for

Quality Worksmanship
From the Ground Up!

Inferlock

Retfaining Walls
Flagstone

Natural & Stone Steps
Pool Restoration
Custom Fencing
Property Maintenance
Grading & Sodding
Complete In-Ground
Pool Installations

® 905-880-4988 CALEDON
@® cobblestonepools @gmail.com

ADVERTISING
LOCALLY WORKS!
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To advertise, call Caledon at (905) 857-6626 or
Orangeville at (519) 941-2230

SUPPORT
LOCAL
SMALL

BUSINESS

HOLLAND

CHIMNEY & MASONRY
OVER FULLY
27 YEARS LICENCED
EXPERIENCE & INSURED
y Repair or Rebuild e Brick and Block Work
And all your Masonry Restoration needs

AIDG

PAVING (1P
SPEGIALIZING IN:
o ASPHALT DRIVEWAYS
« PARKING LOTS

o EXPOSED AGGREGATE
o GONGRETE DRIVEWAYS

FREE ESTIMATES

Q
BBB
="

MEMBER

CENTRES

- 211 Main St. E, Shelburne, ON * L9V 3K4
VALKO FINANCIAL LTD. Lic : 13047 al::‘epe" den;y‘g;ze d & Operated

519-925-6700
CELL: 519-938-6518

Carol Freeman

Mortgage Broker

thefreemanmortgagegroup@gmail.com

www.carolfreeman.ca

Michael Speck
MORTGAGE AGENT LEVEL 1
26000213

Michael@mongageville.ca
905 586 1371

WE SPECIALIZE IN THE SEALING OF

Asphalt e Interlock ¢ Concrete ® Patios  Walkways ¢ Flagstone
W, moriga ille.ca M aaeville Jewelstone e Residential » Commercial ® Industrial
gagen Mﬂﬂg g Power Washing Services  All Natural Stone Sealing * Deck Sealing
Figin i Sl e Tt d EE EEET

Concrete Crack Repairs e Pattern Concrete Sealing ® Metallic Epoxy

ORGANIZING

B00
QOrganized by Lexie

APPLICATION OF EPOXY ON GARAGE FLOORS KEEPS YOUR
CONCRETE FLOORS NEW WITH AN EPOXY FINISH
Protects Floor  Dust Free e Very Durable e Stain-Free ¢ Cleans Easy

SSEARRTHEID E'ARS

(CalllRETER{at{64:7292256 8172
wwwi!pandsseal=all*ca

PLUMBING

] - Need help organizing your space?
A TRy The
= Need help packing or unpacking? Plumbing p
—a f:%‘- j GUY--
v [ 2a~ ememcency response |
" - H | Closets ¢ Offices ¢ Bedrooms ¢ Basements el
!i.'n.rd' - Garages ¥ Kitchens ¢ and More! Residential & Commercial

Locally Owned & Operated.

416-902-3041 ¢ lexie_0798@hotmail.com ¢ @ organizedbylexie Licensed, Insured & Bonded

PAINTING

* Complete Bathroom Renovations
* Plumbing Rough-Ins ¢ Pumps
* Flooring ¢ Toilets & Faucets

* Service & Repairs
SERVICES o UV Lights & Filters
e HOUSE PAINTING * Sewer Cameras & Drain Cleaning
SERVICES * Hot Water Tanks, Pressure Tanks,
¢ FLOORING Water Softeners
INSTALLATION
e BASE BOARD/ 647'228'1999
TRIM INSTALLATION SU PPORTl NG
. ﬁP%CJNE-?,:,LGETS www.theplumbingguy.ca ALOCAL
NO JOB TOO BIG OR SMALL
: gEH':gEBlt,EltADII:lG GUARANTEED BEST PRICE! BUSINESS

MJ PAINTING

MWILAJERRY@GMAIL.COM » 647.985.8071

PAVING

* Shingles, Flat, Aluminum * Repair/Replacement
* Licenced & Insured * 20 Years Experience
* Financing Available

905 252-7767
www.TheRoofingPros.ca
Serving Caledon, including Bolton,

[i i ':!" ___ Caledon East, Caledon Village,

RMFING PROS& Palgrave, and surrounding areas.

’ SPAND PAVING

Specialize in Asphalt Driveways,
Parking Lots & Repairs

spanopavingltd.com
COMMERCIAL * INDUSTRIAL  RESIDENTIAL

008-303-8803 o 1-877-303-8803

SUPPORT YOUR LOCAL BUSINESSES!

NEED A NEW ROOF? CALL TODAY!

985-757-7663

FREE ESTIMATES

[-
e

; CAIRNS
:E‘EF: ROOFING

SERVICES LTD

FAMILY OWNED
AND OPERATED
LOCALLY FOR
OVER 50 YEARS

Proudly Serving Caledon, King and Surrounding Areas

RESIDENTIAL - COMMERCIAL - INDUSTRIAL
FREE ESTIMATES * FULLY INSURED + REFERENCES AVAILABLE

e
Specialized Transportation Professionals
Flatbeds Drop Decks Roll Tight Trailers Float Service

Reefer Service  Oversize Load Service

For Your Transportation Needs
Email: chris@sstransport.ca

TREE SERVICES

FREE QUOTE

Tree Removal
Stump Grinding

Tree, shrub,
and hedge pruning

GODON

TREE CARE SERVICES
FAMILY OWNED BUSINESS

Full clean up and disposal
Fully insured

Free Wood and Free
Wood chips

Isa certified Arborist

Offering arborist reports -
tree permit applications

519-878-4761

godontreecare @gmail.com
www.godontreecare.com

GWS)}Tiree)Senvice)
& Fallen Trees - General Removal
& Clean-up
& Stump Grinding
& Brush Clearing
416-258-3846

Message Required
geowayne1@gmail.com

PLEASE RECYCLE THIS NEWSPAPER!
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Mountains to Climb:
Close 2 Home Caledon
fundraiser sets plan

in action

BY RILEY MURPHY
LOCAL JOURNALISM

INITIATIVE REPORTER

Following their inaugural fundraiser, Fashion
Blooms, organization Close 2 Home Caledon
has officially begun fundraising for their dream
of an inclusive community here in Caledon.

Close 2 Home Caledon is an organization rais-
ing funds to build community-based supportive
housing for adults with diverse needs in the com-
munity.

Founded in 2024, Liana Cancian, Elena Rosa-
ti, and Blanca Polanco came together as individ-
uals who had all experienced the challenges of
limited housing options in Caledon and insuffi-
cient government funding and support, all with
the same vision in mind.

Cancian says that with waitlists for accessible
housing and services for adults with disabilities
in Peel Region over 15 years long, limited gov-
ernment funding, and a lack of supportive hous-
ing, they seek to create a community in Caledon
where young adults with developmental chal-
lenges and diverse abilities can live independent-
ly in community-based housing.

Most importantly, creating that community
for these individuals so they can be close to their
families and close to their homes.

But their dream comes with a high fundrais-
ing goal, and after officially obtaining registered
charitable status, they have begun raising funds
towards it.

They started their fundraising journey earlier
this month with Fashion Blooms, their fashion
show fundraiser.

Close 2 Home welcomed the Caledon com-
munity for an afternoon of fun, fashion, shop-
ping, and more, all in support of a good cause.

After announcing their fundraiser, Cancian
says they sold out, selling 240 tickets for the big
day.

Unofficially, they’ve raised approximately
$90,000 from their first big fundraiser.

“It was our first official event [and we’re] hop-
ing to have many, many more. We plan to do this
kind of event probably every year. I think it’s go-
ing to be a great success; it seems we had a great
response,” says Cancian.

Currently, their funds are set to be used for pur-
chasing and retrofitting a home.

“It feels like a dream,” Cancian says, looking
back on their fundraiser.

Being able to combine fashion with her love
for her mission, she says, are two of her passions.

“This was literally just an idea on a dining
room table in my home,” she says, reflecting on
how the mission has grown.

“I was just in awe because I love to see the
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fashion part of it,” she adds. “And then I love to
see where it’s going and the mission. It’s truly a
dream come true for me.”

Looking ahead to their goals, she knows they
still have ways to go.

“I still feel like it’s a tall mountain to climb,”
says Cancian. “Housing isn’t cheap and it is go-
ing to be a pretty investment. I don’t think it’s
something we’ll be able to create tomorrow be-
cause housing and staffing is a big expense. But,
in a year and a half, we’ve definitely come leaps
and bounds.”

“Starting a non-profit in my dining room,
we’ve become, in just a short year, a charity.
And then from a charity, we started planning
events, raising money. In a year and a half, rais-
ing $90,000 or more than that, is definitely some-
thing to be proud of.”

Cancian says there are days when she worries
they haven’t made a dent in their overall goal yet,
as they still have much to raise, but “it’s still a
step in the right direction.”

At the event, she says it only pushed them to
continue their mission after hearing how many
people faced the same struggles they do, every
day.

People were approaching the Close 2 Home
team, saying that what they’re hoping to achieve
is something “needed in this town.”

“Hearing that, to me, is music to my ears,”
says Cancian. “I just feel like we are kind of trail-
blazing into something that is needed.”

“It definitely touched a lot of hearts.”

They’re hoping to have the same event next
year in April, for those looking to mark their cal-
endars ahead of time.

“At the end of the day, this project is a big
project to take on, and it’s quite a hefty project,”
says Cancian. “You're dealing with housing and
you're dealing with operations. If you do the
math with the amount of four or five kids that
need 24-hour care, it’s quite high. We have to
continue to do fundraising.”

Cancian adds they’re always looking for long-
term sponsors and partnerships, “those out there
that are looking to invest in something that is go-
ing to be a legacy for Caledon.”

“We really want to create a legacy home, a
home that will continue to prosper for genera-
tions. But we can’t do it without the help of the
community, without the help of some investors
that take interest in this,” she says.

“We’re going to keep saying it over and over
and be as loud as we can, because I’'m confident
that to keep this house sustainable, you could get
it up and running in the first year or two. But, to
keep it sustainable, we really need to have some
really great investors that believe in the vision.”

TREE SERVICES

BORA
TREE SERVICE

CALEDON CITIZEN | THURSDAY, APRIL 30,2026 B4 3

Proposed by-law amendments target
24/7 vibration and nuisance concerns

Continued from Page B8

Finally, a provision ensuring that
any such amendment undergoes a for-
mal public consultation process, al-
lowing affected landowners and com-
munity groups to provide technical
input.

Early credits community advocate
Tony Sevelka for his advocacy re-
garding the amendment of the Town’s
vibrations and nuisances by-law.

During the meeting, Town Staff
stated they have a new noise by-law
being introduced that will repeal both
the existing noise by-law and the nui-
sance by-law, which is “imminent.”

Staff says the new noise by-law will
include references to vibration as part
of the prohibitions, but it is currently
not specific about vibration levels.

The challenge was said to be from
an enforcement perspective, with dif-
ficulties in measuring vibration when
it’s no longer happening.

“What we’re proposing coming
through the new by-law is probably
a broad power that we’re hoping will
speak to vibration complaints. It does
not, as currently drafted, go as far as
measurements and getting down to

that level of granularity,” says staff.
“But certainly when we bring it for-
ward to you, it’s open to this Council
to give us direction on how you’d like
to see us proceed with that.”

Councillor Mario Russo added his
support for the motion and put for-
ward an amendment with new provi-
sions.

His amendment addressed the in-
stallation of vibration-monitoring
devices on the property where blast-
ing or industrial activity occurs, and
that exceedances of the 2.0 mm/s PPV
limit would not go unmonitored.

It will also entail mandatory mon-
itoring and reporting, requiring con-
tinuous or event-based vibration mon-
itoring, with results submitted to the
Town within a defined timeframe and
made available to the public through
an online reporting platform.

Finally, all vibration monitor-
ing is conducted by an independent
third-party consultant retained by the
Town and paid for by the operator.

The motion was amended and
passed, and Town Staff will review
and report back in June on their find-
ings.

HEARING IS PRECIOUS

Don’t miss a single moment

FREE HEARING TEST

_.||| hear right canada

Quality Hearing Care for Less

H EAR conversations

stories
jokes
laughter
children
telephone
chats
gossip
giggles
discussions
announcements

RIGHT

Visit us today to take charge of your hearing!

North Dufferin Wellness Centre
/12 Main Street East, Unit 101

Shelburne ¢ 519-925-1215

To advertise, call Caledon at (905) 857-6626 or

Orangeville at (519) 941-2230

WINDOW & EAVES CLEANING

RR | X Exceptional window, eaves
e & axterior cleaning

CLEAN TREE REMOVAL & MORE
CALL or TEXT: (416) 820-4050
WILL BEAT ANY QUOTE

Servicing the
Caledon, Dufferin,
New Tecumseth,
King and
Adjala Tosorontio
Areas for over
28 years.

MEADOWOOD

TREE SERVICE INC

SAVING TREES FOR FUTURE GENERATIONS

¢ Plant health care strategies for insect and disease management
e Tree and shrub pruning e Tree Removal e Consulting
¢ Plant health care soil and nutrient management
for trees and shrubs
e Tree preservation and conservation strategies

Steve Lang, ALT, 1.S.A. Certified Arhorist, ON-0324

Tree Risk Assessment Qualified, Oak Wilt Qualified-Ontario  Butternut Health Expert (BHE) #643

900.936.11/9

stevelang@meatowoodtreeservice.ca
www.meatdowoodtreeservice.ca

Tree Removal  Trimming e Stump Grinding
Land Clearing e Storm Damage e 24 hr Emergency Services

519-938-6996

WATER WELLS
www.wellpump.ca

flowy 2

805-838-0408
TR SCLUTIOHS
Lic by M.OUE ,*:;? Ontario

branchmanagertreecare@gmail.com

1.888 527 FLOW (3569)

wall pumps » pressure Sysbams « water traatment systems

ADVERTISING
LOCALLY WORKS!

O30

(647) 393 7397

info@raxwindows._ca
Contact for a free quota
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